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Clatelford's Pellets ALL YOUNG STOCK 


There’s a big difference in profit when you 


The benefits of this modern milk replacer to all young animals—calves, 


pigs, colts, lambs, goats and rabbits, are known by feeders everywhere. 


They count on Blatchford’s Pellets for per- 
formance . . . to promote rapid healthy de- 
velopment, extra finish and top profit. That’s 
why they’re a “‘best seller” with dealers from 
coast to coast. In steady demand because they 
show results for your feeders. . . . Bring steady 


year “round profit for you, built on lasting 


customer satisfaction. 


ESTABLISHED 1800 


WAUKEGAN ILLINOIS | 


PELL 


UFACTURED ONLY sv 
chfor es 
ukegan. 


sell Blatchford’s Pellets. 


Nutritional scours control is 
easier with Blatchford’s Im- 


Proved Nutri-Tabs. Formula 


built on University of Wiscon- 


sin research, Nutri-Tabs pro- 
vide nutrients essential in 
concentrated amounts for 
healthy, rapid growth. Eye- 


catching display carton Pro- 
motes fast turnover, 


: 
07 
( 2 7 
| D R 
j A 4) 
& 
| 1125 


RIGHT 


In Construction 


RIGHT 


In Performance 


RIGHT 


Automatic k er 
Back-stop on 
V-Belt 


Representatives 
FRED H. CHASE, OSHKOSH, WIS. 
Box 126, Telephone 698 
J. H. HARDERS, WINONA, MINN. 
411 E. Howard St., Telephone 2549 


THE FEED BAG — July, 1948 


In Value 


STRONG - SCOTT 
Feeder, Scalper 
and Magnetic Separator 


Is more than a feeder. It keeps trouble and danger 
out of the grinding chamber. Assures an even and steady 
flow to the grinding chamber, thus improving grinder 
operation. Over 700 in use. Get full details. 


STRONG -SCOTT 
Triple Action Dry Feed Mixer 


This complete one-man unit mixes perfectly and 
economically. Built to last. Requires only 5 h.p. to run a 
one ton mixer. Its efficiency is becoming a ' -word in 
the industry. Profit by the experience of others. Get 
particulars before you buy any mixer. 


STRONG -SCOTT 
Pivoted Motor Base Head Drive 


Over 4,000 in use. Delivers the greatest possible per- 
centage of power from motor to headshaft. Arrowed 
illustration shows a few of the many desirable features. 
Send for complete details and you will make your next 
head drive a Strong-Scott. 


HEADQUARTERS FOR 
-SPOUTING — All Kinds; 
BELTING — All Kinds; 


ELEVATOR HEADS and BOOTS — 
Wood, Iron or Steel 


Everything Jor Every Mill, Elevator — 
and Feed Plant a 
(STROWS 


‘Branch Office: Great Falls, 
e 3 


\ 
| 
} 
| 
¥ ays | 
| 
V-Belt Drive 
Planetary changing 
Pivoted 
| 


aa letter from Mr. Atlason 
reaffirms his conviction that 
B-F Solubles is a superior source 
of the B-complex group vita- 
mins plus the vital productive, 
though as yet unidentified X- 


tra "unknowns." 
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PRODUCED with 
unfailing UNIFORMITY 
by BROWN-FORMAN 


the country's largest 


THOS. E. WILSON WILSON. LAKE CO., ILL. ALLAN C. ATLASON 


EDELLYN FARMS 
BREEDERS OF SHORTHORN CATTLE 


MANAGER 


May 12, 1948 
Mr. Evarts Speed, Jr. 
Brown-Forman Distillers Corp. 
P.O. Box 1080 
Louisville 1, Kentucky. 
Dear Mr. Speeds: 

Last year, in one of your soluble advertise- 
ments, you reproduced a letter from me in which I 
stated that it was my:-opinion that distillers 
solubles add something to the feed that is bene- 
ficial. 

This year we are again feeding B-F solubles 
in finishing off our heifers. Not only are these 
heifers smooth and mellow but there are other in- 
dications that B-F solubles have contributed cer- 
tain vital productive factors that make it a MUST 


in our future feed rations. 


Yours very_truly, 


HOME OF 
CALROSSIE MERCURY 1957316 EDELLYN COMMAND 2.000.000 
EDELLYN ROYAL LEADER 2057560 


* EDELLYN FARMS have bred and distributed more breed-improving sires and matrons than 
any other herd in America. 


PROVID 


independent distillers ie B-GROUP VITAMINS 
with o 78 yeor : NIACIN, CHOLINE, PYRI- 
reputation for pr 4 DOXINE, PANTOTHENIC ACD 
vavorying quality D BIOTIN, FOLIC ACID 
ond uniformity . . . £2 FATS and PROTEINS 


ROWN- FORMAN 


_DISTILLERS CORPORATION 
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Write BROWN 


‘FEED DIVISION 


FORMA 
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ON THE COVER—This haying 
scene photographed in New 
Hampshire could have been 
snapped almost anywhere in 
rural America during the sum- 
mer months. While the farmers 
sweat as they pack away the 
hay under the roof, they'll be 
thankful this winter that the 
barn is filled with roughage 
for the cattle and _ horses. 
(Photo by Winston Pote, A. 
Devaney, Inc.) 
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PORTLAND 


@ pranch ~~... 


WAREHOUSE 


O SALES HEADQUARTERS 


* FACTORY 


RESEARCH LABORATORIES 


—WINTHROP-STEARNS' Nation-Wide Service — 


The Special Markets-Industrial Division of 
Winthrop-Stearns Inc. is a nation-wide organi- 
zation with branches, warehouses and sales 
headquarters in every section of the country. 

There is a Technically-Frained Representa- 
tive in your area to give you practical assis- 
tance and helpful on-the-spot service. 

You are assured of prompt deliveries of 
TRIDEE, also Riboflavin Mixture and Amino 
Acids, from our nearby warehouse. 

Winthrop-Stearns’ research laboratories and 
manufacturing facilities have made many im- 
portant contributions to the nutritional im- 
provement of feeds. 

Our technical sales service offers you its 
“know-how” in the use of Winthrop-Stearns’ 
products. 


POWERFUL, SANITIZING 


Special Markets—Industrial Division 


USE Rocca 


AGENT 


® Trade mark Reg. U. S. Pat. Off. 
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KANSAS CITY MO. 


WINTHROP-STEARNS Inc. 


170 Varick Street, New York 13, N. Y. 


 * 
ENSSELAER 
CANADA 
v\ 
ct @ 
J 
CINCINNATI 


CHICAGO, 


TRa, 


WINTHROP - STEARNS: 


BRAND OF 
HAS T MIN 


ydrocholestero) 
2. Uniform granular flour. 


900,000 AAC ¢ 


e 2il—containg 


inDs Per 
gram. 
RIBOFLAVIN. 


AMINO acips 


THE FEED BAG — July, 1943 


\ 
H 0. Cc. on a 
i i i ST. LOUIS _ 
j i me - . : 
; i i i : ATLANTA | 
oe LOS ANGELE i j i | 
i i i-— i | 
! 
in 
Contains not less than 
hick units Of Vitamin Ds. 
3. Free flowing— assures complete distribution, 
4. Special Processing Provides Clean, fresh Product. 
5. Stability Maintaineg by rigidly Controlleg Manufacture. 
TRIDEE j; also SUPplied in vegetab| | 
200,000 AOAC chick 
® 


Borden's 


FLAYDRY AND LADPRO 


~ 


WILL HELP 
JACK IT UP! 


How to Sell More Poultry Feed at a Profit 


1, Talk to your feed prospect about himself—his 
struggle to raise poultry, more eggs, at less cost, 
in less time, and with less grief. 


2. Sell the answer to his problems—assure him 
of feeds that provide essential growth factors with 
certainty and economy. 


3. Make sure of quality and nutritional balance — 
necessary to produce the desired results. 


4, Publicize these good results obtained by your 
feeds in every community in which you sell. 


People want their poultry to do well. Grow faster. 
Have good comb and shank pigmentation. Be 
ready for market sooner. Lay more eggs. Make a 


profit. These results are what you can offer the 


poultryman when your mashes are fortified the 
Borden Way. 


Borden’s Flaydry and Ladpro will help you. 

In combination these dry, easy-to-mix Borden 
poultry feed supplements can fortify your poultry 
feeds economically with the entire B-G Complex 
and Vitamins A and D, plus important amounts 
of all essential amino acids and other vital nu- 
trients. From superior natural sources — whey 
solubles, fish solubles and fish liver and glandular 
meal—they are standardized, uniform, depend- 
able. They add performance, profitable results to 
your feeds that help you build more business. 
Get the facts. 


Write, phone or wire. 


THE BORDEN COMPANY, Animal Food Dept., 350 Madison Avenue, New York 17, N.Y. 
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COMPLETE PELLETING 
NEEDS 


@ . . . consult Sprout-Waldron 


Faced with a peak demand for firm glossy pellets . . . hundreds of progressive millers everywhere are 
bagging new business and new profits through Sprout-Waldron Pelleting Systems. 


— From Buffalo, N. Y., the President of Verity Mills — From San Gabriel, Calif., Robert F. Ambler of Amb- 
has this to say: ler Milling Company writes: 
“We are certainly pleased with the decision we made “The Sprout-Waldron Simplex Pellet Mill has cut our 
to purchase a Sprout-Waldron Pelleting System. Our pelleting costs to a minimum—all in the face of rising 
customers are enthusiastic, too. They like the qual- costs. Our production per h. p. is 60% higher than 
ity and texture of pellets made on Sprout-Waldron ever before. Costly and frequent breakdowns which 
i equipment. For us, this means repeat business and we formerly considered a “necessary evil’ in pellet 
many new, satisfied customers.” making, have been eliminated.” 


For complete pelleting equipment to suit 
your individual installation requirements, contact 
Sprout-Waldron & Company, Muncy, Pa. 
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Your Feed Bags do Double Work 


WHEN THEY’RE STYLED IN BEMILIN PRINTS 


Demand for double-purpose dress-print bags began sweep- 


ing the country years ago. It’s bigger than ever now. Take 


advantage of this demand by packing your feed in Bemis 
Bemilin Bags. 


Thus you get the benefit of exclusive patterns created by 
noted New York designers... patterns with a flair women 
prefer. There’s a wide variety ... different, desirable pat- 
terns usually found only in high-priced, exclusive garments. 


The Bemis Band-Label, printed with rich, colorful inks, keeps 
your brand highly visible for all-round identification. Yet the 
pasted label is easily removed by soaking in water. For extra 
sales power, pack your feed in Bemilin Bags. 


BEMIS BRO. BAG CO. 


Baltimore e Boise Boston Buffalo Louisville Mobile New Orleans 
Brooklyn Charlotte Indianapolis Norfolk Okiahoma City Omaha 
Chicago Denver East Pepperell 7 Bp. Orlando Peoria « St. Helens, Ore. 
Detroit Houston New York City ff BAG Phoenix Pittsburgh St. Louis 
Jacksonville, Fla. © Kansas City COmpanY SalinaeSalt Lake CityeSan Francisco 
Los Angeles « Mi polis Memphi — Seattlee Wichitae Wilmington, Calif. 
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SATISFIED FEED CUSTOMERS 
WITH 


Push your own brand 

like Mr. Feldman does 

Davis helps you formulate your own 
private brand of feeds. Build a sound 
business with steady, repeat sales to 
satisfied customers. 


Use Davis A to Z Vitamin Concentrates 
rior results 
when blends of all known essential 
vitamins. In easy-to-mix STABLE, dry 
form. Give your feeds required ager 
potencies to insure top results wit 
poultry, turkeys, swine and calves. 


Follow successful Davis Sales Plan 

for more profits A 
Davis wt you valuable merchandising 
helps, formula service . . . plus nutri- 


DAVIS ENTERPRISES, 
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THAT YOU CAN WIN 


GRINDING FULL LINE OF FELDMAN's FEEDS 
MILL FEEDS AND INGREDIENTS COAL 


THE RED Mint 


PHONE 232 GENESEO, ILL. 


March 16, 1948 


Dr. Alexander Davis 
Davis Enterprises 
919 South Perry St. 
Dayton, Ohio 


Dear Sir: 


Just a few lines to give you a bit of information on our experience 
with your Davis A to Z vitamin concentrate, 
We have used 


this vitamin Product in our Poultry feeds for some 
time and with gratifying results, In the laying mash, egg Production 
on been well above average, and the health of the hen has been 
ine. 


We build and sell a lot of 32% concentrate to mix with the farmers 
ome grains, which is Proving out to be one of our big items and is 
giving very excellent results, 


Sincerely yours, 
The Red Mill 
Jas. C. Feldman, Mgr. 


iti Itant, Harold W. 

i ice by our nutritional consu Ae 
eed sales a 
mip ie sales plan prospectus today. 


These DAVIS Products make it easy for 
ou to build your own high quality Joc 
DAVIS A to Z Vitamin Concentrates rn | 
Ethical Trace Minerals © DAVIS Dry — | 
A & D Fortifiers © DAVIS Wheat Germ Oi | 

DAVIS Sol-U-Mix 


DISTRIBUTORS: 


Fleischmann's Irradiated Dry Yeast Fish-Trate 
Sard-X Swine-Dine 


INC. 


919 S. Perry Street, e Dayton 2, Ohio 


four 
build cattle and hog feeds using these vitamins, and gains made 
with a low feed consumption is more than gratifying. 
Thanking you for Past favors and with warmest personal regards, 
Fi 
ele 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Feed Barley 
Melting Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


MILLERS TO THE FEED TRADE 


A wide variety of grain ingredients for formula 
feeds .. . including 
TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 
Prompt Delivery 


FRUEN MILLING CO. 
MINNEAPOLIS 5, MINNESOTA 


HERE’S THE MOST POWERFUL 
PERMANENT AVAILABLE! 


BEMIS 


Here’s the low cost, modern way 
Mi to protect grinders . . . keep iron 
t out of feed! The Dings Perma-Plate 
Magnet is easy to install in chutes or above belts 
. no operating cost, no maintenance .. . magnetic 
permanence guaranteed for mechanical life of the 
installation! Highest grade Alnico . . . non-electric 
. . easy to clean . . . complete, ready for installation. 
Lightest, most powerful, least expensive Alnico mag- 
net of its size and type! Standard or special models 
to fit into any system in any mill. WRITE FOR NEW 
BULLETIN. sites Magnetic Separator Co., 4735 W. 


Din cGeogh Ave., Milwaukee 14, Wis. 


“HIGH INTENSITY” 


Only manufacturer of a complete line of both 
Permanent and Electro Magnets—Est. since 1899 


WISCONSIN 
GROWING MASH 


This Season 


Packed in colorful, dress print bags 


Help your customers 
100 LBS NET 


produce poultry products 


at a profit. 

Get this feed business 
with 
WISCONSIN 
GROWING 
MASH 


GROWS BIGGER BIRDS QUICKER 
NORTHERN MILLING CO. 


Since 1883 
WAUSAU 


WISCONSIN 
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FROM THIS 


This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


SEVEN DAYS 


No doubt about it— your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


Same chick, 35 days old, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 
Agricultural 
Chemistry, 
University of 


No. 54 RIBOFLAVIN MIXTURE merck — 


One ounce contains one gram of Riboflavin. Balance 
is starch and small amounts of Calcium Sulfate and 
Iron Sulfate. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin 85%, Fe (as Sulfate) 1.5%, Ca (as Sulfate) 
1.5%, Starch added 5%. 


MERCK & CO., Inc. 


Manufacturing Chemists 


Chicago, Ill. « Los Angeles, Calif. 


RIBOFLAVIN MERCK 


RAHWAY, N. J. 


New York, N. Y. © Philadelphia, Pa. « St. Louis, Mo. * Elkton, Va. 


In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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PUZZLE: Find the Runt in this Picture? She's 
there. (Foreground) . . . One of six 10-month- 
old runts that weighed 480 Ibs. when put on 
Hog Boost'R at start of test. After 56 days, the 
pen (above) was marketed at 1258 Ibs. 


*A Hog Recuperator 
Exhaustive tests show that Arcady Hog Boost’R 


changes unthrifty, runty pigs into healthy, fast- 


gaining hogs. Push this specially fortified and 
enriched feed where farmers have had ‘“‘bad luck” 
with hogs. Capitalize on Hog Boost’R and its 
companion feed, Arcady Poultry Boost’R. 


Ask us about the results and merchandising programs 
with Arcady Boost'R feeds and the Complete Arcady 
Line. Stop in at our booth (next to the registration 


desk) at the St. Louis 1.B.C.A. Convention July 13 to 16. 


A Geed and Feeding Program 


-ARCADY FARMS 


MILLING COMPANY 
JEST JACKSON BOULEVA 
CHICAGO 6, ILLINOIS 
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Advantages Fortified Feeds 


Maximum Production Requires Efficient Feeding 


@ DURING the war, the tempo of 
fertilizer use was stepped up in most 
sections of our country. Production 
was materially increased where fer- 
tilizer was used. Another benefit was 
the increased food and feed value of 
the crops produced. And since the 
ultimate goal of most feed and grain 
is the human stomach, either directly 
or indirectly, then it follows that peo- 
ple have benefited in health as well as 
pocket. Most of us think of soil fer- 
tility in terms of crops produced, but 
a more forward look will take into 
consideration also the effect of crop 
quality on people. 

In an article entitled, “Poor Soils 
-—Poor People”, Lester L. Loftin, soil 
conservation service, Fort Worth, 
Tex., has this to say: 

“The United States produces more 
food than any other nation in the 
world, yet according to Dr. Thomas 
Parran, jr., United States surgeon 
general, 40 per cent of the population 
suffers from malnutrition. How can 
this be true? The majority of the 
people get enough to eat. Evidently 
the eaten food does not have enough 
of the right minerals and vitamins in 
it to keep them healthy. What causes 
food to lack these necessary elements? 

“Investigators have found that food 
is no richer in minerals than the soil 
from which it comes. Depleted soils 
will not produce healthy and nutritious 
plants. Plants suffering from mineral 
deficiencies will not nourish healthy 
animals. Mineral-deficient plants will 
not support our people in health. Poor 
soils perpetuate poor people, physi- 
cally, mentally, and financially. The 
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By G. L. DAY 
King Midas Flour Mills 
Apple River Mill Co. 


human body requires 12 major ele- 
ments and a number of trace minerals 
to function properly. Take away any 
single one of these elements and life 
cannot exist.” 

It over-emphasizes the situation to 
say that lack of sufficient copper, for 
example, will prove fatal next month 
or next year, but many an insidious 
illness is directly traceable to nutri- 
tional deficiency. Just as “food is no 
richer in minerals than the soil from 
which it comes,” it is equally true that 
no farm animal can be nourished be- 
yond the value of the feed, and we 
humans cannot draw adequate nour- 
ishment from milk, meat, eggs, cheese, 
etc., unless the animals put it there. 

That's the triple play—soil to feed 
to people. Feed is the pivotal and cru- 
cial player in this game we call life. 
How can we make it better? How can 
we bolster the feed to make it serve 
the purpose desired? Can we rely on 
nature? 

Certainly much can and should -be 
done toward soil rebuilding. This can 
help immeasurably in achieving our 
ultimate goal, better health for farm 
animals—and people. But nature can- 
not produce feed that will sustain a 
high producing animal. Additional 
mineral and vitamin fortification is 
needed. Nature’s protein level is 
around 6 per cent to 8 per cent. When 
this is stepped up to 16 per cent, we 
cannot blame nature if the feed con- 
tains insufficient minerals to nourish 
the animal at the higher production 


level. Not only calcium and phosphor- 
ous must be added to the higher pro- 
tein feed, but the other major and 
trace minerals must be added to as- 
sure proper balance in the ration. 

In our search for better feeds for 
healthy stock, we find that this leads 
to greater animal production. This in 
turn brings extra income. All of this 
results from efficient feeding. Maxi- 
mum production through efficient 
feeding is the winning combination. 
Production, volume, tonnage—this is 
the goal of any businessman. Profits 
lie in production. The fruits of pro- 
duction are worth more than the feed 
consumed. Otherwise, there would be 
no profit in farming. Cutting feed 
quality is not a net money gain be- 
cause production is sacrificed. The way 
to beat high feed prices is to reach 
for extra production. Cutting down on 
feed, either in quantity or quality, is 
not a saving because there is less to 
sell in the market place. 

Since well fed and healthy animals 
produce better, and maintain produc- 
tion longer, then it follows that the 
theme of this article—better nutrition 
--is being served. It is fortunate that 
efficient feeding is the most profitable 
also. If maintaining the health stand- 
ard cost extra money, it would be a 
losing fight. Most people now know 
that the use of fertilizer on the land 
pays out in dollars. The same prin- 
ciple holds in feeding, but we are 
somewhat slow in grasping the true 
principle of balanced feeding. Too 
many feeders feed grain, with protein, 
salt, limestone and bone meal added, 


(Continued on page 34) 
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MANUFACTURED BY 


GHICAGO, U.S.A, 


EFFICIENCY-ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


‘Our amazing efficiency in feed-tag production resulted 
‘from our pioneering. 

The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
-vidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
‘send a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping keep our service 
growing better and better, 


Do Write Us TODAY! 


TAGS that 


er IS THE TRADE MARK PROPERTY OF SAVAGE, INC.) 


From the handlers and shippers in your 
mill—through the truckers. and whole- 
salers—to your retailers and their custom- 
ers—the color and design combinations 
on “Tags that Talk" the thing 
quick and loud. 

Colors and” ‘designs talk than 


words. They prevent mistakes. They speed 


up handling. It makes no difference if the 
light shifts from bright to dim or daylight 
to some other. Special Savage processing © 
eliminates glare ‘and keeps colors true. 
Ordinary printing can't do that. 

And, they're strong as are see- 
able. You can grab aa and pull a bag 
anytime. 

If you use a ora of 
one kind or many kinds of tags, send for 


_a free “Batch of Samples.” 


Better yet, send samples of your own 


tags with annual quantities marked on the 


backs of the sheets. Then, we'll send FREE 
specific suggestions. for “Tags that. Talk” 
your identifying details. Why notdo it NOW? 


Cleveland 0913 
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Aggressive Selling Beats Slump 


Viettis Push Drives Feed Sales Curve Up 


@ LAST January, when business gen- 
erally dipped sharply, feed sales at the 
Quality Flour & Feed Co., Girard, 
Kan., slipped back 2,000 tons. 

Typical of the industry and inge- 
nuity of Dom Vietti and his three 
sons, Gene, Don, and Johnny, who 
run this enterprise, was the fashion 
in which the set-back was swiftly 
offset. 

Mr. Vietti assembled his sons and 
tailored well-planned strategy to jolt 
the company out of the sales doldrums. 

First, Gene Vietti, who has a singu- 
lar flair for personal salesmanship, was 
designated to call on every kennel 
owner in the area. 

His sales technique was the essence 
of simplicity. Twelve dozen samples 
of the chief brand of dog food were 
packaged in small boxes. Gene Vietti 
called on the kennel owners, inspected 
their dogs and facilities, discussed dog 
care and breeding, and then coasted 
gradually into a sales routine of com- 
plete product-information on the line 
of dog food. 

As a sign-off gesture, he pressed 
sample boxes into each owners hands. 

Thirty kennel owners were called 
on in the course of this campaign, and 
half of them are today regular cus- 
tomers of the dog food department. 
It is a company secret how much of 
an increase in dog food was netted, 
but Mr. Vietti smilingly admitted, “It 
was plenty.” 

“There is usually one feature in 
which any organization has the edge 
on the competition,” Dom Vietti told 
his sons at the conference following 
the sales slump. “Jumping in and sell- 
ing that feature, after an analysis of 
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ways in which to press your advan- 
tage, is an effective way of giving a 
business a shot in the arm.” 

The firm’s sales roster contains the 
granulated type feed, and the quartet 
reasoned that since their competitors 
didn’t have the item, it was the logical 
choice for a get-the-jump-on-the-com- 
petition campaign. 

Launching a vigorous selling cam- 
paign the Viettis featured it in adver- 
tising, spotted interior displays about 
the store, and played it up constantly 
in conversations with customers in the 
store and on their farms. 

The 10 employes of the Quality 
Flour & Feed Co. were educated on 
the unusual qualities of granulated 
feeds, and their selling technique in- 
cluded recitals of satisfying personal 
experiences of other people with this 
merchandise. 

“There is nothing like satisfied cus 
tomers for gaining new customers,” 
said Dom Vietti, who sparked the 
get-acquainted-with- granulated feed 
program. 

The third, and last, prescription of 
Dom Vietti and his sons to overcome 
the temporary nose-dive, was to build 
up dairy and hog feed volume. 

Like many feed retailers, the Viettis 
discovered they were taking the path 
of least resistance by selling the item 
most in demand in the Girard area— 
poultry feed—and making no aggres- 
sive effort to improve the hog and 
dairy volume. 

“Make no mistake about it,” ex- 
claimed the dealer, “there is a tre- 
mendous potential market which every 
dealer can exploit in the still large 
number of people who need to be in- 
doctrinated to the formula feeding 
way. Convincing many of them is 
merely a matter of personal contacts.” 

Something on the order of Insert-A- 
Classified-Ad week and Write-A-Let- 
ter week, the dealers held a Sell-More- 
Hog-And-Dairy-Food week. 

All four members of the family 
teamed up on this campaign, touring 
the country roads around Girard with 
“Papa” Vietti paying calls on the older 
farmers, and his sons dropping in on 
young war-veteran farmers. 


INGENUITY in launching coun- 
ter-attacks to combat seasonal 
slumps keeps the Vietti family, 
left to right above, Dom, Gene, 
Don, and Johnny, boosting sales 
at their Quality Flour & Feed 
Co. in Girard, Kansas. An ex- 
terior view of the plant is 
shown below. 


“The young can sell the young, and 
the old the old,” explained Dom Vi- 
etti, “simply because they talk one 
another’s lingo.” 

There is nothing unusual about their 
outside selling tactics, the Vietti’s main- 
tained. They are all spontaneous and 
casual. They don’t believe in high 
pressure. They accompany small talk 
with sales arguments on the quality 
and advantages of their feed line. 

They compliment a man on his 
stock, which leads up to a question of 
feeding, and finally to specific feeds. 
This sharp father and son team never 
fails to leave a trail of literature in 
their wake, after first emphasizing to 
a feeder that the pamphlets contain 
data really valuable to them. 

“You have to stress the importance 
of the literature before they'll read 
it,” contended Mr. Vietti. “That's 
what's wrong with stuffing literature 
in egg cases and feed sacks.” 

As a result of this week of concen- 
trated outside selling, hog and dairy 
feed sales took a big jump and have 
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Here is a concise, down-to-earth, factual 
discourse on Trace Minerals, now available 
to every feed man. It is interesting and highly in- 
formative. Reserve your copy, “Trace Mineralizing’ 


in the convenient file folder. Write and reserve your copy today. 


CCC QUALITY PRODUCTS 


Trace Mineral Premixes Pellet Machine Calcium 
lodized-Manganesed Calcium Regular (plain) Calcium 

(any desired level) Dustless (plain) Calcium 
Manganesed Calcium Shellmaker Calcium Grit 

(any desired wr J Arrow-Head Insoluble Flint Grit 
Electro (free-flowing) Calcium G-220 Riboflavin Supplement 


pREONAT eS 


1um CARBONATE Co 


222 WEST ADAMS STREET @©@ CHICAGO 6 ILLINOIS 


BRANDEIS THEATRE BUILDING, OMAHA 2, NEBRASKA @© BOX 409, CARTHAGE, MISSOURI 
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THINKING AWAY Most business men do their best thinking away from 

ROM THE JOB their jobs. While on the job they are constantly inter- 
. rupted and disturbed and the handling of many details 
puts major programs out of focus. It is almost impossible to concentrate on some- 
thing important while overburdened with routine. 


This is why most business men do their real thinking and planning during the 
summer. Summer is the only time the average man gets away from his business. 


He takes a day off to play golf, to go fishing and usually a few weeks off to go away 
with his family for a vacation. 


It is while on the golf course, on the lake, behind the wheel of a car or just 
loafing at a summer resort that a man can look back and get a true perspective of 
the business problems he has left behind. It shouldn't be that way in theory but we 
have never known it to be otherwise with any successful business man. 


In a similar situation, we have been wondering what the feed men are thinking 
about this summer. They have undoubtedly been giving some attention to the 
Republican and Democratic conventions. Few could go through the summer, or 


winter, without worrying about the prospect of war with Russia and praying that 
it may be avoided. 


With respect to business, however, many feed men are surely thinking about 
improvements to their plants, warehouses and stores. They are planning ways to 
make their properties more efficient through the purchase of new equipment and 
the rearrangement of old machinery. They are mentally drawing plans to make their 
stores and offices more attractive to their customers. 


Many feed men are also thinking about their book accounts. While baiting a 
hook, they recall that customer Jones has really not reduced his account for many 
months. They calculate the interest they are losing by competing with the banker. 
They resolve that, when they get back home, they will do something to better the 
credit policies of their businesses. 


Many feed men must be thinking of ways to sell more feed and particularly more 
good feed. They are considering means to prove to their customers the true economy 
of good breeding, good management and the proper feeding of scientifically balanced 
formula feeds. They know that the number of farm animals is comparatively low, 
that the grain crop will be 10 to 15 per cent larger than last year and that feeding 
ratios will be more favorable than for several years. Realizing all this, they are 
resolving to go back home and do a real selling job among their customers. 


We hope all our readers will have a mighty fine vacation and go back to their 
jobs with new strength, new vision and new determination. 
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Four F°I-D *Y features 
that help you REAP more sales! 


When you use Fleischmann’s Irradiated D 

Yeast, you get more than a rich, annettcd 
source of vitamin D for four-footed cinne 
You get the plus values of an extensive, oa 


mqucded educational and promotional pro 
—designed to pave the way for sil aan ot 
your feeds, concentrates and minerals ‘Thi 
broad and integrated service includes: 


ESEARCH - Fleischmann scientists search constantly for new facts On vitamin D. 
They work closely with Agricultural Experiment Stations and Research Centers, where 


often the research is sponsored 


by Standard Brands. 


DUCATION — New developments are extended to farm leaders, extension workers, 
county agents, veterinarians and vocational teachers. For example, our “Vitamin D 


Digest,” © periodical summary of scient 


DVERTISING — Information on vitamin 


ific research, is mailed to © list of 30,000. 


D of practical importance to profitable 


feeding, we pass on to millions of farmers every year in our “reason why” advertising 
—our several booklets—and numerous reprints, bulletins and brochures. 


ROMOTION _ Latest addition to Our 


“Reviews on Vitamin D in Animal Nutrition. 


well-planned promotional program is the 
In this series, WE compile authentic dato 


on vitamin D for various farm animals — putting sound, selling facts at your fingertips! 


about our FIDY service pro- 

— ee of any of our free printed material — 

FB-7, STANDARD BRANDS 

Agricultural Department, 595 
nue, New York 22, New York. 


IRR 

ADIA 

romp ED Dry Y, 


FOR fo, 
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Efficient Seed Cleaning Plant 


Supplements Services Offered by Roddis Feed Mill 


@ FOR a long time David Roddis and 
his son, Eldon, who operate the Rod- 
dis Feed Mill at Rochester, Minn., had 
felt their feed mill needed to be sup- 
plemented with a plant for doing cus- 
tom cleaning and treating of seed 
grain, Located in the center of a rich 
grain producing and dairying section, 
Rochester lacked a modern seed plant. 
The Roddises knew that if they offered 
farmers a seed treating and cleaning 
service, their sale of feeds and mashes 
would increase in volume, too. 

Their problem was to fit the kind 
of plant they needed into the only 
available site—a small lot next door 
to their feed mill. Furthermore, it had 
to fit into their budget. That wasn’t 
an impossible combination but it re- 
guired plenty of thought, for the seed 
plant would have to pass the very 
rigid building code requirements of 
the city of Rochester. So they con- 
ferred often with their contractor, 
Carl Walde. 

Then one day Eldon Roddis and 
Mr. Walde went on a trip into differ- 
ent sections of Minnesota. They visited 
feed mills and seed treating plants, 
finally winding up on a fishing trip 
near the Canadian border. There, be- 
tween interludes of pulling in good- 
sized specimens of Minnesota’s famed 
pike and muskellunge, they drew plans 
and studied layouts. 

Upon their return to Rochester, 
they had their plans completed and 
ready to put into execution. Erected 
as an addition to the main feed plant, 
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the building features use of great steel 
girders and trusses as the skeleton of 
the plant. This assures strength. The 
building itself is of concrete block and 
steel construction with a pit for un- 
loading grain on the east side and a 
full length loading platform on the 
south side. The addition was com- 
pleted this spring in time to handle the 
big rush of cleaning and treating oats, 
flax, barley and other grains. 


The unique feature of the Roddis 
plant is the way it utilizes the steel 
framework to support the great bins. 
This eliminates need of a heavily rein- 
forced floor, for the weight of the bins 
and their contents rests on the trusses, 
which in turn are laid on reinforced 
concrete pillars. Furthermore, the two 
elevators are suspended from. steel 
beams and reach to within two feet 
of the floor of the pit. 


There are 11 bins, all hanging or 
suspended from the steel beams. Each 
bin holds 10 tons and has a steel hop- 
per bottom that reaches down to with- 
in eight feet of the first floor. Since 
the bins are supported from the truss- 
es, this means there is no need of the 


PHOTO at left below shows 
Eldon Roddis making an “ad- 
justment on the Clipper clean- 
er. Center picture shows the 
first floor of the seed cleaning 
plant. The bins visible over- 
head are suspended from steel 
trusses. At extreme right, Loren 
Holloway demonstrates how the 
suction fan eliminates the need 
of wearing a mask when sack- 
ing treated grain. 


usual cluster of supporting posts. By 
grouping the bins in the center of the 
building, Mr. Roddis has saved a great 
deal in building height and cost of 
construction. 

When a farmer drives up with a 
load of grain to be cleaned and treated 
it is dumped into the pit and then 
elevated to a 250-bushel bin suspended 
above a Clipper cleaner on the second 
floor. As the grain is cleaned, it is re- 
turned to the other elevator and is 
carried directly to a bin above the 
Calkins seed treater. This also is lo- 
cated on the second floor. After being 
treated, the grain is either loaded in 
bulk directly into the waiting truck 
or sacked on the first floor and kept 
there until the customer calls for it. 

Mr. Roddis studied a long time 
over the problem of handling the dis- 
infected grain with its accompanying 
cloud of disinfectant. So highly pois- 
onous is the disinfectant that work- 
men must wear gas masks. But this 
is very cumbersome and annoying, 
especially in hot weather, so Mr. Rod- 
dis hit upon the use of an auxiliary 
suction fan pumping 1800 cubic feet 
of air each minute. As Loren Hollo- 
way, head of the cleaning department, 
demonstrated it, the fan sucks the dust 
away from him and into an escape 
outlet. This eliminates need of the gas 
mask. 


The Roddis Feed Mill has been op- 


erating since 1935, being established 


(Continued on page 93) 
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Stabilized Vitamins 
and 


dry 
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NET WEIGHT 


100 LBS. 
GUARANTEE 
VITAMIN D 400 A.0.A.C. Chick 


Units per gram (181,600 units per pound). 
Stabilized for 1 year from date of manufacture. 


VITAMIN A 1000 U.S.P. Units per 
a z se gram (454,000 units per pound). Stabilized 
VITAMIN D 


for 6 months from date of manufacture. 
Stabilized 1 yr. 


CONTROL NO. 


DATE MANUFACTURED 


VITAMIN A 
Stabilized 6 mo. 


> 
= 
ee 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories: Vineland, New Jersey 
Vitamin A and D Supplements in Feeding Oils and Dry Supplements 
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CHARLES A. BRYANT 


@ ACCORDING to Charles A. Bryant, 
owner of the Bryant Feed store, Neva- 
da, Mo., there is a better and safer way 
to maintain contacts with feed buyers 
than by making personal calls. 

“Whether it’s under the guise of 
offering a special service or just to 
plain ask him for his feed business, 
personal calls are more or less embar- 
rassing to the average farmer, I’ve 
found,” declared Mr. Bryant. “He 
may be a long-time friend of yours, 
but for any one of a dozen different 
reasons he may be buying his feed 
from someone else. 

“Your personal solicitation puts him 
on the spot,” Mr. Bryant pointed out. 
“He feels that he should offer some 
explanation for not buying from you, 
though perhaps he would rather not 
state his real reasons. He may even 
give you an order when you call— 
just for old-times sake, but if this is 
against his better judgment, you 
haven't done your business any last- 
ing good by getting that order. 

“Another objection to personal 
calls,” stated the dealer, “is that you 
may strike the farmer on one of his 
off days. When he is behind with his 
work or when things have been going 
wrong and he is not in a good mood, 
your call may do your business more 
harm than good. 

“T let Uncle Sam and his penny 
post cards maintain my contacts with 
old customers and make new ones for 
me,” Mr. Bryant explained. “I have 
a complete mailing list for the county, 
and three or four times a year I send 
out postal cards to all farmers. 

“During slack times in the office I 
address and write a short message on 
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With Cards 


Bryant Writes Them in Longhand 


the cards—in longhand. Of course,” 
Mr. Bryant suggested, “I could get 
my message printed or mimeographed 
on the cards for a couple of dollars 
and save the work of writing them 
out in longhand. However, most of 
those printed cards would be just 
tossed aside as advertising, while my 
personally written ones get a careful 
reading.” 

The cards keep the Bryant name 
and products in farmers minds and 
they bring in considerable extra busi- 
ness, but recipients who do not follow 
their suggestions to ‘try Bryant's’ or 
who have reasons for buying else- 
where need not trouble to give their 
whys and wherefores. 

That Mr. Bryant’s methods have 
worked successfully for him is at- 
tested to by the fact that his business 
has enjoyed a steady growth. He has 
had ample competition to buck too, 
for there are another eight or ten feed 
dealers in this town of only a little 
over 8,000 population. 

The Byant Feed store was started 
in rented quarters 10 years ago. Last 
year Mr. Bryant built a fine new store, 
specially designed to fit his needs. The 
40 by 100 foot concrete and cement 
block building has a white stucco ex- 
terior finish. The cement block walls 
are painted white on the inside too. 
Large side windows, a glassed front, 
and abundant lighting makes the store 
light and bright at all times. In such 
a setting, the print sacks of formula 
feeds make a colorful showing. 

Large overhead doors at each end 
make a drive-through possible, but 
Mr. Bryant has not cut down his curb 
in front so the front door cannot be 
used for an entrance for vehicles. He 
feels that the drive-in in front would 
carry a lot of dirt into the store, es- 
pecially in stormy weather. 

There is a hardsurface driveway and 
parking area along one side and at 


CONTACTS through penn 
post cards written in longhand, 
rather than personal calls, are 
bringing more and more cus- 
tomers to the new modern 
Bryant Feed Store, Nevada, 
Mo., whose white stucco ex- 
terior is shown right. 


the back. Trucks are driven in the 
back door to load or unload, while 
smaller orders are carried or hand- 
trucked to customers cars from the 
front or side doors. 

When he was in his old store, farm- 
ers often said, “I'd like to buy my 
feed from you, Charlie, but I never 
can find a place to park.” The old lo- 
cation was just off courthouse square 
and on the town’s main highway. The 
new store is on the same highway but 
is three blocks from the business dis- 
trict and the location no longer pre- 
sents a parking problem for prospec- 
tive customers. This has resulted in 
a noticeable increase in sales since the 
move was made. 

There is no advertising of any kind 
on the Bryant Feed store, only large 
identification signs painted in black 
on the white stucco. Inside, the only 
advertising is hung on wire stringers 
rather than pasted or hung promiscu- 
ously on the walls. Nutrena feeds are 
featured and there are numerous ban- 
ners and posters calling attention to 
this line strung along the stringers. 

Likewise, the glassed in front office 
is free of advertising except for that 
on calendars. This, and the general 
cleanliness and orderliness of the well 
lighted store puts it several planes 
above the average feed store and on 
a par with better grade retail stores in 
other lines. 

Feeds are the exclusive stock in 
trade of the store. There is no mixing 
or grinding, and sidelines which were 


(Continued on page 94) 
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by Congressman LAWRENCE H. SMITH 


Lake Geneva, Wis. 
July 5, 1948 


POLITICAL PICTURE 


When this issue of The Feed Bag reaches you both major political parties will 
have selected their presidential tickets. Wallace's "New Party” is scheduled to 
meet on July 23 in the same hall where the other parties convened. The Republi- 
cans will go forward this year with two young men who have the ability and integ- 
rity to make the campaign very interesting. Truman is sure to lead the Democrats 
although there is considerable protest against him. The big city machine in Chi- 
cago is for Eisenhower, but Mr. Truman can laugh at them as he appears to have 
the necessary support to assure his nomination on the very first ballot. Wallace 
and Taylor are the burrs under the "donkey's tail” that give the Truman candidacy 
the most trouble. These hybrids have no intention of withdrawing from the race 
as so many regular Democrats have been so fondly hoping. They are out to harpoon 
their former comrades this year and then set Henry up in business for 1952, when, 
so they say, "this country will be in the dumps of another depression.” Sounds 
like a Soviet release from Moscow. Well, it is certain that in the next four 
months politics will dominate the U. S. scene. It is in the American tradition 
and indicates that we still live under a free political system after 172 years. 
At the conclusion of the constitutional convention in 1787 Benjamin Franklin said 
we have just established a Republic “if we can keep it.” Our political conven- 
tions have helped to keep it so, thus far. 


THE BERLIN SITUATION 


Press and radio reports convey the impressions that the present critical 
situation in Berlin was unexpected. This is wholly erroneous. The United States 
military government and our state department have anticipated that Russia has en- 
gaged in a "cold war" effort to kick Britain, France, and the United States out 
of Berlin. The only question has been: "When will they put on the screws?” The 
program is no doubt under way now and this country is on the spot. Here is an- 
other example of Roosevelt's ineptness at Yalta and Truman's at Potsdam. It is 
literally true that these gentlemen "sold us down the river" and we now reap the 
scorn and hatred of the totalitarian dictator in the Kremlin. Unfortunately we 
asked for it and the experts do not agree on the final outcome. News reports 
say that we have dispatched aircraft to our zone in Germany and this may be the 


clue to a stiffening of our policy toward the Russians. It could lead to another 
war. 


CRISIS BEHIND THE IRON CURTAIN 


Events in Jugo-Slavia involving Dictator Tito bring to mind a prediction 
made in London last September to a few members of a senate-house committee by a 
British military man. He said that Tito was surrounded by young rabid communists 
who were impatient with him and charged that he was too conservative. The officer 
said he was no prophet and did not pose as one but ventured the guess that within 
a year "these young hot-heads”" would actually challenge Tito's leadership. At 
that time we did not give much credence to the officer's statement but we realize 
now that he had correctly judged the situation. 


Our committee made every effort to enter Jugo-Slavia, also Albania and Mos- 
cow, without success as the iron curtain was down tightly at the time. We perhaps 


(Continued on page 81) 
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Canadians Elect McClaren 
Head of Feed Association 


David McClaren, Calgary, Alta., was 
named president of the National Council 
of the Canadian Feed Manufacturers asso- 
ciation at the group's third annual conven- 
tion held June 11-14 at Jasper Park Lodge, 
Alta. Other officers elected were: J. E. 
McRostie, Toronto, vice president, and W. 
N. Hendrick, Toronto, general secretary. 

““Feed-food-freedom™ was the theme of 
the convention, which was attended by 
about 250 feedmen from Canada and the 
United States. In discussing the theme, J. 
W. G. MacEwan, dean of agriculture, Uni- 
versity of Manitoba, said that a new world 
consciousness about nutrition came out of 
the last war. “A better diet is essential to a 
better world and any hope for lasting 
peace,” he added. 

Walter N. Jones, vice president, Vitality 
Mills, Inc., Chicago, Ill., discussed the effi- 
ciency of poultry and livestock production 
and told the members that the “destiny of 
Canada for many years to come will be to 


supply vast quantities of surplus food to a 
hungry world.” 

The activities of the American Feed 
Manufacturers association were outlined by 
its president, Walter Berger, Chicago, Il. 
“I'm glad to come to your convention and 
say we still do not have price, usage, and 
allocation controls,” he declared. 

Other speakers included: George Mungall, 
1947-48 president, Canadian Feed Manu- 
facturers association; Dr. R. D. Sinclair, 
dean, University of Alberta; Prof. H. M. 
King, University of British Columbia; Prof. 
J. Biely, University of British Columbia; 
Prof. D. R. Clandinin, University of Al- 
berta; and Dr. J. F. Booth, associate direc- 
tor of marketing, Canadian department of 
agriculture. Mr. J. McRostie led a discus- 
sion on the increased use of cereal grasses 
as a source of carotene. 


@ FRIESLAND FEED MILL, Friesland, 
Wis., owned by John Levey & Sons, was 
robbed of over $7000 recently when burg- 
lars carried a 150 pound safe from the 
building. Entry was made by breaking the 
lock on the front door of the mill. 


French Feed Manufacturers Visit U. S. 


Shown above, with their American col- 
leagues, is a party of French feed manu- 
facturers who recently completed a 10 day 
inspection trip of feed manufacturing and 
processing plants in eastern United States 
and Canada. 

In the front row, from left to right, are: 
Tom Gates, John Brooks, and Red Cheney, 
all of the Chas. M. Cox Co., Malden, Mass. 

Standing, same order, are: W. M. Ander- 
sen, New England By-Products Corp., Bos- 
ton; Charles Auraix, Combronde, (P.De.D) 
France; Raymond Ferrando, Lyon, France; 
Therese Herbelet, Hirson, (Aisne) France; 
Francois Cholat, Morestel, (Isere) France; 
and Ernest Thibo, interpreter, Chas. M. 
Cox Co. 

In addition to the plants of the Chas. M. 
Cox Co. the party visited the Dehydrating 


Process Co. Boston; Gorton-Pew Fisheries, 
Gloucester, Mass.; research farm and feed 
manufacturing plant of the Larrowe divi- 
sion, General Mills, Detroit, Mich.; GLF 
Mills, Buffalo, N. Y.; Standard Brands, Inc., 
and the N.V.V. Corp., New York City; 
and Blatchford Feeds Ltd., Toronto, Canada. 

David K. Steenbergh, publisher of The 
Feed Bag and The Feed Bag Red Book, 
assisted the party in planning their itinerary 
following an appeal from L. Ponselle of the 
Federation Nationale Alimentation Animale, 
Paris, who sponsored the tour. 

In a letter to Mr. Steenbergh, thanking 
him for his assistance, Dr. Ferrando said: 
“We received a perfect welcome, and we 
will not forget the charming way in which 
the American industrialists received us.” 


American Veterinary Medical As- 


sociation, Palace Hotel, San 
Francisco, Calif............. Aug. 16-19 


Mutual Millers & Feed Dealers As- 
sociation, Hotel Jamestown, James- 


New England Feedmen’s Confer- 
ence, University of Maine, Or- 
ono, Maine 


Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Il. 
Sept. 13-14 


American Soybean Association, 
Hotel Peabody, Memphis, Tenn. 
Sept. 13-15 


Northeastern Poultry Producers 
Council, Harrisburg, Pa. 
Sept. 14-16 


Iowa Nutrition School, Iowa State 
College, Ames, Iowa............ Sept. 24 


National Mineral Feeds Association, 
Bismarck Hotel, Chicago, Ill. 
Sept. 27-28 


Grain & Feed Dealers National As- 
sociation, Hotel Sherman, Chi- 
om, Sept. 30-Oct. 1 


Wisconsin Hatcheries Association, 
Hotel Schroeder, Milwaukee, 
Wis. Oct. 12-14 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C........Oct. 14-15 


Cornell Nutrition Conference, Hotel 
Statler, Buffalo, N. Y......Nov. 4-5 


Ohio Animal Nutrition Conference, 
Ohio State University, Columbus, 
Ohio Nov. 11-12 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Iowa. ............... Nov. 22-23 


National Farm Show, Chicago Coli- 
seum, Chicago, IIl. 
Nov. 27-Dec. 4 


Indiana Grain & Feed Dealers As- 
sociation, Claypool Hotel, Indian- 
anos, Jan. 24-25 


Institute of American Poultry In- 
dustries, Municipal Auditorium, 
Kansas City, Mo.................. Feb. 6-8 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 6-8 


National Feed Industry Trade Show, 
Municipal Auditorium, Milwau- 
kee, Wis June 6-8 
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THE CASE OF 
MEATS 


VERSUS FEEDS < ¢- 


Only a small percentage of feed grains 
and forage crops can find a market in 
commercial channels. The only way that 
millions of acres of grass, millions of 
tons of forage crops and billions of bush- 
els of feed grains can be marketed profit- 
ably is by converting them into meat, 
milk and eggs. 


No, the old law will not be repealed. 
The people of this nation do not want to 
change their eating habits. Three times a 
day, 365 days a year, 140 million people 
want and need meat and meat products in 
their diet. This ever-growing demand is 
the market that has made American agri- 
culture great. 


The old law we are talking about is the 
law of supply and demand. It is one law 
that needs no enforcement. Its action is 
as basic as breathing. Whenever meat 
producers allow a temporary high grain 
market to influence them to make drastic 
reductions in feed lot activity, it is only a 
short time until all feed stuffs are in too 
long a supply. Then the overall farm in- 
come drops sharply and the agricultural 
economy is thrown out of balance. 


IS NO ACCIDENT -IT's 


FEEDS For LIVESTOCK and POULTRY 


RUSSELL-MILLER MILLING CO. + 


MINNEAPOLIS 


EAST ST. LOUIS, ILL. + DES MOINES 
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32% INCREASE IN DAILY GAIN 
17% INCREASE IN FEED EFFICIENCY 


Research at 
ed in EEDSTUFFs May 22, 1948 
by Dr. JI-L 


TABLE ‘ 
University of Minoi; 
Self-feg 1947 ns of W 
vmmer) Illinois Stati eanling Pigs Feg ; 
ion (11), in Drylot 


+ 2% fortified dried wh, 


3.1 B 
asal + 4% fortified dried wh 
4. Basal + 


by-product 


ey by-product 
10% dehydrateg alfalfa meal 


ences 


Fortified with 


... exclusively yours in You make a bet- | America’s Finest Feeds 
ter feed when are Fortified with 
you use Peebles’ 

9) Dried Whey- Peebles 

Product with Rib- 
DRIED WHEY-= your tor. | wie. 
mulas. with Ribolac 

O D U C T TYPICAL ANALYSIS 
Spray - Dried Protein ............ 82% 
Free-Flowing 
You, too, can fortify your feeds to help your customers obtain exci age. iiusoeee 

the same “highly significant increases” reported by Dr. Krider *Minimum guaranteed 


of Illinois before the American Feed Manufacturers’ Convention 
at Cincinnati, May 6, and recorded in FEEDSTUFFS, May 22. 


Ribolac gives your mixed feeds an exclusive competitive sales 
advantage because this is a Peebles’ product produced through the 
controlled fermentation of sweet, liquid whey. 


Peebles’ Condensed Whey-Product 
Popular FREE CHOICE 
Milk Solids Supplement Containing Ribolac 
Stock America’s most nourishing milk solid sup- 


It gives you an economy advantage, too, because the addition ot plement containing Ribolac. 
Ribolac provides a guaranteed potency of 23 milligrams of Unequalled 55% Solids 
Riboflavin per pound, plus other B-Complex vitamins, plus addi- —" 1006 Units Vitamin Ds per Ib. 
tional growth factors, both known and unknown, from natural Guaventne ‘Tae, 


milk sources. 
Full-page, two-color ads in farm and poultry papers are cre- 


ating a nationwide demand for feeds containing Peebles’ DRIED Packed in 50 and 100 Ib. 
Whey-Product with Ribolac. Use this sales-producing, feed- — 


improving product in all your formulas. 


WESTERN CONDENSING COMPANY ~— 


ca’s Largest Processor of Whey Products 


Golden Eagle Milling Co., Petaluma, Calif., National Sales Agent 
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Facts About Wage and Hour Act 


Work of Individual Determines Coverage 


@ IN determining the application of 
the fair labor standards act’s minimum 
wage and overtime provisions, first we 
must consider whether any of the em- 
ployes of a firm are covered. If we 
find coverage exists, then we may go 
into the problem of exemptions from 
these provisions. Coverage is deter- 
mined on the basis of interstate com- 
merce—the production of goods for 
interstate commerce—or the occupa- 
tions necessary to the production of 
goods for interstate commerce. 

The fair labor standards act (gener- 
ally known as the wage and hour law) 
requires a minimum wage of not less 
than 40 cents an hour, and its overtime 
provisions require payment of time 
and a half the regular rate of pay for 
all hours worked over 40 in a work- 
week. 

You must remember that the act 
covers individual employes. Coverage 
is not determined on an establishment 
basis—it is the work of the individual 
that determines coverage. An employe 
who regularly travels across state lines 
in the course of his work is considered 
“in interstate commerce” and therefore 
covered, A man who purchases, orders 
or keeps records of goods and mate- 
rials that come in from other states is 
“in interstate commerce” and therefore 
covered. Also, one who merely un- 
packs or otherwise handles such goods 
that have been shipped in from out- 
side the state is engaged “in interstate 
commerce.” 

“Production of goods for interstate 
commerce” covers such workers as are 
employed in manufacturing, processing 
and distributing plants when the goods 
in whole or in part are shipped out of 
the state in which the plant is located. 
It is not necessary that the goods them- 
selves be shipped across state lines for 
coverage to apply to the employes who 
produce them. Thus, for example, an 
operation that is “necessary to the pro- 
duction of goods for interstate com- 
merce” would be the sale to a local 
farmer of feed which is fed to live- 
stock and poultry that ultimately are 
shipped in interstate commerce. In 
*An address delivered June 15 at the annual 


meeting of the astern Federation of Feed 
Merchants held in New York City. 
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Wage & Hour Division 
U. S. Dept. of Labor 


this case coverage exists even though 


the feed itself is not shipped out of 
the state. 

Now let’s turn to the subject of ex- 
emptions. They need be considered, of 
course, only if coverage exists. Expe- 
rience leads me to say it is extremely 
important to be sure that exemptions 
do, in fact, apply before you take them 
for granted. Don’t assume that em- 
ployes are e empt unless you are sure. 
When in doubt check with the divi- 
sions’ regulations on exemptions. Mis- 
application of these exemptions can be 
costly. These misapplications are con- 
sidered a violation. Employers who are 
in violation run the risk of employe 
suits. These may result in the payment 
of back wages and an _ additional 
amount equal to the back wages plus 
attorney fees and the cost of court 
action. 

The first exemption I will take up 
is that which applies to a retail or 
service establishment, the greater part 
of whose sales or servicing is in intra- 
state commerce. This exemption ap- 
plies to both the minimum wage and 
overtime provisions of the act. It is a 
separate exemption from that which 
applies to an employe employed in a 
local retailing capacity. The retail and 
service exemption is also different from 
most of the other exemptions. It is 
applied on an _ establishment _ basis. 
Most of the other exemptions are ap- 
plied on an employe basis—that is, on 
the work he performs as an individual, 

Let me emphasize that if a feed store 
qualifies as a retail or service establish- 
ment all employes who work in that 
feed store are exempt. 

What are the characteristics a feed 
store must have in order to be con- 
sidered exempt as a retail service es- 
tablishment? First, more than 50 per 
cent of its gross receipts must be de- 
rived from intrastate selling or ser- 
vicing. Computation of gross receipts 
would ordinarily. be made upon the 
business’ records for a complete six 
months’ period ending June 30 or Dec. 


31. Typical retail sales are sales of 
feed, hay, fertilizer and the like in 
small quantities to farmers. Small 
country feed stores which make such 
sales accordingly will generally qualif 
as retail establishments. ; 

Let’s consider the store that per- 
forms small nonretail selling or ser- 
vicing. If the amount of such non- 
retail transaction is “substantial” the 
retail store loses the exemption. Under 
the divisions’ policy “substantial” con- 
stitutes nonretail selling or servicing of 
more than 25 per cent of the total 
gross receipts of the establishment. In 
other words, a retail firm that does 
more than 25 per cent of its business 
in nonretail selling or servicing loses 
the exemption. Types of sales that are 
considered nonretail are sales to large 
commercial poultry, dairy and other 
farms, to non-farm feeding and fatten- 
ing stations, and to urban users of 
feeds, when made in quantities that 
exceed those involved in sales to the 
ordinary farmer. 

Sales to dealers for resale are never 
retail sales regardless of the quantity 
involved in the transaction. 

But before we leave the retail ex- 
emption, we have to consider minor 
processing operations. Some retail feed 
stores receive their feeds already mixed 
and: merely resell them. Other feed 
stores may own and operate grinding 
and mixing equipment, which they 
use in processing feed as an operation 
incidental to the making of a retail 
sale. Other incidental processing op- 
erations may include the preparation 
of feed in accordance with tested for- 
mulas. In this case the ingredients, in- 
cluding concentrates purchased from 
feed manufacturers, are dumped into 
the hopper. Another operation may be 
for the farmer who brought in the 
grain himself and the retailer merely 
runs this grain through the grinder at 
a fixed charge. I have given these ex- 
amples as illustrative of incidental pro- 
cessing operations which an establish- 
ment may undertake without losing 
the exemption. They may be compared 
to the grinding of coffee by a retail 


(Continued on page 86) 
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100 lbs. Net Weight 
_MORTON SALT CO. 


The Nation’s No. 1 Grain Saver 
...a@ Profit Maker for you 


MORTON’S Pree Goice Salt 


Farmers make no money when livestock waste feed. 
And, he’s a poor customer for you. 


Livestock waste feed in two ways — outside and 
inside, Outside waste he sees and can control. The 
more costly waste he doesn’t see — it takes place 
inside the animal — the feed it fails to digest and 
assimilate. 

The simple positive way to stop this costly waste 
is salt free choice. 

Here’s why. Salt is fundamental to animal diges- 
tion and assimilation. It supplies the sodium need- 
ed in bile for digesting fats and carbohydrates; the 
chlorine needed in hydrochloric acid for convert- 
ing feed proteins into the nutrients that build bone 
and body tissue. 


Tests at Purdue University with hogs showed that 
for every pound of salt they ate, there was a sav- 
ing of 182 pounds of corn for each 100 pounds of 
gain in comparison with hogs that got no salt. 
Moreover, the salt-fed hogs gained weight faster, 
reached market weight earlier, were more profitable. 


This means that with salt free choice, livestock 
Operations are more profitable . . . your customers 
are in a better position to buy the other things 
you sell! 


The best salt to sell is Morton’s Free Choice Salt 
— a brand that’s nationally advertised and special- 
ly formulated to remain non-hardening under nor- 
mal use and storage conditions. Suggest it for all 
livestock feeding. 


MORTON SALT COMPANY : Chicago 3, Illinois 
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Hoosiers Frolic French Lic 


Indiana Feed Men Hold Mid-Summer Meeting 


@ MEMBERS of the Indiana Grain 
& Feed Dealers association laid aside 
their troubles and cares June 21-22 
for a two-day outing at the French 
Lick Springs hotel, French Lick, Ind. 

While most trade associations are 
content with one convention a year, 
the Indiana group holds two. The 
Hoosiers really seem to enjoy these 
get-togethers and while a good share 
of the time is devoted to fun and 
recreation, all the morning sessions 
were set aside for discussions of in- 
dustry problems. 

Because of the many recreational 
facilities available at this noted Indiana 
spa, most of the feed men were accom- 
panied by their wives. Special enter- 
tainment programs were arranged for 
the women who helped boost the total 
attendance over the 400 mark. 

Following community singing led by 
Walter Beck, Shelbyville, President 
Phillip E. Legge, Uniondale, called the 
meeting to order at 10:15 Monday 
morning. 

The first speaker was R. T. Creek- 
more,. Winchester, who led a discus- 
sion on the advantages of purchasing 
ear corn on the hundredweight basis. 
He pointed out that practically 100 per 
cent of the dealers in the eastern part 
of the state were already buying corn 
by the hundredweight, rather than the 
bushel, and that the plan was working 
very satisfactory. 

He reported that a survey of 247 
Indiana elevators showed that 84 were 
buying corn by the hundredweight 
and liked the plan; 136 were buying 
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on some other basis but wanted to 
switch to the hundredweight; 15 did 
not want to change, and 12 did not 
return the questionnaire. 

Howell Thompson, Kokomo, spoke 
in favor of the hundredweight plan 
as did Ralph Parént, Union City. Mr. 
Parent added that his firm had been 
buying corn by the hundredweight 
since 1900. 

Other dealers also expressed them- 
selves in favor of the plan but several 
said they did not think it would work 
unless their competitors would go 
along on the same basis. No action was 
taken on the proposal since it was felt 
that the matter was largely up to each 
individual dealer, but members were 
urged to push the proposal at their 
local district meetings. 

Principal speaker at the Monday 
session was Fred L. O’Hair, president, 
Central National bank, Greencastle, 
Ind. Mr. O’Hair said that the fiscal 
policy of the government was largely 
responsible for our present period of 
high prices. He defined inflation as a 
period when we have more money to 


EDUCATORS who addressed 
the Indiana feed men at French 
Lick included Prof. J. A. Hoe- 
fer, Purdue university, shown 
left with Dr. M. O. Ross, pres- 
ident, Butler university. Anoth- 
er speaker was Don Clark, sec- 
retary, Grain & Feed Dealers 
National association, St. Louis, 
pictured with Fred Sale (with- 
out coat), secretary of the 
Indiana association. (Photo by 
The Feed Bag) 


PRESIDENT Phillip Legge, 


Uniondale, is shown above 
demonstrating his best barn- 
yard golf form at the Indiana 
mid-summer frolic. President 
Legge played a good game 
but was finally eliminated in 
the semi-finals. (Photo by The 
Feed Bag) 


buy with, than we have goods to buy. 

“We. already have inflation,” said 
Mr. O’Hair, “and people are running 
out of money. Sales have slowed down, 
collections have slowed down and 
there is an increased demand for 
credit, but businessmen in general are 
ignoring all these danger signs.” 

The speaker advised the feed men 
to reduce their inventories and hold 
down accounts. receivable if they 
wanted to protect themselves from 
unnecessary losses, and stressed the 
need for adequate and proper account- 
ing. 

“If the government's fiscal policy 
continues as before, then we will all 
be in a very vulnerable position,” de- 
clared Mr. O’Hair. “Government ex- 
penses are way out of proportion. In 
1929 government expenses amounted 
to about two-thirds of the income re- 
ported in the state of California. In 
1947 the government spent more 
money than all of the income reported 
for all of the states west of the Mis- 
sissippi river.” 

In conclusion he urged his listeners 
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to establish a sound credit and collection 
policy as well as a planned financial program. 

“Get acquainted with your banker and 
sell him on your business before you need 
his help,’ added Mr. O’Hair. “Your banker 
can be of a lot of help to you if you will 
give him a chance.” 

Dr. George S. Abshier, Purdue university, 
discussed the country elevator business 
course recently established at Purdue and 
reported that 36 students had completed the 
short course this year. 

“Research findings must be put to work 
if they are to do any good,” said Dr. Ab- 
shier. “If the feed industry is going to main- 
tain its place in service to agriculture it must 
be well informed.” 

Secretary Fred Sale, Indianapolis, also 
spoke briefly on the advantages of the short 
course and urged the dealers to encourage 
their key men to attend. 

“Grain Contamination, A New Problem 
to the Trade,” was the topic discussed by 
H. W. Applegate, Toledo, Ohio. Mr. Apple- 
gate pointed out various provisions of the 
pure food and drug act that apply to con- 
tamination of grain and urged dealers to 
take special precautions to guard against 
rodent excreta and live or dead insects in 
grain shipped to market. 

Don F. Clark, secretary of the Grain & 
Feed Dealers National association, St. Louis, 
was the opening speaker at the Tuesday 
morning session. 

Speaking on the future of American agri- 
culture and the grain and feed trade, Mr. 
Clark predicted an optimistic outlook and 
pointed out that both agriculture and in- 
dustry had made many remarkable advances 
in the last 25 years. 

“For the 1948-49 period, the demand re- 
mains strong at home for food and needs 
abroad continue great,” Mr. Clark declared. 
“Domestic purchasing power is still at a 
high level, it will continue high as long as 


the nation maintains full employment and a 
favorable wage level. That means a good 
market for farm products, and good business 
for grain and feed dealers. 

“What will wheat, oats and corn bring in 
the market this year and in 1949? What ef- 
fect will the government programs have on 
prices? Now those are tough questions,” 
Mr. Clark remarked, “but I'll go out on a 
limb and state that. it looks like grain prices 
will not drop below the support level. 

“First, the governmenrt support price 
programs will serve their purpose to main- 
tain prices at fair levels, second, we will 
be exporting rather large quantities abroad 
for some time to come, and third, there is 
every indication that domestic demand will 
hold steady at present high levels with em- 
ployment continuing to climb and many 
goods desired by consumers still unobtain- 
able in sufficient quantities. 

“With regard to livestock and poultry the 
price situation appears good for an increase 
in the number of animals on farms in the 
next 12 months which should increase the 
demand for manufactured feed. People 
drawing good incomes will demand meat 
and poultry products. The farmers will strive 
to meet their wants. So the picture is good.” 

Prof. J. A. Hoefer, Purdue university, 
followed Mr. Clark with a talk on “Some 
Aspects of Swine Nutrition.” His address 
is reprinted in full in this issue of The Feed 
Bag beginning on page 63. 

R. V. Hardin, Fortville, chairman of the 
association’s grades committee, reported 
briefly on the activities of his group. He 
announced that the government was con- 
sidering several changes in the federal grain 
standards. One proposed change is that for- 
eign material and dockage be combined in 
one classification with perhaps a 3 per cent 
maximum, Some groups have also suggested 
an increase in the amount of splits allow- 
able in each numerical grade, he said. Mr. 
Hardin reported that members would be 
notified when the time and place of the 
hearings were set. 

One of the most outstanding addresses 
of the convention was delivered by Dr. M. 
O. Ross, president of Butler university, 
Indianapolis, who spoke on. “Economic 
Democracy.” 

He stated that we are at present witness- 
ing a clash of two different economic and 
political theories, and that the outcome will 
determine the future peace and security of 
the world for years to come. 

Noting the recent world-wide trend to- 
ward collectivism, Dr. Ross pointed out that 
for the last 30 years most nations have been 
preparing for war and trying to make them- 
selves self-sufficient. 

“The Communist theory is so simple and 
crude that everyone can grasp the idea,” 
Dr. Ross asserted. “On the other hand 
economic and political democracy is very 


TOP honors in the horseshoe 
pitching tournament went to 
Russ Brown, Carlos, shown at 
left in upper photo with Joe 
Bowen, Indianapolis, runner-up. 
Horseshoe enthusiasts H. L. 
Stewart, Chicago, and David 
Crutchfield, Yeoman, lower 
photo, made a gallant fight 
but were eliminated in the 
semi-finals. (Photo by The Feed 
Bag) 


WINNER of the bait casting 
tournament was Tom King, 


above, King Bag Co., Cincin- 
mati. He was closely pressed 
by Lucian Garner, Lawrence- 
burg Terminal Elevator Co., 
Lawrenceberg, who took second 
honors. (Photo by The Feed 
Bag) 


complex, and it can only grow under condi- 
tions of peace and stability.” 

He charged that another reason for the 
trend towards collectivism has been the 
failure to maintain competition. In this re- 
spect he called attention to the growth of 
the cartel system in Germany and the break- 
down of production in England following 
World War II because of a strict govern- 
ment controlled economy. ° 

“We can not win this struggle by force,” 
the speaker warned. “Even if we fight a 
war and win it, the misery and devastation 
that would follow will create another fertile 
field for collectivism. The only way for us 
to do is to make our economic system work 
more effectively that it ever has in the past. 

“We must take steps to prevent extreme 
fluctuations in our business cycles. Since 
1810 we have had 12 depressions. The 
worst was in 1929 but the next may be even 
still worse.” 

To stabilize our economic system Dr. 
Ross made the following suggestions: 

1. Enlarge our social’ security system to 
cover everyone. 

2. Use the fiscal policy of the govern- 
ment as a stabilizing influence. The govern- 
ment must also cut expenses and reduce the 
national debt. 

3. Urge economic and political leaders 
to maintain competition in industry and 
labor. 

4. Induce economic and political leaders 
to cut barriers to international trade. 

5. Consistently stress the dignity and im- 
portance of the individual. 

“Our civilization is based on ideals and 
morals,” declared Dr. Ross in conclusion. 
“To the extent we live up to those ideals 
and morals we make our system work more 
effectively. We must make every effort to 
support religion and the organized church 


(Continued on page 90) 
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TESTED” VITAMIN PRODUCTS 


FOR ALL FORMULA FEEDS 


‘ @ Dependable vitamin products are the 
unseen Quality Bond between feed manu- 
facturer and user. In Vitand and Vitan- 
dry, Vitamin A and D products you get 
superlative quality resulting from 40 
years’ scientific research. Every batch 
is Drew-Tested. And we ship from a 
warehouse near you. 


VITANDRY D2 
“Irradiated Yeast Sterols 


DREW & CO., | 


~ 15 EAST 26th ST., NEW YORK 10, N. Y. 


BOSTON: Chamber of Bldg. Zone 10 © ‘CHICAGO: 360 
CANADA: EF. Diew & Co., Ltd., Montreal * ARGENTINA: E. F. Drew & Cia. Argentina 


BRAZIL: E. F. Drew & Cia, Ltd., Rio De Janeiro FACTORIES & LABORATORIES: BOONTON, N. J 
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in the mistaken belief that this mixture con- 
stitutes a balanced ration. Only a complete 
feed, containing all the elements needed, 
can be called a balanced and fortified feed. 


There are many fortified feeds on the 
market, but since this article is not an ad- 
vertisement, we will not mention any of 
them. We are trying to preach the gospel 
of efficient and profitable feeding, with 
good health thrown in. We think the health 
angle is of vital importance and this goal 
can be attained as an extra dividend with- 
out cost. Thousands of tons of grain are 
being fed to animals that are not produc- 
ing efficiently, and this waste can be elimi- 
nated. But it cannot be done if we aggra- 
vate the situation by “saving” on the feed. 
Many animals are not worth their keep and 
should be culled, but if an animal is worth 
keeping, it is worth feeding—efficiently. 
It pays in dollars and it pays in health, 
which means much to the feeder if he de- 
rives a share of his living from his own 
production. 

Why is a completely fortified feed more 
efficient and profitable? There are many 
reasons which can be set down on paper. 
There are others which are intangible. Who 
can evaluate the possible losses that did not 
occur through diseases, loss of production, 
abortion, death of young stock, waste of 
feed consumed because of hidden hunger, 
veterinarian fees, drop in butterfat in the 
case of dairy cows, feed wasted on young 
stock that lacked vitality to survive, breed- 


ing trouble and the other management diffi- 
culties that go hand in hand with nutritional 
deficiency? 

A fortified feed may be a manufactured 
feed ready to use, or it may be one made 
from local grain and fortified with a com- 
plete concentrate or balancer. Some of the 
advantages of mineral-vitamin fortification 
may be listed as follows: 

1. Contains a variety of proteins, not just 
one, with major and trace minerals—and 
all ingredients come from a different soil 
area than the farm on which it is fed. 

2. Vitamins and minerals are pre-mixed 
and blended so that the minerals do not 
destroy the vitamins. 

3. It is enriched with vitamins in addi- 
tion to those that are natural to the in- 
gredients themselves. 

4. Provides a uniform mixture if a con- 
sistent feeding policy is followed. 

5. Requires less feed and grain because 
hidden hunger is eliminated. 

6. Builds resistance against disease and 
cuts down losses, especially in young stock. 

7. Supplies deficiency elements in grain 
due to soil depletion. 

8. Helps to maintain animal in good flesh 
and increase value if sent to market. 

9. Promotes better health in humans who 
partake of animal products. 

10. Stimulates maximum production which 
decreases the unit cost of a dozen eggs or 
a pound of milk or 100 pounds of pork. 

11. Produces sturdy young stock and 
cuts down the huge losses due to mortality 
and waste of feed. 

12. Maintains maximum production over 


Burrus Opens World’s Largest Feed Plant 


Opening of the $2,000,000 Burrus feed 
mill, one of the largest in the world, will 
take place on Thursday, July 22, according 
to Wiley Akins, manager of Burrus Feed 
mills. 

Among those on hand when the machin- 
ery in the huge mill begins turning will be 
state officials, farm and livestock editors of 
Southern and Southwestern newspapers, 
writers for agricultural, livestock and mill- 
ing magazines, radio commentators, Texo 
feed dealers and leading business men of 
the 12 states and the dozen Latin American 
lands in which Texo feeds are sold. 

The mill, just north of Fort Worth, is 


strategically located with reference to high- 
ways, railroads and the stockyards. Engi- 
neers pronounce the plant the most modern 
ever built. It is equipped with automatic 
signals, is powered by 242 electric motors 
and all weighing, mixing and packaging 
will be done entirely by machinery. The 
central structure is 11 stories; 6,500,000 
bushels of storage are available; the ware- 
house covers 74% acres and, under its roof, 
32 boxcars can be loaded at one time while 
eight of the largest type trucks can be 
leaded simultaneously at the freight docks. 
Capable of operating 24 hours a day, the 
mill has a daily capacity of 2,400 tons. 


a longer period because a_ well-nourished 
animal is better able to “take it”. 

13. Brings to the farm certain essential 
elements that may be seriously deficient in 
the soil of that farm. 

14. Improves the soil by increasing the 
value of animal fertilizer. 

15. Is more trouble proof and gives the 
feeder more time to devote to management 
problems. 

16. Is balanced in relation to protein suo 
that the animal gets a truly balanced ration 
if fed according to the directions. 

17. Is manufactured by a company whose 
business it is to know the principles o: 
nutrition and balanced feeding. 

18. Will help to raise the butterfat con- 
tent of milk if the butterfat level has drop. 
ped below the breeding standard of the 
herd. 

The price paid for a fortified feed is not 
the determining factor in the cost of that 
feed. We hear from many sources of the 
staggering losses traceable to disease and 
feed waste. We are told that only one-third 
of the annual pig crop actually reaches ma- 
turity; that 20 per cent of the calves are 
lost before reaching productive age. Much 
of this is due to improper nourishment in 
the breeding stock, and is preventable. Yes, 
minerals and vitamins are here to stay and 
many feeders will take advantage of the 
vast amount of research which is pointing 
the way to more efficient and profitable 
livestock feeding. 


Day Co. Opens New Branch 
At Fort Worth, Tex. 


The Day Co., Minneapolis, manufacturers 
of dust control, pneumatic conveying and 
related milling equipment, has announced 
establishment of a new branch plant at 
Fort Worth, Tex. W. R. Hooks has been 
named supervisor of the new plant, and in: 
dustry contacts will be supervised through 
the Day sales office of Tate & Roe Co., 
Dallas. 

The plant, intended to service the Texas 
and neighboring southwestern territory, wil! 
be equipped to handle considerable fabri- 
cation and also do assembly work on units 
shipped knocked down from the main Day 
plant. Complete service for assembly, in- 
stallation, and maintenance will be provided. 

@ BUFFALO ISLAND COOPERATIVE 
Association, Monette, Ark., has purchased 
the soybean elevator and cotton gin for 
merly owned by Ralph Ratton for $50,000. 

@ DANFORTH GRAIN CO., Danforth, 
Ill., suffered a $40,000 loss when an eleva- 
tor at Leonard, Ill. and 5,000 bushels o/ 
grain were destroyed by fire. 

MRS. VINSONHALER DIES 

Mrs. O. T. Vinsonhaler, wife of the 
southwestern representative of Anglo-Amer- 
ican Mill Corp., died June 19 at Bowie, 
Tex. For a number of years she had ac- 
companied her husband on his business 
trips, and it is estimated that the couple had 
traveled over 700,000 miles together, mostly 
in the Southwest. 
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: Gorton Oils 
Now Auailaldes 
God Liver Oils With Added 
Vitamins A and D: 


GP. Super” “GB 


@ Feeders are increasingly VITAMIN-CONSCIOUS. 


THEY WANT POTENCY GUARANTEES THAT MEAN SOME- 
THING. They no longer take things for granted when it comes to 
the vitamin fortification of feeds. 


LONG EXPERIENCE IN THE PROCESSING OF HIGH QUALITY. 
MEDICINAL OILS is the sort of know-how that appeals to them. 


GORTON’S HAVE THIS KNOW-HOW —and every step in 
manufacture — from processing the fish to filtering and blending 
the oils —is guarded by Gorton’s QUALITY CONTROL. 


TRIPLE - TESTING — chemical, biological and by actual use — 
makes the Gorton Guarantee really mean something. 


ADDED SALES APPEAL is attached to the statement, “This 
mash fortified with Gorton’s Vitamin Oils.” 


FISH MEAL AND CONDENSED FISH 
SOLUBLES AVAILABLE 


Give Your Feeds More SALES APPEAL 


g00-D 400-D 


2000-A 3000-4 


FEEDING OILS 


1000-A 
400-D 2000-A 
400-D- 3000-A 


2000-A 
4000-A 


NEW ENGLAND BY-PRODUCTS. CORP. 


_ ~Distributors for Gorton-Pew Fisheries Company, Ltd. By - Products 


177 MILK STREET BOSTON 9, MASS. 
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CHASE 
PRETTY PRINT 


@ Chase Band Labels provide strong display of your 
brand name and quick identification of your product. 
They are easily and quickly removed from the bags by 
simply soaking in water. Furthermore, the sturdy cotton 
Pretty Print bags come in a large variety of attractive 
colors and patterns. No wonder so many housewives 
prefer products packed in Chase Banded Pretty Prints! 

Remember this premium package—Chase Band Labe! 


Pretty Prints—and remember that they will go a long, 


long way to increase the sale of your products! 


fortresses; 


and many, many 


<> 


and: attractive 

a 


FOR BETTER BAGS... BETTER BUY CHASE 


AB S E E> A G Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, IL‘. 


BOISE * DALLAS * TOLEDO * DENVER * DETROIT * MEMPHIS * BUFFALO «© ST.LOUIS * NEW YORK «© CLEVELAND « MILWAUKE® 
PITTSBURGH * KANSASCITY * LOS ANGELES * MINNEAPOLIS * GOSHEN, IND. * PHILADELPHIA * NEW ORLEANS © ORLANDO, FLA. © SALT LAKE CIT’ 
OKLAHOMA CITY * PORTLAND, ORE. © REIDSVILLE,N.C. © HARLINGEN, TEXAS * CHAGRIN FALLS,O. © HUTCHINSON, KAN. © CROSSETT, ARK. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 


United States and foreign countries may 


obtain complete details 


by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Phosphorus Require- 
ment of Ewes for Pregnancy and Lactation. 
Authors: W. M. Beeson, R. F. Johnson, 
D. W. Bolin and C. W. Hickman, Idahe 
Agricultural Experiment Station. 
Digest: A level of 0.14 per cent (air-dry 
basis) of phosphorus in the diet of ewes 
was borderline for adequately maintaining 
a normal phosphorus during pregnancy and 
was definitely adequate for lactation. Ewes 
fed rations containing 0.16 to 0.19 per cent 
received adequate amounts of phosphorus 
for the gestation period. Lactating ewes re- 
quired 0.23 per cent and 0.16 per cent was 
borderline. Adequate phosphorus was sup- 
plied when the ewes were wintered part of 
the gestation period on range forage or 
roughage containing 0.16 per cent or more 
phosphorus and then wintered for the re- 
mainder of the time on good-quality alfalfa 
hay plus salt until lambing. After lambing 
the addition of one pound or more of grain 
to the alfalfa hay-salt diet was required to 
supply sufficient phosphorus. The blood 
phosphorus values of the ewes during gesta- 
tion, after lambing, three weeks after lamb- 
ing and seven to eight weeks after lambing 
were respectively 5.61, 4.45, 2.18 and 1.94 
mg. percentage of blood plasma on the ra- 
tion containing 0.13 to 0.14 per cent phos- 
phorus. The values on a ration containing 
0.16 per cent phosphorus were 5.33, 5.35, 
4.53 and 3.54; on the ration containing 
0.19 to 0.23 per cent phosphorus the values 
were 4.16, 4.70, 6.93 and 4.82. 

* 
Title of Experiment: The Effect of Thiou- 
racil on Efficiency of Gains and Carcass 
Quality in Swine. 
Authors: W. N. McMillen, E. P. Reineke, 
L. J. Bratzler and M. J. Francis, Agricul- 
tural Experiment Station, East Lansing, 
Mich. 
Digest: The effect of thiouracil fed as 0.1 
per cent of the ration on the economy of 
gains and carcass quality was studied with 
Chester White, Yorkshire and crossbred 
market pigs. Compared with the controls, 
five Chester White barrows averaging 162 
Ibs. and fed free choice for 41 days on a 
ration containing thiouracil made 0.16 less 
daily gain, but required 13.8 per cent less 
feed per unit of gain. Five Yorkshire pigs 
given thiouracil for the same period aver- 
aged 0.09 Ibs. less daily gain and required 
18.8 per cent less feed per unit of gain. 
Nine crossbred pigs fed thiouracil at a dif- 
ferent season made 0.35 Ibs. less daily gain 
and required 8.4 per cent less feed per unit 
of gain than their controls. All of the pigs 
in the experimental groups became lazy to- 
ward the end of the second week and be- 
came increasingly sluggish as the trial pro- 
gressed. The greater increase in the econ- 
omy of gain in the Yorkshires as compared 
to the Chester Whites is believed to be due 
to a higher natural thyroid secretion rate in 
the former and consequently a greater re- 


THE FEED BAG — July, 1948 


duction in rate of metabolism under the in- 
fluence of thiouracil. There were no signifi- 
cant differences in the carcasses attributable 
to the thiouracil treatment. 

Title of Experiment: Content and Digesti- 
bility of Morning and Evening Cuttings of 
Alfalfa. 
Authors: William H. Adolph, H. A. Mac- 
Donald, Hui-Lan Yeh and G. P. Lofgreen, 
Cornell University, Ithaca, N. Y. 
Digest: Yield and digestibility data were 
obtained on second cutting alfalfa when cut 
in the morning and the evening. Hay cut 
in the evening required an average of 14 
additional hours for field curing. A signi- 
ficant curing loss of dry matter amounting 
to 7.2 per cent occurred when alfalfa was 
cut in the evening. The hay cut in the 
evening was higher in total sugar content 
and lower in lignin than that cut in the 
morning. Digestion coefficients obtained 
with rabbits revealed no pronounced dif- 
ferences between morning and evening cut- 
tings. Oven dried samples showed higher 
digestibility of carbohydrates but lower di- 
gestibility of protein than similar field-cured 
hay. 

Title of Experiment: Distillers Solubles as 
a Source of Pantothenic Acid in Chick 
Rations. 
Authors: M. A. Cline, C. W. Carrick, Roy 
E. Roberts and S. M. Hauge, Purdue Agri- 
cultural Experiment Station, Lafayette, Ind. 
Digest: Five trials were conducted with 
young chicks in which distillers’ dried solu- 
bles were used as a source of pantothenic 
acid and comparisons were made at differ- 
ent levels with calcium pantothenate. The 
basal ration consisted largely of corn and 
soybean oil meal. About 8 per cent of dis- 
tillers’ solubles in the ration gave about the 
same rate of growth as that obtained when 
0.8 mg. of pantothenic acid was included 
rer 100 g. of feed. Lower levels of dis- 
tillers’ solubles or calcium pantothenate gave 
slower growth. The assay of the distillers’ 
solubles showed it to contain 22 mg. of 
pantothenic acid per gram of feed. The ex- 
periments indicate that less pantothenic 
acid from distillers’ solubles is necessary than 
from the synthetic calcium salt. Excellent 
growth was obtained from rations contain- 
ing 85 per cent or more of corn or soybean 
oil meal, without addition of any animal 
protein feeds. 

* 
Title of Experiment: Nicotinic Acid Defi- 
ciency and Nicotinic Acid Requirement of 
Young Pigs on a Purified Diet. 
Authors: W. C. Powick, N. R. Ellis, L. L. 
Madsen and C. N. Dale, from a report in 
Journal of Animal Science. 
Digest: The effect on young pigs of the 
lack of dietary nicotinic acid and the opti- 
mal nicotinic acid level for growing pigs 
were studied in feeding experiments involv- 


ing 152 animals from 38 litters for the de- 
ficiency study and 84 pigs from !7 litters 
for the study of optimal level. A purified 
basal diet containing 25 per cent of casein 
supplemented with accessory factors other 
than nicotinic acid was used throughout. 
Comparisons were made between litter mates 
receiving the basal ration with and without 
added nicotinic acid in respect to growth, 
symptoms, mortality and gross pathology, 
the growth data being expressed in terms 
of percentage gains and treated statistically. 
Withholding of nicotinic acid usually re- 
sulted in a highly significant depression of 
growth, conspicuous impairment of appe- 
tite, a high incidence of diarrhea, high mor- 
tality and a high incidence of necrotic le- 
sions of the colon and cecum: Occasionally 
no effect was observed. Under the condi- 
tions obtaining between 0.6 and 1 mg. of 
nicotinic acid per kg. live weight per day 
appeared to be required for optimal mean 
growth for pigs between the ages of three 
and nine weeks. Determination of nicotinic 
acid in blood, urine and livers was not a 
reliable indication of nicotinic acid deficiency. 


Value of Cannery Waste for 


Poultry Revealed in Tests 


A series of recent tests conducted at 
the University of Maryland have proved 
that cannery waste has value as poultry 
feed, according to Dr. Morley A. Jull, poul- 
try department head at the University of 
Maryland. Both fermented and unfermented 
waste has been experimented with as a 
supplement to regular mash. 

According to test results, chickens fed 
mash with a 5 to 10 per cent addition of 
cannery waste to the mash grew faster than 
chicks fed the regular mash. Top results 
were obtained by including 10 per cent of 
the fermented product in the mash, in 
which case chicks enjoyed about 12 per 
cent faster growth, with a proportionate cut 
in the amount of feed required to produce 
meat. The product is relatively rich in 
vitamin A. 

Cannery waste material used in the tests 
contained about 50 per cent carrots, with 
the balance being made up of white pota- 
toes, sweet potatoes, onions, celery, cabbage, 
and turnips. Canneries produce enormous 
quantities of these wastes and with cereal 
grain prices at peak levels, cannery waste 
may prove doubly valuable as a “growth 
producing agent and a grain saving mate- 
rial, Dr. Jull said. 

@ DEMORET GRAIN CO., Bath, Ind., 
has converted its plant to electric power 
throughout. 


@ PITT MILLING CO., Greenville, N. C., 
has added a new Blue Streak corn cutter 
and grader to its machinery. 


HONOR JOHN LOCKE 
John L. Locke, vice president and gen- 
eral manager of Fisher Flouring Mill Co., 
was recently honored by Washington State 
ccllege for his promotion of management- 
labor relations in the milling industry. Pres- 
ident Wilson Compton presented the certifi- 
cate of merit at commencement exercises 

which took place on the campus. 
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The famous “Old North Church” and its lantern signals—"“One 
if by land, two if by sea” warned American patriots 
of the British invasion. 


Boston born and bred is LIQUA-FISH, the homogenized fish 
product, which many manufacturers of hog and poultry feeds 
find economical and practical to use. Send for complete 


information, samples and prices of LIQUA-FISH. 
Patents applied for on process and product. 


DEHYDRATING PROCESS CO. 
10 High Street, Boston 10, Massachusetts 


| — Cradle of Liberty, {| Shrine of American History 
\ 
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Trade Confuses Yeast Terms 


Here are Official Names and Definitions 


@ ALTHOUGH yeast, yeast cultures, 
irradiated yeast, D-activated plant ster- 
ol and D-activated animal sterol have 
been used by the feed trade for some- 
time, it is evident that there is some 
lack of understanding regarding the 
variations in the use and composition 
of the different products. This is natu- 
ral as some of the materials have only 
recently been developed and names 
and definitions for them are of recent 
origin. 

The Association of American Feed 
Control Officials, in consultation with 
the feed trade, has established various 
names and definitions which are the 
accepted official names for feed label- 
ing purposes. The most recent of these 
definitions reads: “Yeast is the cells of 
organisms of the botanical classification 
Saccharomyces and Torulopsis, pro- 
duced under sanitary conditions and 
suitable for animal feeding.” This un- 
dried product is not commonly used 
in feeds. 

The other yeasts which have been 
defined are: brewers dried yeast, grain 
distillers dried yeast, molasses distillers 
dried yeast and a tentatively defined 
product, sulphite yeast. This last mate- 
rial is obtained from the yeast fer- 
mentation of sulphite liquor produced 
in the manufacture of paper pulp. In 
cach case these products are composed 
chiefly of dried yeast cells the origin 
of which is indicated by the name. 
They have a relatively high protein 
content of somewhat over 40 per cent. 

Besides being sources of protein, 
the products are of higher commercial 
value than would be indicated by the 
protein content alone because of their 
relatively high content of the vitamin 
B complex. In livestock and poultry 
feeding their riboflavin content is 
probably of the most practical impor- 
tance. The reason for this is that many 
feeds are now formulated to carry 
added riboflavin. These yeasts are ex- 
cellent sources of thiamin, but further 
supplementation of grain and grain 
byproducts feeds with thiamin is not 
practical. These dried yeasts also con- 
tain appreciable quantities of niacin, 
pantothenic acid and choline. 

Sometimes yeast and yeast cultures 
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By WALTER B. GRIEM 
Investigator on Vitamins 
Association of American Feed Control Officials 


are considered by the uninformed to 
be identical products. They are, how- 
ever, distinctly different and are used 
for different purposes. Whereas the 
different types of yeast which we have 
mentioned are almost entirely com- 
posed of dried dead cells, yeast cul- 
ture if properly produced, is a pro- 
duct composed of a small percentage 
of live but dormant yeast cells dis- 
persed in a cereal base. The protein 
and vitamin B complex content of a 
yeast culture, because of its small ac- 
tual yeast content, is not much higher 
than the cereal or cereal byproduct 
base on which it was grown. 

Yeast culture is sold primarily as a 
product which, because of its live 
yeast content, will produce fermenta- 
tion when mixed with other feed 
under proper conditions of moisture 
and temperature. There are some feed- 
crs who use such fermented feeds. 
The definition for yeast culture estab- 
lished by the Association of American 
Feed Control Officials is as follows: 
“Yeast culture is the product com- 
posed of yeast in a base of cereal 
meals and capable of producing active 
fermentation. The ingredients shall be 
stated on the registration and label.” 

Irradiated yeast is a product which 
serves an entirely different purpose in 
animal nutrition. It should not be con- 
fused with the products previously 
discussed. Yeast contains in its cell 
composition the compound ergosterol 
which can also be considered as pro- 
vitamin D,. If yeast is subjected to 
irradiation it becomes a source of vita- 
min D, which is that form of vitamin 
D capable of supplying the vitamin D 
requirements of four-footed animals 
or humans. Irradiated yeast or other 
sources of vitamin D, are not econom- 
ical sources of vitamin D for poultry. 

The Association of American Feed 
Control Officials have assigned the 
following definition to this product: 
“Irradiated yeast, irradiated (source) 
yeast is yeast which has been sub- 
jected to ultra-violet rays in order to 
increase its anti-rachitic potency. Note 


when irradiated yeast or irradiated 
(source) yeast is used as an ingredient 
of proprietary feeds for four-footed 
animals, the name may be followed 
by a parenthetical phrase (‘source of 
vitamin D,’).” 

Irradiated yeast is available to the 
feed trade with a number of different 
vitamin D potencies. Because it con- 
tains a relatively high vitamin D con- 
tent, it is used in feeds in small 
amounts. Although it still contains its 
original content of the vitamin B com- 
plex, the amount furnished a formula 
feed is slight because of the small 
amount used. Its vitamin B content is 
not usually considered in feed formu- 
lation. Irradiated yeast is a finely di- 
vided product and is readily incorpor- 
ated in feed mixtures. 

There is some misunderstanding by 
the trade and consumers regarding the 
difference between irradiated yeast and 
D-activated plant sterol. D-activated 
plant sterol has been given the follow- 
ing official name and definition: “D- 
activated plant sterol is a product 
which is obtained by activation of a 
sterol fraction of plant origin with 
ultra-violet light or other means. For 
label identification it may be followed 
with the parenthetical phrase (source 
of vitamin D.).” It will be noted that 
this definition makes no reference to 
yeast in any way. 

The product has been improperly 
referred to by the feed industry under 
names of which the following are ex- 
amples: irradiated ergosterol, D-activ- 
ated plant (yeast) sterol, irradiated 
yeast sterol, activated ergosterol and 
D-activated vegetable sterol. Not any 
of these names are acceptable for feed 
label purposes. The improper reference 
to yeast made in connection with this 
product is possibly due to the fact that 
ergosterol has been produced commer- 
cially by extraction from yeast. Ergo- 
sterol, however, is found in most plant 
tissue. 

D-activated plant sterol is offered 
commercially in different forms. It can 
be obtained as a relatively pure form 
of D-activated plant sterol. This pro- 
duct has an extremely high vitamin D, 
potency. The commonly used feed 
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trade product, however, is an oil solution 
usually dispersed on a dry carrier such as 
soybean oil meal. Such dispersion makes it 
possible to reduce its potency so that the 
feed manufacturer is able to incorporate it 
more uniformly in his products. 

This material, D-activated plant sterol, 
should not be confused with D-activated 
animal sterol. D-activated animal sterol is a 
source of vitamin D; which is a form of 
vitamin D which is equally effective for both 
animals and poultry. It is essentially, the 
vitamin which is present in fish oils. The 
Association of American Feed Control Of- 
ficials has given this product the following 
definitions: “D-activated animal sterol is a 
product which is obtained by activation of 
the sterol fraction of animal origin with 


ultra-violet light or other means. For label 
identification it may be followed with the 
parenthetical phrase (source of vitamin D;).” 

The vitamin D in this product is pro- 
duced by the activation of either the com- 
pound 7-dehydrocholesterol or the sterol 
fraction obtained from certain animal or 
marine products. D-activated animal sterol 
is available commercially as a concentrate 
in an oil base. For the feed trade it is dis- 
persed in dried feed ingredients or is 
further diluted in oils such as fish oil or 


emulsions. 


@ HAPPY FEED store, Greenville, Miss., 
was destroyed by fire recently. The loss, 
partially covered by insurance, was esti- 
mated at $15,000. 


PROOF- 


40 TO 150 H.P. 
MOTOR OR 
ENGINE 

DRIVE 


Wire, Call, or 
Write for tull 
Information. 


1074 TENTH AVE. S.E. 


Destructive Vibration is Eliminated 


down, on the Housing of a Jacobson Grinder, 
while it operates with full load at top speed. 


— Year after Year, in Mill after Mill, 
RESULT Jacobson Grinders produce — 


MORE TONS PER HOUR-at LESS COST PER TON 


JACOBSON MACHINE WORKS 


MINNEAPOLIS 14, MINNESOTA 


GRINDERS 
—PRECISION BUILT — 


You can balance a 
common nail, head 


PROMPT SHIPMENT 
OF MOST SIZES 


Spencer Kellogg Appoints 


Jude to New Position 
Robert B. Jude, Buffalo, N: Y., has been 


appointed an assistant vice president of 
Spencer Kellogg & Sons, Inc., and assigned 
to a newly created position, manager of oil 


ROBERT B. JUDE 


seeds purchasing department with head- 
quarters at the general offices in’ Buffalo, 
company officials have announced. 

Mr. Jude joined the company upon his 
graduation from Syracuse university in 1929. 
He served for four years in the United 
States navy in Pacific areas and after his 
discharge in 1946 was located in the com- 
pany’s Chicago office as buyer of soybeans 
and flaxseed. 

Spencer Kellogg & Sons operate plants at 
Buffalo, N. Y.; Bellvue, Ohio; Chicago, Il; 
Edgewater, N. J.; Des Moines, Iowa; Deca- 
tur, Ill.; Minneapolis, Minn.; and Long 
Beach, Calif. 


Westberg Joins Borden Co. 
In Managerial Post 


John K. Westberg has been appointed 
general manager of the Borden company’s 
full line of Ration-ayd and other packaged 
feed supplement products, it has been an- 
nounced by Charles F. Kieser, vice president 
in charge of the special products division. 

Until recently Mr. Westberg was general 
sales manager of Albers Milling Co., Seattle, 
Wash. He served with the office of price 
administration during the war and earlier 
was head of the feed division of Eastern 
States Farmers exchange, Springfield, Mass. 

C. K. Knibbs will continue as general sales 
manager and Ray Englehart as merchandis- 
ing manager of the Ration-ayd line, Mr. 
Kieser said. 


—— 

@ HERMAN WHITE, Pulaski, Tenn., 
feed store owner suffered a $12,000 loss 
recently when a fire of undetermined origin 
razed his property. 
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-min SUPPLIES “PROTEIN-BOUND” IODINE 


that’s easily assimilated—and in larger quantities, too! 


For generations, our animals and fowls have received 
iodine through plants and seeds in organic com- 
pound. Nature constructed their digestive system to 
break down and assimilate iodine in this form. 


Deficient areas and intensive farming have caused 
much of our feedstuffs to lack sufficient quantities 
of organic iodine. As time progresses, this condition 
becomes more acute. 


Livestock and poultry are being pushed for greater 
production and better offspring. This calls for better 
metabolism, increasing the iodine requirement. 


You can meet this increased need for iodine in an 


economical manner by adding Tra-min to your feeds! 


Tra-min contains “protein-bound” (organic) 
iodine —the form natural to the digestive systems of 
animals and poultry. At no time could a feed formu- 
lated from natural feedstuffs supply as much iodine 
into the blood stream, as your feed when supple- 
mented with Tra-min! 


- Iodize your feeds with Tra-min. Get the benefits 
of 100% stabilized ‘‘protein-bound” iodine, as well 
as the other essential trace minerals — manganese, cop- 
per, cobalt, zinc and iron! Investigate! Write today 
for our free “Facts on Tra-min”. Address Dept. B-7. 


DISTRIBUTORS 
WISCONSIN MINNESOTA 
Western Lime & Cement Co. Midland-Western, tne, 
Milwovkee 1, Wisc. Minneapolis, Minn, 
WEST COAST HAVANA, CUBA TEXAS 
Maclver-Purdum, ‘Inc, Et Ave Hannsz Supply Co. 
Bozeman, Mont, San Rafael 456 Lubbock, Texas 


NEW ENGLAND, end JERSEY 
Gr 


-PRODUCERS 
¢ but most natural feedstuffs contain less! 
— 
A “IN : 
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| 
MYERSTOWN, PENNA. a 
AN CANADA: Whitmoyer Laboratories, Ltd. Yarmouth, Nova Scott: : 
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VA CORAL. 7s outstanding 


in RIBOFLAVIN too! 


B-Y-21 gives you riboflavin in its natural 
state. Produced by a CSC fermentation 
process, B-Y-21 is in just the right form for 
enriching mixed feeds. It’s profitable! Judge 
for yourself. 


B-Y-21 eliminates the difficult early pre- 
mixing steps. Not only that, you’re assured 
of complete, uniform dispersion of riboflavin 
throughout your feed. You’re assured, too, 


that you are using a palatable, non-laxative 
product that stores well in any climate. 


B-Y-21 is guaranteed to contain 3630 milli- 
grams of riboflavin per pound. Although it’s 
priced solely on its riboflavin content, B-Y-21 
contains a valuable bonus of other feed 
material as well. B-Y-21 is profitable! 


Compare B-Y-21 with any other source of 
riboflavin. Judge for yourself. Write us today 
for more information on B-Y-21 Dried Fer- 
mentation Solubles. 


Reg. Pat. Off. 


Photo by Ewing Galloway 
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Eastern Federation Convention 


Speakers See Hopeful Future for Feed Industry 


By ELDON ROESLER 
® OPTIMISM regarding the future 


of the feed business was much in evi- 
cence as members of the Eastern Fed- 
ccation of Feed Merchants held their 
«anual meeting at the Hotel Commo- 
core, New York City, June 14-15. 
Speakers at the meeting forecast larg- 
e. poultry numbers and possible in- 
c eased programs coupled with lower 
peices for grains. 

President Kenneth E. Eldred, Bain- 
bridge, N. Y., opened the session the 
morning of June 14 with his annual 
report. He maintained that the feed 
industry can be proud of the way it 
has come through the economic ad- 
justments of the past year. He cited 
poor feed ratios, declining prices and 
labor increases as points of particular 
frustration to feed men. 

President Eldred reported that the 
federation ended the year with a net 
loss of 32 members. He pointed out 
that many of these were wartime firms 
who were only in the feed business 
until the honeymoon ended and others 
who were lost when businesses were 
sold to cooperatives. 

He called attention to the fine work 
of the federation in legislative matters 
during the past year including work 
in opposing the international wheat 
agreement, a permanent charter for 
the CCC and advocating tax equality 
for business. 


Referring to the recent FTC case 
on quantity discounts, he predicted 
that the court ruling may thwart the 
practice of some feed manufacturing 
firms who establish milk receiving sta- 
tions as feed dealers. These stations 
then retail feed to farmers at $1 per 
ton over their cost. According to 
President Eldred, these stations buy 
the feed at a discount from published 
prices and this practice may be in vio- 
lation of the recent court decision. 

“America’s Economic Outlook” was 
discussed by Emerson P. Schmidt, di- 
rector of economic research for the 
Chamber of Commerce of the United 
States, Washington, D. C. 

Mr. Schmidt said that we are be- 
coming a laboristic society since four 
out of five peoples are wage earners. 
Because of this it is important for 


business to sell its ideas to labor. He ~ 


declared that there is more chaos in 
the economic outlook and a feeling 
of uneasy prosperity. 

“In the past two years we have 


‘spent 22 billion dollars trying to re- 


habilitate Europe and now we find we 
need another 18 to 20 billion for the 


ONE of the featured speakers 
at the Eastern convention was 
Morris Sayre, left, president of 
the Corn Products Refining Co., 
New York City, and also pres- 
ident of the National Associa- 
tion of Manufacturers. (Photo 


by The Feed Bag) 


THIS trio snapped at the an- 
nual meeting of the Eastern 
Federation of Feed Merchants 
includes, left to right: Dr. E. 
P. Singsen, Connecticut experi- 
ment station, one of the speak- 
ers; Executive Director Austin 
W. Carpenter, Sherburne, N.Y.; 
and Dave Greene, a new di- 
rector, Dover, Del. (Photo by 
The Feed Bag) 


next three or four years,” Mr. Schmidt 
said. “Since 1932 we in this country 
have added the equivalent of two 
Canadas in population. This increase 
will have a real effect on the demand 
for food and feed in the future.” 

Citing the increased money supply 
as one of the prime reasons for in- 
flation, Mr. Schmidt pointed out that 
we now have a total money supply of 
around 115 billion dollars as compared 
with 33 billion pre-war. 

Dean K. Webster, Lawrence, Mass., 
federation vice president, offered a 
report on small business and its effect 
on policy making in the government. 
He predicted that the problems of 
small business will continue to increase 
and urged greater interest in legisla- 
tive matters. 

Mr. Webster outlined the program 
of the Conference of American Small 
Business Organizations of which he is 
chairman of the committee for agri- 
culture. He explained how this group 
operates and how it is attempting to 
further the interests of the small busi- 
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ness man. He invited all small business men 
to join this active group. 

The Monday luncheon featured a talk by 
Arthur H. (Red) Motley, president of Pa- 
rade Publications, Inc. Mr. Motley said that 
we are supposed to be in a cold war. He 
pointed out that during the hot war every 
one worked together, no one kicked and 
we all did our share. When the shooting 
stopped, instead of minding our own busi- 
ness we started to mind everybody else’s 
business. He urged getting back to “mind- 
‘ing our own business” in order to assure 
profitable operations which will render real 
community service. 

Opening the Monday afternoon session 
was a talk by Morris Sayre, president of 
the Corn Products Refining Co. and presi- 
dent of the National Association of Manu- 
facturers. Mr. Sayre warned that it is going 
to be necessary to reduce “big government” 
or face a serious problem. 

He said that in 1816 there was one pub- 
lic servant for each 1,272 citizens; in 1931 
there was one to 303 with the number of 
citizens for each public job holder going 
down as follows: 1933—219; 1941—97; 
1945—37 and 1946—52. Mr. Sayre urged 
the segregation of workers from wasters 
declaring that the whittlers in public service 
are only whittling away at our basic rights 
and liberties. 

He pointed out that these persons in 
government who want to undermine the 
democratic process, use the executive order 
to accomplish their means. This adds up to 
a burden of billions in taxes because of the 
new bureaus created, he declared. 

Mr. Sayre fixed the blame for huge pub- 
lic spending, not on politicians but on the 
average citizen who is running to Wash- 
ington in every emergency and clamoring 
for more local federal projects. He predicted 
that the remedy will never come from the top 
down—it must come from the grass roots. 

Dr. E. P. Singsen, poultry husbandry de- 
partment of the University of Connecticut, 
Storrs, Conn., spoke on the famous Con- 
necticut broiler ration which is causing a 
great deal of feed industry interest. 


Dr. Singsen said workers at his station 
felt that a better growing ration could be 
produced. He related that a great deal of 
attention went back to the cereal grains in 
the rations for it was felt that the grains 
had never been analyzed for their ability to 
promote growth. 

According to Dr. Singsen crude fiber is 
almost totally indigestible to poultry and 
in fact has an interfering action on the di- 
gestibility of other materials. He outlined 
the Connecticut ration in detail by means of 
slides and told of results obtained experi- 
mentally on low fiber rations. 

Dr. Singsen recommended the use of 2 
per cent butyl fermentation solubles in a 
ration to get a kick in growth action. He 
also recommended the inclusion of liver 
meal since it in combination with butyl 
fermentation solubles gives more than dou- 
ble the kick of each in growth. 

Closing the Monday session, a group of 
feed industry experts formed a panel to 
discuss the feed and grain supply outlook. 
Executive Director, Austin W. Carpenter, 
Sherburne, N. Y., served as moderator for 
the group. The following is a short sum- 
mary of remarks made by each man on the 
panel: 

R. F. Cunningham, president, R. F. Cun- 
ningham Co., New York City.—The situa- 
tion on grains is much improved because 
of the abundant rains. The averages are 
with us to have a good crop year. As long 
as we have a free market and are willing to 
pay the price we will be able to get goods. 

J. D. Douglas, sales manager, Painesville, 
Ohio plant, A. E. Staley Manufacturing Co. 
—Livestock and poultry get 90 per cent of 
the corn crop. Corn processors are running 
only 80 per cent of capacity because of the 
low price of sugar. Gluten feed and meal 
supply for the coming months will depend 
on the processors’ ability to merchandise 
syrup and starches. In the 1946-47 crop 
year the industry produced about 4,000,000 
tons of soybean oil meal; this year we ex- 
pect about 3,500,000 tons. 

Donald A. Coon, Spencer Kellogg & 
Sons, Buffalo, N. Y.—Expect increased 
1948 flaxseed acreage. Anticipate about 3,- 
882,000 acres as compared with 2,000,430 
acres in 1946. Expect 550,000 to 575,000 
tons of linseed meal. Total crushing capa- 
city of the industry is 59,600,000 bushels 
of flaxseed. 

Harold E. Bradt, vice president, Sunset 
Feed €& Grain Co., Buffalo, N. Y.—one 
1948 production of millfeed is far behind 
1947 which was a record year. We had 17 
per cent less in January; 18 per cent less in 
February; 24 per cent less in March and 


PARTICIPANTS in the panel 
discussion on the feed outlook 
included, top, left to right: 
R. F. Cunningham, R. F. Cun- 
ningham Co., New York City; 
J. D. Douglas, A. E. Staley 
Manufacturing Co., Painesville, 
Ohio; and Donald A. Coon, 
Spencer Kellogg & Sons, Buf- 
falo, N. Y. Lower photo shows: 
Harold E. Bradt, Sunset Feed 
& Grain Co., Buffalo; William 
Stice, Distillers Feed Research 
Council, Cincinnati; and Jos- 
eph L. Brewer, Commercial 
Solvents Corp., New York City. 
(Photo by The Feed Bag) 


TWO men who have played «. 
important part in federatic 


affairs are Kenneth Eldre, 
Bainbridge, N. Y., retiring pre.- 
ident, shown left above wii) 
Dean K. Webster, Lawrence, 
Mass., vice president of ¢i« 
federation. (Photo by The Feed 
Bag) 


17 per cent less in April. This means 400,- 
000 tons less of millfeed in the first four 
months of 1948 as compared to 1947. In 
1935 we had 4,000,000 tons of millfeed as 
compared to 6,000,000 in 1947. Predicted 
pretty good supply for 1948 despite <de- 
crease in first four months because of likeli- 
hood of good wheat crop, high employment 
and need for flour. 

William Stice, educational director, Dis- 
tillers Feed Research Council, Cincinnati. — 
Distillers have no pattern of production 
for long-time comparisons. Closing of dis- 
tilleries in the recent grain shortage caused 
smaller production of grains and solubles. 
In April, 1947, 43,600 tons were produced 
as compared to only 28,000 tons in April, 
1948. Forecast good production for sum- 
mer months. 

Joseph L. Brewer, Commercial Solvents 
Corp., New York City—Tankage and meat 
scraps supply depends on livestock kill. 
Enough has been produced for needs even 
during the strike. Imports from South 
America are negligible. Feeder cattle down 
25 per cent. Next six months production 
of meat byproducts may be less than last 
year. Regarding fish meal, 42 menhaden 
mills operating on the East coast. Produc’ 
tion ahead of last year. Expect to equal last 
year’s supply. Expect increased production 
of milk products, especially whey. 

Dr. L. C. Cunningham, Cornell Univer: 
sity, Ithaca, N. Y.—There is a strong de- 
mand for food and farmers have been s!ow 
to reduce animal population in line with 
feed supply. Farmers have tended to miin- 
tain current production but produce breed: 
ing stocks for next year. Total livestock 10) 
per cent off from year ago. Northeastern 
states have as many laying hens as year «go 
but young chickens are down 16 per cent 
and turkeys down 19 per cent. Broiler ; ro 
duction is strong but milk cows are down 
10 per cent. 

The session June 15 was opened wit: ‘ 
talk on wages and hours by Arthur J. WI te, 
regional director of the United States w .ge 
and hour division. Mr. White related ‘iat 
feed merchants have a particular prob = 
regarding wages and hours. He pointed 
that the work of the individual emp! ye 
determines whether or not he is covered by 
the law. 

“Tf he regularly travels over state lines or 


~ 
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WORRIED ABOUT SALES 


in these tough times 


THESE 
ULTRA-LIFE 
SERVICES CAN 
HELP YOU 


Even today, there’s lots of 
feed business, but it’s much 
harder to get than in those lush 
wartime days. Ordinary selling 
and merchandising methods 
just won’t = the job. It takes 
something stronger. 

Hundreds of Ultra-Life con- 
nections have found this ‘‘something stronger’’ in our 
program of customer service. We have put trained 
customer service-salesmen into their territories to 
sell feeds which our connections manufacture. We 
train these men, pay their salaries, but our Ultra- 
Life manufacturing connections reap the benefit. 

Poultry Service-Salesmen are trained in the 
famous Ultra-Way Method of Internal Culling (for- 
merly Eamesway). They help your customers with 
their poultry problems, cull their flocks for them, 
and sell the feeds which you manufacture. 

Dairy Service-Salesmen ¢a)) ondairymen in your 
territory, test their herds, and when indicated, 

recommend the Ultra-Life Nutritional Control pro- 


of 
East St now and gcne™ 
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gram for the correction of nutritional deficiencies. 
These trained service-salesmen sell your feeds and 
make permanent friends for you... and permanent 
friends mean permanent customers. _ 

Tailor-Made Formulas cut costs, and still main- 
tain, or even increase the quality of your product. 

Expert Laboratory Analyses of your products, at 
no cost to you. 

Many Free Advertising Helps, including: 16-page 
Poultry and Livestock Journal monthly, folders, 
newspaper mats, radio announcements, highway 
signs, etc. 

The Privilege of Consulting and advising with 
nationally-known feed men to help you solve your 
business problems, pepup sales, win new customers, 
keep the old ones, and increase profits! 


JOIN IN THE PROFITS THIS WAY 


You are entitled to all this help when you begin 
using Ultra-Life products to*enrich your. feeds. You 
reap the harvest of profits that comes with service 
to your customers. You will find yourself doing a 
bigger business at a better cg with less trouble 
than ever before _. just like Ultra-Life’s present 
manufacturing connections are doing. 

Why not-get more facts? Learn in detail how 
easy it is to team up with Ultra-Life. Learn what 
we at Ultra-Life have, and are, doing for others... 
and what we can do for you. Mail the coupon, 
without obligation, today. 
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Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 


labor-saving features. 


These famous machines are made in four 


types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate — and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


THE SIDNEY GRAIN MACHINERY 


SIDNEY, 


GOMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
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Attractive Store—Good Location 


Prove Winning Combination for Thomas Parker 


@ THE world may beat a path to your 
door if you build a better mousetrap, 
but one way for a feed dealer to in- 
sure himself success is to select the 
most promising location available when 
setting himself up in business, accord- 
ing to Thomas R. Parker, owner and 
manager of the Parker Feed store in 
Aliceville, Alabama. Three successful 
years in the feed business in this small 
southern lumber and cotton town bear 
undeniable witness to the soundness 
of his judgment. 

This astute feed dealer did not se- 
lect his store for its profitable location 
alone, he considered appearance too, 
and he has fashioned the pair into a 
winning combination which has made 
him one of the west central Alabama’s 
most progressive feed dealers. 

A steady procession of customers 
file into his spacious modern store, its 
gleaming maroon and cream, plate 
glass front marking it as one of Alice- 
ville’s handsomest and newest business 
establishments. 

The Parker store occupies the cor- 
ner portion of a three-unit building. 
Using this choice location cost Mr. 
Parker more than less central locations, 
but he feels that the extra expense is 
a sound investment. 

The store is located on one of Alice- 
ville’s busiest corners in the center of 
the business district. Pedestrian traffic 
is heavier at this point than at prac- 
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tically any other corner in the down- 
town area. Not only does a large 
amount of foot and automobile traffic 
pass the corner, but a good majority 
of local residents pass the store on 
their way to and from the business 
district. 


There’s still another advantage to 
Mr. Parker’s location. Two of the 
town’s leading automobile repair shops 
are just below the Parker store, while 
a third is right across the street. Rural 
residents, bringing their cars in to be 
repaired, pass the store and are at- 
tracted by its gleaming, streamlined 
front. When they return on foot while 
their car is in the shop, they make a 
point of stopping in to look over Mr. 
Parker’s ample feed and farm supply 
stock. 


Mr. Parker has made it easy for his 
merchandise to attract attention by in- 
stalling big, backless windows reach- 
ing nearly to street level. These win- 
dows are kept shiningly clean to make 
the store interior and displays easily 
visible to passersby. Ample interior 
illumination makes it possible for peo- 
ple passing on the other side of the 
street to see in the Parker establish- 
ment. Merchandise is not crowded 
near the front of the store and ample 
interior illumination makes the entire 
displayroom visible from outside. 


OCCUPYING a choice loca- 
tion on one of the busiest cor- 
ners in Aliceville, Ala., the 
Parker Feed store, shown above, 
is one of the most modern in 
the town. Thomas R. Parker, 
owner, is shown at lower left. 


A small shelf runs around the base 
of the show windows, which extend 
on two sides of the store, and Mr. 
Parker has attractive displays of poul- 
try feeding equipment, stock and poul- 
try remedies, seasonal items, and other 
special merchandise arranged on these 
shelves. The displays are never crowd- 
ed and ample “blank” space separates 
various groups of items so that “win- 
dow-shoppers” are able to focus their 
attention on a single item rather than 
be confused by a large number. Farm- 
ers who are in a hurry can quickly 
spot merchandise that interests them 
without being forced to “study” a 
display to locate any item. Little ad- 
vertising matter is used in the show 
windows and Mr. Parker does not post 
the prices on display merchandise, pre- 
ferring to have people drawn into the 
store to ask the cost of various items, 
thus creating store traffic with addi- 
tional opportunities for sales. 

By taking a leaf from the pages of 
chain store operators, Mr. Parker has 


(Continued on page 88) 
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EGGS 
PER BIRD... 


is within the reach 
of each and every 
poultry raiser,’ 


S E. C. FOREMAN, of Lowell, Michigan, one of 
Si the nation’s leading White Leghorn breeders, and 
a former professor of poultry husbandry at Mich- 
igan State College. Mr. Foreman is Known as the 
originator of a method of culling and breeding by 
“head classification” now taught in all agricultural 


Any poultry raiser who is falling short of 200 eggs colleges. 
per bird should check these three factors—breeding, 
feeding and management,” says Mr. Foreman. 

“Sound breeding,” he says, “is the basis of good flock 
performance ... high egg production . .. large size eggs 
... and better livability. Before purchasing chicks, poul- 
trymen should check their background through the records 
of their breeders. 

“Emphasis should next be placed on feeding a well- 
balanced ration, on good sanitation and common-sense 
management. By following such a program,” says Mr. 
Foreman, “every poultryman can provide conditions at 
home that will enable his birds to reach a production goal 
of 200 eggs a year.” 


“Delsterol” is the Economical, 
Scientific Source of Vitamin D 


The best guarantee you can give poultry raisers that their 
flocks are assured unexcelled protection against Vitamin 
D deficiency is to fortify feeds with “Delsterol” “D”’-Acti- 
vated Animal Sterol. 

Du Pont “Delsterol” is an economical, yet truly scien- 
tific source of Vitamin D... exceptionally stable... con- 
sistently uniform in potency. As a dry ingredient, it mixes 
easily and supplies Vitamin D in a form readily assimi- 


REG. U.S. PAT.OFF 
lated by the birds. 
For details, write E. I. du Pont de Nemours & Company, BETTER THINGS FOR BETTER LIVING 
(Inc.), Organic Chemicals Department, Wilmington 98, +s THROUGH CHEMISTRY 
Delaware. 


DELSTEROL’ VITAMIN DBD; 


Irradiated 7-dehydrocholesterol —"D”-ACTIVATED ANIMAL STEROL 
ORIGINATED BY DU PONT 
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Old Church Houses Feed Mill 


Modern Equipment Good Investment Says Kollar 


@ INGENUITY in solving present- 
day high construction costs made it 
possible for Paul Kollar, owner of the 
Camden Feed Mill, Camden, Mich., 
to make a recent move from a rented 
building into a large, new building 
of his own, equipped with the latest 
type of grinding and mixing equip- 
ment. 

Today, walls that used to echo with 
the hymns of pioneer forefathers now 
resound with the hum of the most 
modern mill equipment in the sur- 
rounding territory. Using an aban- 
Joned church building, which he pur- 
chased and moved to his business site, 
as the nucleus for his new mill, Mr. 
Kollar added a covered entrance for 
customer vehicles, a long loading dock, 
and an office wing. The mill proper is 
48 by 28 feet, the office 14 by 10 
feet, and the loading dock 24 by 6 
feet. The savings effected on building 
construction were invested in up-to- 
date equipment. 

Mr. Kollar started in business 13 
years ago in a small rented building. 
His new mill is tangible evidence of 
his success. 

The story of that success began 
when Mr. Kollar operated a portable 
feed mill and passed through Camden 
on his route. He noted the absence of 
a feed mill in the village, with the 
nearest one six miles away. With great 
foresight he saw the possibilities of es- 
tablishing a prosperous business, for 
here was a large area where grains 
were the chief crops and poultry and 
livestock numbers were large. 

The local merchants, recognizing 
that a feed mill would be an excellent 
inducement to bring in potential cus- 
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tomers, welcomed Mr. Kollar’s idea 
with enthusiasm but they also ex- 
pressed skepticism of any outstanding 
success, pointing to the competition of 
mills in adjacent towns. 

Mr. Kollar soon built up a long list 
of regular customers. They liked the 
straight-forward way he transacted 
business, always making the best in- 
terests of his customers his greatest 
concern. 

They liked the cash-and-carry rule 
which Mr. Kollar explained not only 
cut down his bookkeeping expense and 
eliminated the non-paying transient 
customer, but also enabled him to pass 
the benefits on to his regular trade. 

“I believe a cash business establishes 
longer and more lasting friendships,” 
asserted Mr. Kollar. “The customers 
know they are paying for their own 
feed purchases rather than making up 
the losses suffered by the dealer on 
credit accounts. On a cash-and-carry 
set-up it’s a squarer deal for all.” 

Mr. Kollar is meticulous in the mat- 
ter of service to his customers. He has 
regular operating hours from 7:30 a.m. 
to 6:00 p.m. but he cheerfully stretches 
the work hours to take care of any 
farmer who is delayed in making his 
arrival at the mill until nearly closing 
time. 


The Michigan dealer is ever alert 


in the matter of doing small favors for 


his customers. Ben Martin, who does 
some farming along with-his work 
at a local gas station, remarked about 
Mr. Kollar’s eagerness to please. “I am 
often delayed in getting away at the 
mill’s closing hour, but I never have 
to worry about not getting the feed I 
ordered in the morning. Mr. Kollar 
has designated a special ‘nook’ outside 
the mill for my feed and it is always 
there when I go by.” 

Mr. Kollar has done extensive read- 
ing of material related to his work and 
has made special studies in animal nu- 
trition and the prevention of diseases. 
The knowledge thus acquired, added 
to Mr. Kollar’s farm background, has 
established the farmers’ confidence in 
him as an expert on feeding problems 
and related subjects. 

“I am constantly being consulted 


AN abandoned church build- 
ing which he purchased and 
moved to his business site has 
been converted into an effi- 
cient feed mill by Paul Kollar, 
shown left above with his as- 
sistant, Emerson Rosendaul. A 
view of the mill is pictured 
at lower left. 


on what is the best feed for livestock 
and poultry,” Mr. Kollar said. “I make 
it a point never to be too busy to help 
the farmer work out his feeding prob- 
lems. The business man who takes 
time to listen to his customers’ troubles 
and is always ready to extend a help- 
ing hand in solving their problems is 
boosting himself up another rung on 
the ladder of success.” 

In the first years of business, Mr. 
Kollar handled one line of feeds ex- 
clusively, but he began developing a 
feed mixture of his own on the side. 
The final formula grew out of his ex- 
tensive feed studies and numerous con- 
versations with farmers concerning 
what they liked best in feeds and the 
results obtained from various mixtures. 
Mr. Kollar worked for several years 
before he felt sure enough of the re- 
sults of his mixture to register the 
formula and recommend it to his 
customers. 

The new feed, bearing the name 
X-ALL, soon became one of the most 
popular of his brands. Mr. Kollar ar- 
rived at the name for his feed from a 
half-serious, half-humorous re mark 
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made by Mrs. Kollar, who had watched 
her husband's efforts for many months. His 
concentration upon making the new for- 
mula finally became a source of good- 
natured exasperation with her, especially 
in the evenings. 

“It must have about everything in it by 
this time,” she chided one evening, “and 
it certainly takes all your time.” Her friend- 
ly sarcasm gave Mr. Kollar the name he 
had been searching for. X-ALL has been 
registered and sold for the last four years 
along with the regular commercial brands 
stocked by the dealer. Mr. Kollar also fills 
all kinds of special feed formulas on request. 

Emerson Rosendatil, a retired farmer who 
still wished to do active work and keep his 
rural contacts, is employed by Mr. Kollar 
as his mill assistant. Mr. Rosendaul’s farm- 


ing experience has proven to be a great 
asset to the firm. 

Mr. Kollar felt that he was on the right 
track when he decided to lean heavily to- 
ward modern mill equipment after he found 
that he could save on his building costs. 
He visited mills throughout the surround- 
ing territory, carefully choosing ideas from 
each which would facilitate mill operation 
and machinery arrangement. After con- 
solidating these ideas, he proceeded to make 
it possible to give his customers the finest 
service available and found that it payed 
off in increased business. 

Mr. Kollar pointed with pride to the 
prosperous farms in his trade area. “The 
farmers’ success is my success,” he said. 
“T've treated them right and spared no 
effort to insure continued service. As a re- 


them all... 


for volume-profits 


Minral Meal 


Sell the supplement your hog-feeders PREFER - - - 
the one-and-only Sargent Minral Meal. Big demand 
means big volume, big profits. Get our dealer propo- 
sition and see the difference. 


SARGENT PLANTS 
Algona, Ia. Monmouth, 
Fremont, Neb. Waverly, Mo. 


sult, they treat me right. Can any business- 
man have greater success than the con- 
fidence and friendship of the people he 
deals with?” 


New England Feedmer 
To Meet Sept. 9-10 


Lawrence F. Whittmore, president of th 
Federal Reserve bank, Boston, will high- 
light the first afternoon program of th 
New England Feedmen’s conference at th 
University of Maine Sept. 9 and 10, a 
cording to an announcement by the pr: 
gram committee. 

Other speakers who will address the feec 
men and the topics they will discuss ar: 
T. B. Charles, University of New Ham; 
shire, poultry outlook; Thurston M. Adam 
University of Vermont, dairy outloo! 
George H. Hopson, New York city, goo: 
milk production; Louis A. Zehner, Bosto: 
credits; Dinsmore Worthing, Boston, fee 
man service to agriculture; M. H. Cam; 
bell, Rhode Island State college, feed ma 
and college of agriculture cooperation; an: 
Ray Bowden, St. Louis, feed grain situ: 
tion. 

Fred P. Loring, arrangements committee 
chairman, says that requests for room rese: 
vations should be sent to him at the Uni 
versity of Maine, Orono, Me., well in ad 
vance of the conference. 


General Mills Promotes 
Pritchard to New Post 


George Pritchard, Minneapolis, has been 
appointed sales manager of feed, related 
feed products and flour sales in Genera! 
Mills farm service division, it has been an- 
nounced by Frank Miller, division genera! 
manager. 

Mr. Pritchard has been with the division 
for 18 years and formerly was district gen- 
eral manager of the West Central farm 
service stores. Ed Gallagher has been pro 
moted from assistant district manager t» 
fill the post vacated by Mr. Pritchard. 
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"Well, Junior, | see you've been working 
| out as a hired man again!" 
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Quality-minded feed manufactur- 
ers take the positive approach regarding 
vitamin A content in their product. 


Informed feed manufacturers real- 
ize that the carotene content of their feeds 
does not give enough vitamin A activity 
to insure healthy growth in animals. 


Customer-conscious feed manufac- 
turers therefore supplement their feeds 
with natural vitamin A from fish liver oil. 


A BASIC INGREDIENT 

Vitamin A has long been known to be nec- 
essary for proper growth and reproduc- 
tion. There is only one way to have posi- 
tive assurance that feeds contain sufficient 
vitamin A to produce healthy animals— 
fortify feeds with ample natural vitamin A 
from fish liver oil—a basic ingredient. 


VITAMIN A FLEXIBILITY 
True vitamin A from fish liver oil is now a- 
vailable at a guaranteed vitamin potency. 


TRU A Standardized Fish Liver Oil 
is a basic feed ingredient—true 
vitamin A from fish liver oil— 
standardized and stabilized— 
guaranteed U. S. P. units of vita- 
min A in the most economical 
natural potencies. For liquid dis- 
persion, Miscible mixes readily 
with water or milk. For dry dis- 
persion, premix your own dry A. 


Halibut Liver Oil Producers \e 


Plant and Laboratory—Seattle 7, Washington 


SALES OFFICE—790 Broad St., Newark 2,New Jersey 


The World’s Largest 
Producers of Vitamin A 
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TRU A Standardized Fish Liver Oils 


Packed to meet your needs and convenience 


\é i: Also available in bulk tank car lots 


It is no longer necessary for you to buy vi- 
tamin A associated with another vitamin 
... feeds can be fortified at any desired 
strength. 


AMPLY FORTIFIED FEEDS MEAN 
BETTER FEEDS 

Current feed standards are based on mini- 
mum requirements. By using true vitamin A 
from fish liver oil, feeds can be amply for- 
tified to promote faster growing animals, 
greater reproduction efficiency ... and big- 
ger acceptance of your feeds. BE POSITIVE 
—use true vitamin A from fish liver oil. 


FORTIFY RELIABLY WITH TRU A 


UNITS 


PACKING TYPE CODE 
24-1 Ib.Cans Miscible 24M 
215 |lb.Drum Miscible -4,540,000 215M 
400 Ib. Drum Miscible 400 M 
215 Ib. Drum 215 
400 Ib. Drum Straight 400 


| 
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EFFICIENT 
Sue: “Why, Mary, you're learning to 
handle this car like a veteran!” 
Mary: “How do you know? You've never 
seen me handle a veteran.” 
& 


OBSERVING 
Ten-year-old daughter: “Mother, what 
does it feel like when a man kisses you?” 
“Heavens on earth, child!’ was the sur- 
prised reply. 
“I thought so,” replied the child. 
PRIORITY 
“Dr. Jones, I see you gave that cute 
little blonde a private room.” 
“Yes, Dr. Brown, she was too cute for 
wards.” 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


DISAPPOINTED 


Dean of Women: “Why did you come 
to college?” 
Coed: “I came to be went with, but I 
ain’t yet!” 
* 


Light travels at amazing speed until it 
hits the human mind. 


rand Mineral Feed... 


“FORMULA B” plus salt and calcium from your own 
stock supplies everything needed for complete mineralization 


Put extra profit into your feed busi- 
ness! Save money by making your 
own brand Mineral Feed — without 
paying costly mineral feed prices or 
freight for salt and calcium. Just add 
them from your own stock to Herman 
Nagel’s “FORMULA B” Mineral Con- 
centrate ... and you'll have your own 


brand complete mineral feed! Use “FORMULA B” to completely mineral- 


MINERAL CONCENTRATE 


ize your formula feeds, too. It supplies 7 vital trace minerals plus 5 
entirely soluble phosphates. Requires no premix. Investigate now! Write 
for your free copy of the new “FORMULA B” booklet todayl 


“TRACE” supplies, in proper balance, these 
seven vital trace minerals — Stabilized Iodine, 
Copper, Cobalt, Manganese, Iron, Zinc, 
Boron. Write for “TRACE” circular now. 


Eastern States 


Philadelphia 2, Pa. 
Iowa & Nebraska 


Des Moines 9, Iowa 
Minnesota 
Horton-Earl Co. 
Minneapolis 1, Minn. 


The Amburgo Co., Inc. 


Carroll Swanson Sales Co. 


HERMAN MAGEL'S 


TRACE MINERAL 


CONCENTRATE 


and 


DISTRIBUTORS 


Kansas & Missouri 

Bartels & Shores Chemical Co. 
Kansas City 7, Mo. 

Utah & Idaho 

Warner Arthur Grain, Inc. 
Ogden, Utah 

California 

Pan Western Distributors 

San Francisco 7, Calif. 


INCOMPATIBLE 
“So your married life was unhappy 
Mandy. What was the trouble? Decembe: 
married to May?” 
“Lan’ sakes, no! It was Labor Day ma: 
ried to de Day o° Rest.” 


DIFFICULT 
Customer: “Give me some of that pre- 
pared monoaceticacidester of salicylicacid.”’ 
Druggist: “Of course, you mean aspirin, 
don’t you?” 
Customer: “Yeah, but I never can think 
of that darn name!” 
You'll be rid of the borrowing habit 
quick enough if you don’t pay back. 
* * 


SIMPLE 
Patient: ““How can I ever repay you for 
your kindness to me?” 
Doctor: “By cash, check or postal order!” 


You never hear a hen cackle until she’s 
finished her job. 

* * & 
RELATIONS 

“Daddy, have we any poor relations?” 

“None that I know.” 

“Well, have we any rich relations?” 

“None that know us.” 

* 

Girls who close their eyes while kissing, 
substitute the guy who’s missing. 

* & 
WEAPONLESS 

Mrs. Jones: “I’ve always said a woman's 
physical charms are her chief weapons in 
the battle of love.” 

Mrs. Catt: “Well, dear, you'll never be 
arrested for carrying concealed weapons.” 

* 
HEARD IN COURT 

Mandy: “Is you de judge of reprobates’” 

Judge: “Well, I'm the probate judge, if 
that’s what you mean.” 

Mandy: “Yassuh, das it. Well Mistah 
Judge, it’s like dis. Mah husban’ he has 
done died detested, and left me wif seben 
little infidels, and ah wants to be appointed 
as de executioner.” 

* * 

Some of the-used cars are not wiat 

they’re jacked up to be. 
NAIVE 

The town lady had moved to the faim 
to lead the rural life. In the course of time 
it fell upon her to feed a threshing cre. 
The day was exceedingly hot. 

The work had been hard and continuo :s. 
It was a sweaty crew that assembled on tie 
porch awaiting the summons to the tabve. 
The lady stepped out to bid them enter. 
She took one look-and sweetly remarked: 
‘Men, will you please take off your over 
alls and come to dinner?” 
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They need Pillsburys Best 


Feeds in summer, too! 


by Pillsbury Pete | 


| EAT GRASS TIL I'M READY TO 
BUST- AND I'M STILL HUNGRY 


Remind your dairy farmers that grass alone isn’t 
enough. You know what happens about this time 
every year, when the temptation gets strong to “save” on feed. 
Sure, cows may get by on grass a short time in early summer, 
but pastures soon dry up and milk production drops. 


MIGHTY 


£3 Palatability isn’t everything, of course, but all your 
dairy farmers know that it really is mighty important 
— and especially for heavy-producing herds. To “keep ’em 
on their feed,” they need the high palatability of Pillsbury’s 
Best Feeds or Concentrate all year ’round. 


You'll find, too, that this dairy feed program is a fine introduciion 
for other items in your full line of Pillsbury’s Best Feeds and Con- 
centrates. If you’re not already a Pillsbury dealer, write and find 
out if there’s an opportunity in your locality. There’s good profit 
and security in the Pillsbury’s Protected-Dealer Franchise. 


Headquarters, Clinton, Iowa. Feed Mills in Nine Other Cities. 
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With the damage done, it’s pretty late to start feeding 

right. Remind those farmers how a Pillsbury’s Best 
Dairy Feeding Program keeps production at its peak — how 
it provides all the nutrients needed for making milk, main- 
taining body weight and developing the unborn calf. 


=MILK | MILK | MILK 


4 So right now show all your milk producers how well 
it pays them, in the long run, to follow through with a 
Pillsbury’s Best Feeding Program. You’ll gain some mighty 
happy, steady, year ’round customers. (And the results will 
also show up fine in your bank book!) 


Pillsbury Mills, Inc. 
Feed and Soy Division 
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NOW! INCREASE PROFITS 
SIMPLIFY FEED MIXING 


...BY FEATURING 
SALT 
MINERAL 
TRACE MINERALS are Minerals Needed By Stock and 
Poultry for Perfect Health . . . in Certain Definite, But 
Small (or Trace), Amounts . . . They are IODINE, MAN- 


GANESE, COPPER, IRON and COBALT .. . Salt is Rec- 
ommended Carrier . . . and Hardy's TRACE MINERAL 


H ERE are the many advantages of stocking and featuring Hardy's 
Trace Mineral Salt: 


e Can Be Fed Free Choice to all kinds of livestock. Comes in 
100 Ib. bags and 50 Ib. blocks for resale to customers. 


® Ideal for Custom Mixing—Use pe ate of regular salt in your formula 
to obtain recommended levels of Trace Minerals in finished feed. 


© Fine for Mixing Your Own Brand of Feeds—REGISTRATION is 
simple. Just list the 5 minerals used: Potassium lodide, Manganese 
Sulphate, Copper Carbonate, Cobalt Carbonate and Iron Oxide. 


® Excellent for Mixing Your Own Brand of Complete Mineral Feed—A 
few bags of Calcium Carbonate and Bone Meal, plus Hardy's Trace 
Mineral Salt, do the job. 


© Only One Ingredient to Stock instead of six or seven. Saves trouble, 
and means less chance of making an error in mixing. 


® Bulks Larger Than Most Trace Mineral Pre-Mixes — because it 
contains 96% salt. Add 20 Ibs. to a ton of feed instead, of only a 
few ounces, thereby assuring better distribution. 


® Praised by State Authorities from Wisconsin, Minnesota, Illinois, 
Indiana and many others. Names given upon request. 


® Can Be Shipped in Mixed Cars with other Hardy Salt Products. 
© Economical — Costs you only a few cents per ton of feed. 


® Highly Profitable for You—because you make a good margin of 
profit—whether you sell it to be fed Free Choice, Custom Mixed, 
in Your Own Branded Feed or in Your Own Brand of Mineral Feed. 


® FREE Advertising Helps provided to all Hardy Dealers. 
WRITE, WIRE OR PHONE FOR OUR PROMPT QUOTATION TODAY! 
HARDY SALT CO. 


800 S. VANDEVENTER AVE. ST. LOUIS 10, MO. 


e54e 


SALT Contains ALL 5 Necessary TRACE MINERALS! (4 


FREE Nutritional Service 


— now available for Feed Manufacturers. 
Write for full information today! 


HARDY IS ORIGINATOR OF 
TRACE MINERAL SALT! 


Here is Hardy's scientifically-devel- 
oped Formula: 


GUARANTEED ANALYSIS 


Manganese ................ 0.455%, 
0.019%, 
0.013% 
0.048%, 
Salt — not less than........ 96.000% 
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Cash Carry Spells Efficiency 


Rackliffe Handles Business Single-Handed 


@ VAUDEVILLE performer in the 
feed business? Not quite, but Colby 
A. Rackliffe, owner of the Rackliffe 
Feed store in Belfast, Maine, could 
easily double as a “one man band” the 
way he operates his booming business 
by himself. 

For the 17 years that he has been 
in the feed business, Mr. Rackliffe has 
enjoyed a steady growth in sales until 
in 1947 it topped $90,000—and he has 
done it without help. Even the book- 
keeping, usually at least a part time job 
for extra help, is handled by this 
friendly, sincere Maine dealer. 

“If the growth of the business in 
the past is any indication of the future 
—well, I suppose Ill be forced to make 
my one-man-business a twosome,” 
smiled Mr. Rackliffe. How one man 
can carry on a business of this size 
constitutes a puzzle for the average 
business man—until one learns that 
Mr. Rackliffe concentrates on selling 
feed, operates on a cash and carry 
basis and keeps his overhead at a 
minimum, 

“No,” grinned Colby Rackliffe, “I 
don’t have any trucks. Most of my 
customers prefer to do business on a 
cash and carry basis so that’s how I 
run the business and it seems to be 
satisfactory all around. Of course, if 
a customer wants his order delivered, 
he is accommodated. I have an under- 
standing with a man who operates a 
part-time trucking business and he will 
always deliver for me on short notice. 
It’s cheaper for me to hire an occa- 
sional order delivered than to buy a 
truck and hire another man. “Besides,” 
he added with a twinkle, “if I had 
another man I'd have to keep him 
busy and then I'd get lazy!” 
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Mr. Rackliffe’s feed store is housed 
in a one-story building, 40 feet wide 
and 92 feet long. The basement of the 
building, the same size as the ground 
floor, is utilized at present by Mr. 
Rackliffe’s son, who operates a bottling 
works there, but the space will be 
available if Mr. Rackliffe ever decides 


to expand. 


Mr. Rackliffe’s easy-going appear- 
ance and ready smile belie the dynamic 
energy he puts into his business. Sell- 
ing feeds and farm supply items, keep- 
ing his own books, and doing the nu- 
merous chores around an ever busy 
feed store, Mr. Rackliffe still finds the 
time to work out his own advertising 
campaigns. He is a firm believer in 
the power of advertising and runs ads 
regularly in the local newspaper. Oc- 
casionally he will branch out with ad- 
ditional promotional advertising. “I 
may decide to try some form of spec- 
tacular advertising at some future 
time,” Mr. Rackliffe predicted. “Right 
now I'm too busy trying to keep up 
with running my one-man business to 
spend much time on planning.” 

The front of the store is used for 
displaying sideline items. Tables and 
shelves are used for these displays. 
Poultry and livestock remedies figure 
prominently in the sideline depart- 
ment. Flour sales, the dealer reported, 
are always good, and sugar sells very 
well the year ‘round. Salt blocks, in- 
secticides, dog foods, grit, and small 
household necessities are all in evi- 
dence. All sideline items are arranged 
so the customer can make his own 
selection — strictly a “help yourself” 
arrangement. 

Business in sideline items adds con- 
siderably to the dealer’s gross sales 
volume, but Mr. Rackliffe stresses that 
he considers his main business grain 
and feedstuffs—first, last and always. 
“My one man, Colby Rackliffe,” Mr. 
Rackliffe explained, “is usually too 
busy handling feed sales to spend 
much time on sideline items.” 

Blue Seal and Grandin feeds are 
featured and a full stock of these two 
lines is always carried in the store. 

Cash sales are the rule at the Rack- 


EFFICIENT selling methods and 
good management are largely 
responsible for the fact that 
Colby A. Rackliffe, above, Bel- 
fast, Maine, is able to oper- 
ate a $90,000 feed business 
practically single-handed. An 
exterior view of his feed store 
is shown at lower left. 


liffe Feed store, with only a few ac- 
counts being carried on a 30-day ba- 
sis. The. dealer knows his customers 
personally from long time dealing with 
them, and finds that he has no trouble 
with his limited credit business, not 
even finding it necessary to make oc- 
casional “collection nudges”. 

This dealer’s business philosophy is 
the essence of simplicity and sincerity. 
“I’m running this business to be of 
service to my customers,” he asserted, 
“and to make a profit for myself. Of 
course, I realize that no business can 
stay in a rut for long—it either goes 
forward or backward—but I’ve had a 
gradual forward movement during the 
past 17 years.” 

Mr. Rackliffe is certain that as long 
as he keeps his mind on being of serv- 
ice to his customers, his business will 
continue its steady growth. “I may 
have to hire extra help when I top the 
$100,000 mark, and then I'll figure on 
expanding. I think I can handle an- 
other $10,000 worth of business alone.” 

When his business reaches $100,000, 
Mr. Rackliffe will surely be a “one- 
mar-band” in a feed store. 
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You'll find RIGHT Product for 


in the new 


NOW-MORE THAN EVER 


Keep your feeds Vitamin-Right 


The higher the price for your feeds—the better your 
feeds must perform. Because the folks who buy your 
feeds must produce enough meat and eggs to get 
those prices back with profit. 


Feed prices are still high. So today—more than ever 
your feeds must contain all the nutrients and vitamins 
needed for efficient performance. 


But—how can you be sure your feeds are ‘Vitamine 
Right'’? Here’s an authoritative answer: 


“In my opinion, the practical vitamin problem cen- 
ters chiefly around the three Vitamins A, D and G 
(Riboflavin). These require special consideration 
because of possible or probable shortage. The other 
dozen or more factors presumably will be supplied 
in adequate amounts if good quality poultry feed- 
stuffs are used in the usual recommended amounts 
eee 
Dr. R. M. Bethke, 
Proceedings, Ohio Animal Nutrition 
Conference, 1941, p. 11. 


Let NOPCO solve your A-D-G problems from now 
on, Put your A-D-G problems in the hands of a 
trained NOPCO field representative. He'll help you 
pick the right Vitamin Products from NOPCO’'s new 
product line—an A-D-G line designed to meet the 
needs of every type of feed manufacturer, 


Yes—Keep your feeds Vitamin-Right 
with the right NOPCO Vitamin Product 


@ “dry cerrier products” or fortified oils 
® products for animal feeds or for poultry feeds 
lew-potency products for easy handling, or 


East of the Rockies 
Agricultural Department 


impertant 
. separately, or together In a variety of practical 


all three vitemins-—A, BD end G— 


combinations 


higher-potency products for economy 
all products NOPCO - gueranteed—all priced 


Write today for your personal copy of ‘Facts 
for Feed Manufacturers"—a complete catalog 
of practical vitamin facts. Learn how easily 
the right NOPCO product can make your feeds 
Vitamin-Right. Write to one of these addresses: 


West of the Rockies 
Agricultyral Department 


Nopco Chemical Company Nopce Chemical Company 


Ist and Essex Streets 
Harrison, New Jersey 


1140. 10th Street 
Richmond, California 
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Merchandising Key Success 


Attractive Displays Boost Sales for Johnson 


@ HELPFUL service to farmers and 
feeders, a well planned educational 
program, practical feeding demonstra- 
tions, complete stocks of merchandise 
displayed attractively in clean, modern 
surroundings, and constant publicity 
for the store and its activities are the 
up-to-date business methods which 
have made the Andrew Johnson Feed 
store in Independence, Kan., an out- 
standing example of feed merchandis- 
ing. 

The feed business which Andrew 
Johnson purchased three years ago 
had been established as an adjunct to 
a large grocery market, but Mr. John- 
son knew that a feed store need not 
be a sideline to another business. Mr. 
Johnson, formerly a banker in Elgin, 
Kan., had operated a feed store in 
Sedan, Kan., for some time. His first 
step after buying the business in Inde- 
pendence was to provide new quarters 
for his firm. 


Locations were scarce, and building 
materials hard to get, but Mr. John- 
son was able to secure a Quonset hut 
40 by 120 feet. This building he 
erected on busy Main street, added an 
attractive brick front, with large dis- 
play windows, and he was ready for 
business. 

Mr. Johnson knew that just having 
a store and a stock of merchandise 
didn’t make a successful business. He 
devoted a great deal of serious thought 
to the problem of building displays. 
Mr. Johnson divided his displays into 
two categories: (1) displays to attract 
customers, and (2) displays that sell 
merchandise. 


The windows, Mr. Johnson decided, 
were the logical places to build the 
customer attraction displays. Accord- 


= 


ANDREW JONSON FEED 
QRINA CHOWS-SEE BEAR Lie: 
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ingly, he concentrated first on erect- 
ing attractive, eye-catching, seasonal 
displays in his show windows. How 
well he has succeeded was demon- 
strated by the farmer who, parked be- 
side the court house with a few min- 
utes to wait for his family, remarked, 
“I think Ill stroll down to Andy 
Johnson’s and see what kind of feed 
I'll have to be thinking of buying 
next.” 

The selling displays were located in- 
side the bright, clean salesroom. Just 
inside the door, facing the entrance, 
Mr. Johnson had built a circular, step- 
ped back floor fixture which he calls 
his “hot spot”. This regularly features 
a mass display of a popular seasonal 
article or something Mr. Johnson 
wishes to move quickly and in quan- 
tity. Another display which has 
proved very effective for the dealer 
are pyramids of particular items so 
located that they will stop the cus 
tomer as he is about to leave. Many 
sales have been started by Mr. John- 
son’s displays just as the customer was 
leaving the store. 

Service to the customers, Mr. John- 
son knew, was a big item in making 
a feed store successful. “Our business 
is being built on quality merchandise 
and friendly, expert service to our 
customers,” Mr. Johnson explained. 
“We are always glad to advise cus- 
tomers, either here at the store or on 
their farms and feed lots. Roy Harp, 
one of our staff, spends much of his 
time out in the territory doing out- 
side selling and giving feeding advice. 
The rest of us get out quite a bit too, 
so that we maintain close personal 
contact with customers and prospects.” 

“Practical feeding demonstrations 
have proved to be exceptionally fine 
interest arousing displays and they 
have also proved to be the most ef- 
fective way to educate customers to 
the benefits of feeding properly bal- 
anced rations,” Mr. Johnson pointed 
out. 

“We nearly always have a demon- 
stration of some sort in progress here 
at the store. Right now we are mak- 
ing comparative tests of a strictly 
grain diet versus balanced rations with 


MODERN merchandising tech- 
nique has enabled Andrew 
Johnson, above, to build up 
a thriving feed business in 
three short years. With the 
help of a new brick front he 
converted a Quonset into the 
attractive store at lower left. 


two pigs. We keep an accurate record 
of the results and costs of such tests, 
and we find that nothing impresses 
the farmers so strongly as the better 
development and lower cost that re- 
sult from feeding properly balanced 
rations.” 

Advertising and publicity have their 
part in Mr. Johnson’s merchandising 
program too. Each week-end, the store 
has a good-sized advertisement on the 
farm page of the local paper. It also 
is one of the sponsors of the Saturday 
church page, and participates in spe- 
cial school and civic advertising. Di- 
rect mail is used widely, and Mr. John- 
son also uses the local radio station to 
broadcast the store’s message of qual- 
ity merchandise and better feeding 
methods. All Mr. Johnson's advertis- 
ing is based on the appeal of better 
results and more profits, not low prices 
or cheap merchandise. 

The feed dealer doesn’t overlook a 
single bet on getting publicity for his 
business. Almost every issue of the 
paper contains an item or two about 
a meeting or demonstration at the 
Andrew Johnson Feed store. When- 
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ever a member of the staff attends a school 
or takes a special course, that is sure to get 
in the paper. 

Educational meetings also play a big part 
in maintaining the store’s reputation for 
leadership in the community. “Just the other 
evening,” Mr. Johnson recalled, “we held a 
well-attended meeting for local dairymen 
here at the store. Our feed manufacturer 
supplied a speaker and we showed motion 
pictures covering dairymen’s problems. We 
often sponsor such meetings for various 
groups.” 

The Purina company recently saluted the 
Andrew Johnson store on its coast-to-coast 
radio show. The national recognition, of 
course, furnished additional grist for the 
mill of local publicity, a fact that Mr. John- 
son did not overlook for one moment. 


The well-rounded merchandising program 
which Mr. Johnson has made an integral 
part of every phase of his business, more 
than any individual “high spot”, has been 
responsible for making his store an out- 
standing example of a modern, progressive 
business. 


@ CHATSWORTH FEED MILL, Chats- 
worth, Ill., recently added a one-ton Blue 
Streak mixer to its mixing department 
equipment. 

@ OSCAR ZINTER, formerly manager of 
the Neuman Bros. Grain Co., Rochester, 
N. Y., is now operating the High Point 
Mills, Inc., Henrietta, N. Y. His two sons 
Donald and Marshall are associated with 
him in the business. 


Help Dairymen 
Raise Good Calves 
at Low Cost 
By Featuring 
FUL-O-PEP 
Calf Starter— 


REALLY 
HITS THE 


FULQ PEP, 


STARTER 


It’s Appetizing, Vitamin-Rich and Economical! 


For More Information Write Today to 


THE QUAKER OATS COMPANY, Chicago 4, Ill. 


Heads Feed Division 


ROY L. PARKER 


Roy L. Parker has been appointed man- 
ager of the feed division of the general 
sales department of the Corn Products Sales 
Co., New York, N. Y., according to W. H. 
Gamble, president. Mr. Parker joined the 
company in 1912 and previously headed the 
feed service department. Prior to accepting 
his present position, he was assistant to 
C. T. Kayhart, vice president, who retired 
on April 6 after serving 44 years with the 
Corn Products Sales Co. 


Wyoming Dealers Elect 
M. A. Miller President 


M. A. Miller, Wyoming Elevator and 
Supply Co., Worland, was elected president 
of the Wyoming Grain, Feed and Seed 
Dealers association at the annual conven- 
tion at Casper June 14 and 15. J. E. Oliver, 
Oliver Feed store, Newcastle, was named 
vice president, and Everett Berry, Sheridan 
Flouring Mills Co., Sheridan, secretary- 
treasurer. 

The five new directors are Paul Hughes, 
Riverton; Leonard Shaw, Douglas; Warren 
Kirkpatrick, Laramie; Russell Zimmer, Tor- 
rington; and C. F. Jacquot, Casper. Hold- 
over directors include N. W. Hilston, Lara- 
mie; Everett Berry, Sheridan; J. E. Oliver, 
Newcastle; Howard Proffitt, Ft. Bridger; 
and M. A. Miller, Worland. 

An improved financial statement and an 
increased membership were reported by the 
association, which has renewed its affilia- 
tion with the Grain & Feed Dealers National 
association. Sheridan was selected for next 
year’s convention. 

@ SUPERIOR SEPARATOR CO., Hop- 
kins, Minn., manufacturers of grain separa- 
tion machinery, is completing a 90 by 140 
foot one story concrete block addition to 
its factory. The new addition will cost over 
$75,000 when completed. 
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HOW YOU MAY EXAMINE 


THIS CONFIDENTIAL BOOK 


“Ilustrative Formulas” is the title of a new book 
showing the application of recent scientific nutritional 
knowledge to practical feed formulas. It was designed 
for our customers’ use as a source book of ideas, and 
for checking formulas against new developments in 
feeding. The contents have been planned to include 


the many factors and interrelations involved in modern 
formula work and successful feed manufacturing. In 
addition to dozens of actual formulas, the book con- 
tains detailed suggestions oninterchanging ingredients, 
original forms for figuring formula costs, making feed 
surveys, etc. 


‘This book was not published for general distribution, but if you would like to 
examine it, we will be glad to make a copy available to you, without any 
obligation on your part. Just write on your letterhead, or mail coupon below, 


spECIALISTS IN VITAMIN PRODUCTS FOR FEEDS 


(Please attach to letterhead)’ 


DAWE’S MANUFACTURING COMPANY 
4800 South Richmond St., Dept.. FB-34 
Chicago 32, Illinois 


YES, we are interested in seeing your new book “Illustrative Formulas.” 
Name. 
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New Revenue Act Boosts 
Gift Tax Exemptions 


The revenue act of 1948 provides many 
tax saving possibilities to taxpayers con- 
cerned with estate and gift taxes. Last month 
we discussed estate 
taxes. This month we 
want to review gift 
taxes. 

Under the old gift 
tax law, a taxpayer 
could give away $30, 
000 tax free. This 
was called the speci- 
fic exemption. In ad- 
dition to this, he 
could give away up 
to $3,000 each year 
to as many people as 
he wanted to remem- 
ber. These gifts did not have to be reported, 
and were called “exclusions.” The taxpayer 
could use up the specific exemption ($30,- 
000) in one year, or spread it over many 
years. 

The revenue act of 1948 does not change 
these basic principles. It adds to them and 
in a sense broadens them so that the income 
splitting idea is carried out here too. In 
addition it allows a marital deduction when 
a gift is made by one spouse to another. 
This deduction is equal to half the value of 
the gift. This simply means that one spouse 
can make a tax free gift of one-half his 
property to the other—and the “marital 
deduction” is computed without regard to 
the exclusion mentioned above. For ex- 
ample, Mr. Husband gives his wife $10,000. 
He will be allowed a $3,000 exclusion and 
('% of $10,000) $5,000 marital exemption. 
Total $8,000. Only $2,000 of his gift will 
be subject to tax. The marital exemption 
applies only on gifts made on or after April 
3, 1948. Remember this date, because it is 
important. Estate tax changes are effective 
for estates and decedents dying after De- 
cember 31, 1947. Gifts made from Jan. 1, 
1948 to April 2, 1948 are subject to prior 
law. 

The marital deduction will not be allowed 
under the revenue act of 1948, if a gift is 
made with strings attached. The gift must 
be absolute. The same strict rules apply here 
that apply to estate taxes, 

A gift made by either spouse can be 
treated as made one-half by each spouse— 
(Sec. 374 of the revenue act of 1948 adds 
Sec. 1000 (F) to the code). The following 
conditions have to exist: 

1. Both spouses consent to such treatment. 

2. The gift is made on or after April 3, 
1948. 

3. At the time of the gift, each spouse is 
a citizen or resident of the United 
States. 

4. The spouses are married at the time of 
the gift, and do not remarry during the 
remainder of the calendar year. 

The splitting of the gift is not manda- 


Gerald Burke 
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CONDUCTED BY GERALD BURKE 


tory, but if the spouses consent to a splitting 
as to any gift in any calendar year, the con- 
sent applies to all gifts made to third parties 
during the same year. Either or both spouses 
are liable for the gift tax. 

Because of the marital exemption and the 
option of splitting gifts, the specific ex- 
emption ($30,000) and each exclusion (up 
to $3,000 each) is in effect, doubled. Under 
the new law, one-half the amount of any 
gift made by you to your wife (or your 
wife to you) is deductible. The specific ex- 
emption of $30,000 and the exclusion of 
$3,000 are also applicable. This means you 
have an annual exclusion on such gifts of 
$6,000 in addition to a specific exemption 
of $60,000. Therefore, if you gave a gift 
of $66,000 to your wife, on or after April 
3, 1948, the entire gift is tax free for federal 
tax purposes. 

Here is how it works out— 


Total Gift $66,000 

Exclusion 3,000 

$63,000 

Marital exemption % of 66,000 33,000 

$30,000 

Specific exemption 30,000 
Balance subject to tax None 


In addition to this, you could give your 
wife $6,000. each year outright throughout 
your lifetime. You could also make gifts of 
$6,000 each year to as many others as you 
care to remember. 

It would make no difference in the above 
example whether you gave your wife cash, 
property, or set up an irrevocable living 
trust. The marital deduction would be al- 
lowed as long as the gift was for your wife’s 
exclusive benefit. 

The marital deduction allowed under the 
gift tax law does not operate to encourage 
lifetime transfers between husband and wife. 
It makes them cheaper when transfers are 
desirable, or when taxpayer wants his spouse 
to receive more than half of his property. 
For tax purposes there is no advantage of 
gifts made by one spouse to another unless 
they exceed one-half of the property, be- 
cause the marital exemption will insure one- 
half to the remaining spouse if the taxpayer 
so desires. 

Use of an exemption in making gifts to 
the spouse reduces the amount available for 
gifts to third persons, and payment of taxes 
on any gift to the spouse raises the brackets 
in which gifts to third persons fall. The tax- 
payer might better give his spouse $6,000 
per year (which is excluded) over many 
years, than a large gift in one year. 

Don’t lose sight of the fact that we are 
discussing the federal law. You should con- 
sult your attorney regarding state taxes. The 
laws of many states have not yet been 
amended to provide marital deductions or 
similar rights. 

Taxpayers should be conscious of the 
fact that gifts made during their lifetime 
are still removed from the highest estate 
tax brackets applicable to the estate. Fur- 
thermore, the income from these gifts is 


shifted from the high bracket of the donor 
to lower brackets generally enjoyed by the 
donee. 
QUESTIONS AND ANSWERS 
Q.—Mr. Jones gave away $42,000 in cash 
June 30, 1948, with his wife’s consent, as 
follows: 
To his wife $6,000 
To each of his 4 sons-$6,000 24,000 
To each of his 2 grandsons-$6,000 12,000 


$42,000 
How much is taxable? 

A.—None. There is a $3,000 marital ex- 
emption on the gift to his wife, and a 
$3,000 exclusion. The gifts made to the 
others under the new law were split one- 
half coming from Mr. Jones, and one- 
half coming from Mrs. Jones. Since each 
can give away $3,000 to any one person, 
or $6,000 between them, each of the 
gifts made to the sons and grandsons are 


excluded. 
* * 


Q.—If Mr. Jones gave an apartment to his 
wife, sons, and grandsons, worth $42,000 
with the provision that they could have 
the income from it during his lifetime 
and on his death, title to the property. 
Would this gift be recognized? 

A.—No. Mr. Jones has not made a gift of 
the apartment. He has merely assigned 
the income from it. As long as title does 
not pass, there is no gift. Gifts of future 
interest are not recognized. In addition, 
the treasury department would come back 
at Mr. Jones if he failed to report the in- 
come from this apartment on his income 
tax return. His scheme is obviously a 


plan to evade taxes. 
* & 


Q.—Under what circumstances is it always 
advisable to file a joint return under the 
new law? 

A.—Where the husband or wife has: 

(1) Exemptions which exceed his or 
her amount of income. Thus, if a wife 
65 years old and blind, entitled to $1,800 
exemption, only had an income of $1,000, 
filed a separate return, there would be a 
wastage of her exemption amount: On a 
joint return this excess in exemption 
could be applied against her husband's 
income. 

(2) Deductions which exceed the in- 
come of one spouse such as charity, per- 
sonal interest expense, medical expense, 
etc. There would be a wastage of deduc- 


tions here. 


* 

Q.—Can there be a disadvantage of filing 
a joint return where only a small saving 
may result? 

A.—Yes. Husband and wife must both sign 
a joint return. This makes them both 
liable for the tax on that return. Should 
the husband die, and the treasury depart- 
ment later determine an additional tax 
due, the wife could be held liable for it 
even though all the income was the hus- 
band’s income. The wife’s separate prop- 
erty could not be taken had the husband 


filed a separate return. 


Q.—If husband and wife plan to file a joint 
return, need they file a joint declaration 
if only the husband has income? 

A.—No. If the husband made the declara- 
tion out in his name, only, he need not 
change it. 
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SPENCER KELLOGG 


MINNEAPOLIS. 


BELLEVUE, OHIO 


DES MOINES, 


No feed mixing. 
Spencer Kellogg is 
exclusively a processor. 


SIX of the EIGHT giant Spencer 
Kellogg Plants are devoted especially 
to soybean products...crude oil...refined oil... 
soybean meal... flour... special soy proteins. 


The single interest of the processor, at Spencer 


Kellogg, is devoted to perfection of refinement. 


Laboratories in each Spencer Kellogg plant 
bring scientific product control to insure the 
high Spencer Kellogg standard. 

BUFFALO, N. Y. 


SPENCER KELLOGG and SONS, Inc. 


The First Name in Vegetable Oils _ BUFFALO 5, N. 
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MILL 


BEE 


Grinders 


are noted for 
increasing 
production and 
decreasing 
operating 


costs. 


You are invited to write 
any of the addresses 
given below for details 
about any JAY BEE 
Grinding equipment. 


NS 
J. B. SEDBERRY, Inc., Franklin Tenn. 


ds & Sons, Jay Bee Sales Co....Kansas City, Mo. 
T. G. Holland Mach. Co........474 Fairfax Rd., Drexel Hill, Pa. 


John J. Woods 


E. B. Harri Cairo, Georgia 
0. D. Padgett Sandersville, Ga. 
A. F. Shirk Box 523, Canton, Ohio 
Jay Bee Sales poe gy New York 7, N. Y. 
Frank Box 656, Gainesville, Fla. 
Bryant C. Long................1601 St., Baton Rouge, La. 


Jay Bee Sales Co Jackson, Tenn. 
M. E. Padgett. Bennettsville, S. C. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas 
W. H. Hust, Jay Bee Co 
1031 N. Humphrey Ave., Oak Park, Ill. 
W. E. Berling. P. 0. Box 6084, Indianapolis, Ind. 
Jay Bee of Indiana and Michigan 

P. O. Box 6084, Indianapolis, Ind. 


EARNINGS Turn 


—every time we install 
another JAY BEE 
Mill in our plant." 


Many large milling companies have added 
JAY BEE after JAY BEE through the years 
. . . and in some cases, where the first 
purchases were made nearly a quarter of 
a century ago the mills are still in service, 
operating regularly! 


Big capacity, steady performance, low 
operating costs and long life of the mill 
... these factors are all vital to progres- 
sive profits in any milling plant. Because 
JAY BEE mills provide these factors so 
generously, mill operators buy JAY BEE 
again and again. 


JAY BEE mills are made in many models 
and sizes... from 20 to 200 H.P., for belt, 
V-belt and direct connected drives .. . 
for every milling purpose. 


Model UX 
Direct 
Connected. 
Also made fox 
belt drive. 


A. E. Thompson Co. 
718 Washington Ave. N., Minneapolis, M‘ 2. 
Douglas W. Palmer........ 3808 44th Ave. S, W., Seattle, W: 4. 
J. C. Hunter Co 600 16th St., Oakland, C: ‘f. 
Western Engineering & Equipment Co 
5699 District Bivd., Los Angeles, C« if. 
H. A. McLeod Forest, Mississ! op! 
J. D. Vance P. O. Box 497, Murfreesboro, Tc 0. 
J. R. Sorrells. 


Dothan, Alabr ia 
R. E. Perkins, Manager, Jay Bee Sales Co. 
1508 S. First St., Louisville, i y 
Lima, O io 
Greenwich, 
P. 0. Box 331, Utica, New Yo 


Lima Armature Works 
The Sanders Co 
Cc. Y. Wier, Jr. 
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Some Aspects Swine Nutrition 


Great Savings Can be Made by Proper Feeding 


@ FEEDING livestock is just about 
the biggest job the Indiana farmer has, 
is indicated by the fact that from 70 
co 75 cents of every dollar he receives 
comes from the sale of livestock and 
ivestock products. More specifically 
we might point out that the nutrition 
f the pig assumes great significance 
vhen we observe that almost half of 
his livestock income comes from the 
ale of market hogs, or from 30 to 35 
ents of every dollar income the farm- 
r receives. 

In 1947 Indiana farmers raised 6, 
84,000 pigs, about 53 per cent of 
vhich were spring pigs and 47 per 
ent fall pigs. Indiana ranks third in 
‘he nation in the production of hogs, 
-eing surpassed only by Iowa and 
illinois. 

Now let us make several assump: 
tions and consider how these hogs 
might be fed in order to take them 
from weaning to a market weight of 
approximately 225 pounds, which is 
« better market weight for the Indiana 
hog than the 250 to 300 pounders that 
we see all too frequently on our mar- 
kets. It has been well established in 
numerous experiments that when corn 
alone is fed, it takes approximately 12 
bushels of corn to make 100 pounds of 
vain on a fattening hog. This would 
mean about 24 bushels of corn to make 
a market hog out of a weanling pig. 
li has also been equally well estab- 
lished that under excellent feeding 
and management a hundred pounds of 
vain can be produced with from 5 to 6 
bushels of corn plus 40 to 50 pounds 
of the right kind of supplement, or 
approximately 11 bushels of corn plus 
100 pounds of supplement to produce 
a market hog of 225 pounds. 

Now what do the above figures 
mean when applied to the state of 
indiana? If all the hogs raised in Indi- 
ana in 1947 had been fed on corn 
alone it would have taken 158 million 
bushels of corn or something over 8 
per cent of Indiana’s entire 1947 corn 
crop. Fortunately not all of these pigs 
were fed a straight corn ration, but 
unfortunately not enough of them 


“An address delivered June 22 at the mid-sum- 
mer meeting of the Indiana Grain & Feed Deal- 
‘rs association held at French Lick, Ind. 


THE FEED BAG — July, 1948 


By J. A. HOEFER* 
Purdue University 


were fed a balanced or complete ration 
either. If they had been fed by the 
best accepted methods known today, 
taking full advantage of our know! 
edge of nutrient requirements and the 
composition of ingredients so as to 
supply all the essentials in the right 
proportions, these hogs could have 
been finished on 72.5 million bushels 
of corn or only 38 per cent of Indi- 
ana’s 1947 crop. In other words, ap- 
proximately 330,000 tons of the right 
kind of supplement could save 85 mil- 
lion bushels of corn. Or in round num- 
bers $35,000,000 paid out for supple 
ments could theoretically save over 
$185,000,000 worth of corn. Accord- 
ing to these figures 100 pounds of sup- 
plement replaced approximately 13 bu 
shels of corn. 

These figures appear rather fantas- 
tic, yet they are not outside the realm 
of possibility. Great savings can be 
made by proper feeding and there is 
plenty of evidence to indicate that we 
could do a better job of feeding hogs. 
It has been reliably reported that less 
than 50 per cent of our swine and 
poultry are fed balanced rations; it has 
further been reported that only a lit- 
tle over half of our Indiana hogs are 
being raised on clean ground. During 
this period of crisis when the whole 
world is crying for more food it is 
our responsibility to do everything 
within our power to bring about more 
effective utilization of our feedstuffs. 
The comparisons I have made are 
admittedly extreme but they do repre- 
sent the range of performance of our 
swine producers. We should increase 
our efforts to bring about improve- 
ment on the part of the inefficient 
feeders. It is simply tragic at this time 
to waste feed by feeding unbalanced 
rations or by feeding animals to ex- 
cessively heavy weights. 

Before we consider the nutrition of 
the hog in more detail it might be well 
to consider certain fundamental facts 
which influence swine feeding. Cora 
and hogs and therefore concentrates 
and hogs are inseparable. A map of 
the corn belt and a map showing 


swine population are practically iden- 
tical. Corn and total concentrates make 
up about 80 per cent and 95 per cent 
respectively of the fattening hog’s ra- 
tion. The need for a swine supplement 
then is based logically on the need to 
make up or supplement the deficiencies 
of corn, and any supplement which 
fails to take this into account is ar: 
inefficient one and should be doomed 
to failure. The deficiencies of corn are 
of course protein, both quantity anJ 
quality, minerals and vitamins. 

It should also be recognized that 
the hog being monogastric has a pro- 
tein and vitamin requirement which 
differs greatly from that of the rumi- 
nant, which has a fermentation vat 
to supplement its dietary protein and 
vitamin supply. For efficient resu!ts 
the hog must be fed protein of high 
quality, that is protein which supplies 
the right kind of amino acids in ade- 
quate amounts and in proper balance 
with one another. Which of the 22 or 
23 amino acids are essential for swine? 
We don’t know yet but we think the 
requirements are qualitatively similar 
to those of the rat and of poultry. We 
are making progress in this direction 
and we hope that in the not too far 
distant future we will be able to state 
first qualitatively, and then quantita- 
tively the amino acid requirements of 
swine. When that day arrives much 
of the guess work in meeting pro- 
tein requirements of swine will be 
eliminated. 

In common with most other animals 
swine require the fat-soluble vitamins 
A and D. Vitamin E is also required 
but the amounts are unknown. It is 
not likely to be deficient however be- 
cause this vitamin has a wide distribu- 
tion, being found in most of our com- 
mon feedstuffs. With regard to the 
so-called B-complex vitamins the story 
is a little different. Many micro-organ- 
isms have the ability to synthesize the 
B vitamins, but in the case of swine 
the amount of effective synthesis 
which takes place in the digestive 
tract is very limited. By using syn- 
thetic diets it has been demonstrated 
that the following B vitamins are re- 
quired by swine: thiamin, riboflavin, 


‘ 


niacin, pantothenic acid, pyridoxine, cho- 
line, biotin, inositol, and folic acid. Of these 
it would appear that riboflavin, niacin, pan- 
tothenic acid and choline are of the great- 
est practical importance. 

With regard to the mineral needs of 
swine, it should be borne in mind that 
when the bulk of the ration is corn, or other 
materials of plant origin the chief deficien- 
cies are calcium and salt, Corn is notoriously 
low in calcium and only fair in its phos- 
phorus content; the plant protein supple- 
ments are also low in calcium but are good 
sources of phosphorus. The results obtained 
in recent experiments at Purdue with refer- 
ence to salt feeding are striking testimony 
tc the important role played by this simple 
mineral. Salt feeding it frequently neglected 
because it is a very common opinion that 
while salt is essential for cattle and sheep 
it may be omitted from the swine ration. 

Scientific research has established that 
there are at least 13 essential mineral ele- 
ments but that doesn’t mean that all 13 
need to be included in the mineral supple- 
ment. The evidence available today would 
indicate that the following elements may be 
of practical concern to the Indiana swine 
producer: calcium, phosphorus, sodium, 
chlorine, iodine and iron (copper). The 
first five can be easily supplied by a simple 
mineral mixture which includes stabilized 
iodized salt. Iron and copper deficiencies 
are limited to suckling pigs kept indoors 
and can be prevented very effectively by 


placing uncontaminated sod or dirt in the 
pen or by applying a solution of ferrous or 
iron sulfate (copperas) to the sow’s udder 
daily. The other essential mineral elements 
are usually supplied in adequate amounts by 
the rest of the ration and there is no justi- 
fication for including all of them in a gen- 
eral purpose mineral supplement.. 

Most researchers are pretty well agreed 
now that the most critical feeding condi- 
tions or periods are gestation, lactation, 
weaning to 75 pounds in weight, and dry 
lot. Our feeding problems are usually well 
taken care of when our hogs are on good 
pasture or have reached approximately 75 to 
100 pounds in weight in a thrifty condition. 
To the workers at the Illinois experiment 
station must go much of the credit for 
studying the critical requirements for repro- 
duction and early growth. The Illinois work- 
ers and investigators at other stations have 
found that during these periods of great- 
est nutritional strain, such as dry lot, during 
gestation, and early growth, that certain ad- 
justments must be made in the ration if 
optimum performance is to be attained. 

The literature contains many reports of 
the importance of including some animal 
protein and a fairly high percentage of high 
quality alfalfa meal (10 to 15 per cent for 
reproduction) in the ration. Apparently 
the problem is not simply one of amino 
acid balance or quality of protein but is 
more likely related to the water-soluble 
vitamins and possibly some unidentified fac- 


Consider Revision of Feed Trade Rules 


* In line with recommendations made by 
members of the Grain & Feed Dealers Na- 
tional association at its 51st annual conven- 
ticn last year, the subcommittee on feed of 
the trade rules committee met at St. Louis, 
June 18 with Don F. Clark, secretary, to 
consider revision of the feed trade rules. 
Pictured from left to right around the desk 
of Mr. Clark (with coat on) are: H. V. 
Nootbaar, H. V. Nootbaar & Co., Pasadena, 
Calif.; Arthur F. Hopkins, Chas. M. Cox 
Co., Boston, Mass., chairman of the sub- 
committee on feed; P. C. Knowlton, Check- 
erboard Elevator Co., St. Louis; and E. C. 
Dreyer, St. Louis. 


Henry H. Green, association president, 
has announced that a revision of the trade 
rules on grain was completed May 24 at a 
meeting attended by John S. Hedelund, 
United Grain Co., Omaha, Neb., chairman 
of the trade rules committee, and LeRoy D. 
Godfrey, Chicago, chairman of the sub- 
committee on grain. 

Mr. Green said that the recommended 
revised trade rules will be circulated to 
members of the association for their review 
and formally presented to the membership 
for approval at the 52nd annual convention 
to be held at Chicago, Sept. 30-Oct. 2. 


tors. Feeds other than alfalfa which are 
known to have protective functions during 
these critical periods are distillers’ solubles, 
condensed fish solubles and liver. These 
feeds and others are being subjected to 
much intensive and critical research in a: 
effort to discover what nutritional facto: 
they contain that seem to be so essential fo 
normal reproduction and early growth. 


The most practical and effective recom 
mendation that can be made for feedin 
breeding hogs is to make maximum use 
good green pasture. Good pasture will co 
rect a multitude of dry-lot feeding sins. Th 
emphasis today, and rightly so, is bein 
placed on soil conservation which mea: 
increased acreage of pasture and forage. 
crops. I think that in the past we hay 
underestimated the grazing ability of t! 
brood sow. We should intensify our efforts 
toward developing improved hog pastures 
and increasing the length of the graziny 
season. Success along this line would resuit 
in a marked decrease in the present 30 t» 
40 per cent pig mortality. One should nut 
lose sight of the fact that every pig lost at 
farrowing represents 100 to 150 pounds oi 
feed. Also if we raise one more pig pei 
litter over the average (6+ for the country) 
we literally double our opportunity for 
profit. 

Pastures can be used to a definite “adyan- 
tage for fattening hogs as well as breeding 
hogs. Numerous experiments have shown 
that good pasture will save from 10-15 pei 
cent of the concentrates and up to 50 per 
cent of the protein supplement. 


When pastures are not available because 
of the season or when the program calls fo: 
the production of hogs under dry lot condi 
tions, the feeder needs to pay particular at- 
tention to his ration. The gestation ration 
should contain at least 10 to 15 per cent 
alfalfa, a protein supplement including some 
animal protein, and adequate mineral, es 
pecially calcium, phosphorus and _ iodized 
salt. According to the recommendations 0! 
the National Research Council’s comuiaitte> 
on swine nutrition, such a ration should 
contain 15 per cent crude protein, .60 pe: 
cent calcium and .40 per cent phosphorus 

How much alfalfa should be fed to grow 
ing and fattening hogs in dry lot depend 
partly on price relationships. Probably not 
less than 5 per cent and not over 15 px 
cent should be fed. Some experiments hav 
shown that at the 10 per cent level the ra‘: 
of gain is not greatly affected and und» 
some conditions the gain may be produc: J 
at less cost. 

The commercial feed industry can al.) 
contribute in a very significant way towa'| 
a better livestock program by making ava: 
able to the farmer supplements which 2 
properly balanced so as to make up ¢ 
deficiencies of the farmer’s home gro\ 
feed supply. I see no reason for selling hi: 
something which he already has or can pr: 
duce economically, or something which |)~ 
doesn’t need, such as tonic feeds, cure-al 
etc. The feed dealer has a wonderful oppo 
tunity to improve feeding practices on t): 
farm by offering sound advice to the farme: 
on the numerous occasions they ineet. Hoy. 
successful the commercial feed industry h: 
been in the conduct of its business can b: 
measured in part by the success of the Iv 
diana swine producer. 
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SPEEDY BAG CLOSING 


up TO 15 PER 


HERE’S THE STITCH — 


Day after day you get a high production 
AND IT’S STURDY 


rate with Bagpakers. ®Up to 15 closures per 


Even when bags are youghly handled oF 
dropped—the stitch holds. It’s the famous — 
“eyshion-stite »” that absorbs strains and won't 
open closure, it 
your packaged fer- 
E-1 Ba gpaker details. 


minute on heavy-duty multiwall paper bags 
_, high speeds on textile bags, too. Easy to 
operate, Bagpakers don’t tire your workers. 


And production stays uP because Bagpakers 


are rugged—note the solid construction! 


conveyors 


pedal underneath. 


INTERNATIONAL PAPER COMPANY, Bagpak Division - 220 fast 42nd St. 
Bran Offices: Atlanta, Baltimore, Boston, Chicag®, Cleveland, Boxter Springs Kansas, 
Los Angeles, New Orleans, Philadelphia, Pittsburgh, St, Lovis, Syracuse. 
In Canode: Continental Poper Products, Lid., Montrecl, Ottows- 
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consistently 
iy 
¥ 
an 
BAGPAKER 
same as the ead 3 


Drive for Cwt. 


tral Retail Feed association convention in 
Milwaukee last month urging a change to 
the hunderweight system of buying and 
selling grain rather than the bushel has, in 
general, been favorably received by most 
members of the association. 

Leaders in education as well as in trade 
circles have recently written David K. Steen- 
bergh, executive secretary of the Central 
association, expressing approval of the move. 

J. G. Halpin, professor of poultry hus- 
bandry, University of Wisconsin writes: 


Change Grows 


Reinders Favors 100 Pound Base Price 
@ ADOPTION of a resolution at the Cen- 


“We have gradually adopted that plan 
and would be glad to do anything we 
could to help the thing along. I imagine, 
however, that the seed men might take a 
different attitude. It occurs to me that cer- 
tain types of grain drills and so on are set 
for bushels instead of pounds. All of us in 
the feed end of it, though, I think would 
like the idea of hundredweight.” 

Roland L. Reinders, Elm Grove Milling 
Co., Elm Grove, Wis., is another widely 
known feed man who has long advocated 
such a change. 


he 


You Can BANK 


Regular deposits build bank accounts . . . and steady feed 
profits are based on regular customers who come back time 


after time to reorder. 


The CRITIC feed selling plan is designed to attract ... 
and hold your customers. High product quality, fair pricing, 
mill-to-dealer deliveries, personalized service, consistent ad- 
vertising and dealer tie-ins... ALL combine as profit-builders 
for the aggressive feed dealer under the CRITIC franchise. 


For Full Details on Our Feed Selling Plan WRITE 


“The Bearditewn Mills” 


SCHULTZ, BAUJAN & CO. 


BEARDSTOWN, ILLINOIS 


“With the added prestige of the Amer- 
ican Feed Manufacturers association behind 
us, let’s all agree on a date and then start 
buying and selling by the 100 pound unit,” 
writes Mr. Reinders. “How about Jan. 1, 
1949?” 

Mr. Reinders advocates using a 100 
pound base price unit for all formula feeds 
as well as grains. 

“If we are going to establish a 100 pound 
grain unit and educate the farmer and the 
grain trade to thinking in terms of 100 
pounds, then we surely should be con- 
sistent and also think of formula feed in 
terms of a 100 pound unit,” Mr. Reinders 
declared, 

“Today we use the bushel price as base 
and convert that into the equivalent price 
for 100 pounds. Doing it this way we get 
a very unwieldy figure as the price per 100 
pounds. If we are going into a 100 pound 
unit, let’s go one step further and go to a 
100 pound base price. 

To illustrate his point of an unwieldy 100 
pound price obtained by using a bushel! 
price base Mr. Reinders refers to the fol- 
lowing conversion figures for oats which 
are now being sold on a price per 32 pound 


bushel: 


Price per Price per 
32 pound bushel 100 pounds 
.96 3.00 
97 3.0313 
98 3.0625 
.99 3.0938 
1.00 3.1250 
1.01 3.1563 
1.02 3.1875 
1.03 3.2188 
1.04 3.2500 


Here is his suggested convenient conver- 
sion chart using a 100 pound base price: 


Price per Price per 
100 pounds 32 pound bushel 

3:00 .96 

3.03 
3.05 
3.10 9920 
a3 1.0016 
3.16 1.0112 
3.19 1.0208 
3.22 1.0304 
3.25 1.0400 


“From these tables you can see that we 
must think and figure with a 100 pound 
base price. I showed the 100 pound base 
price in 3 cent steps, but for actual grain 
trade use it will have to be in steps of 
1 cent per 100 pounds,” Mr. Reinders 
comments, 

@ CHARLES B. DEWEY, 65, Henry, Ill., 
vice president of the W. W. Dewey grain 
firm of Peoria, Pekin, and Henry, died 
June 6. 

@ FEDERAL NORTH IOWA GRAIN 
Co., Mendota, Ill., recently sustained an 
estimated $75,000 loss when fire destroyed 
an elevator near Mendota and the residence 
of the manager, Harry Gage. 

@ PETE KEALHOFER, Houston, Miss., 
young World War II veteran, is opening a 
new feed mill in Houston. Machinery and 
equipment has been ordered and the mill 
is expected to commence operation in the 
immediate future. 
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Month after month millions of farm 
F families read this advertisi 
13-Million 


Are you getting your share of sales 
Farm Circulation this 


Get These Messages MULTI-PURPOSE 
ALL- ANIMAL 
MIRACLE SULFA DRUG 
*Reg: U.S. Pat. vit. 


LEDERLE LABORATORIES DIVISION 
American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


R M ER ve 


“armer 


if 
| SULFA’ THAZJINE 
3 
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Cloro-Caps 


FOR THE REMOVAL OF TAPEWORMS®* 
LARGE ROUNDWORMS, AND CECAL 


WORMS FROM CHICKENS 
Genus Reiltietion 


EACH TABLET CONTAINS 

2,2'-DIHYDROXY- 
DIPHENYL METHANE (Hexechiorophena)....70 
NICOTINE (Expressed 
PHENOTHIAZINE 


PAT. APPLIED FOR 


removes 
Tap 


SALSBURY'S LABORATORIES CHARLES CITY, 


large roundworms and cecal worms 


M% R. Tetragona, Echinobothrida... and Cesticillus, the most common, and most damaging of all! 


Never, before, a product like this! Dr. Salsbury’s by promoting this amazing new wormer, Dr. 


CLORO-CAPS contain a war-developed compound, 
hexachlorophene, that is exclusively Dr. Salsbury’s! 
Proven effective by exhaustive tests. 


Here is the first and only wormer that removes these 
tapeworms, large roundworms and cecal worms 
from chickens! Individual treatment. Easy to ad- 
minister. Gives chickens more thorough worming. 
Gives poultry raisers more profitable flocks. 


Get added good will, sales and profits for yourself 


Salsbury’s, CLORO-CAPS, this season. Order today. 
Also order Dr. Salsbury’s ROTA-CAPS; now being 
advertised in farm and poultry papers. 


Dr. Salsbury’s WORMIX —New Flock Wormer 

—SAVES MONEY. Large roundworms and cecal 
worms easily removed with WORMIX. Just mix in 
mash. More convenient . . . less work. Costs only 
4 cent per bird for large flocks. 


DR. SALSBURY’S LABORATORIES ~- Charles City, lowa 


THE COMPLETE LINE OF POULTRY MEDICINES 
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® THE Hadley Hatchery & Feed store 
at Rensselaer, Ind., is strictly a family 
enterprise. While the firm’s checks are 
signed by Herbert V. Hadley, the 
owner, the entire family is active in 
he business. Two high school-age 
Jaughters, Madilyn and Marilyn, are 
susy helping out after school hours, 

n Saturdays, and during the summer 

acation. Carilyn, the youngest, al- 
‘hough only eight, has her duties to 
-erform, and Mrs. Hadley is her hus- 
band’s “right hand man”. 

The feed retailing angle is never 
reglected at Hadley’s. Every member 
of the family and every employe re- 
alizes the importance of really push- 
ing the formula feed trade. They carry 
complete lines of Wayne and Conkey 
feeds, and are well armed with selling 
points to prove the value of these 
feeds. 

“We sell feeds, or more correctly, 
we sell the trade on correct feeding 
programs,” explained Mr. Hadley. 
“We have always recognized that no 
amount of sales skill can or ever should 
cover up for a poor feed. That is why 
we selected quality, time-tested com- 
mercial feed lines. The manufacturers 
of these feeds have built up their pres- 
tige and reputation over the years and 
they really stand behind their pro- 
ducts. We like to sell quality feeds 
because they will help the dairyman, 
poultryman, or any other modern 
feeder make more money.” 

Next to the formula feed brands, 
Mr. Hadley stresses the importance of 
efficient disinfectants and remedies. 
He stocks and actively merchandises 
an extensive line of several leading 
brands of poultry remedies and sani- 
tary products. 

“In our feeds, our remedies, and our 
poultry equipment,” Mr. Hadley as- 
serted, “we sell only merchandise that 
has been nationally advertised into 
the confidence of the people. Some- 
thing else might be as good but we 
don’t know it. We positively know 
our goods will do what they are sup- 
posed to do.” 

In the equipment department the 
firm carries a full line of poultry and 
dairy equipment, as well as many other 
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Family Enterprise 


Five Hadleys Run Hatchery 


\ 


farm supply items. Here again the 
stock is largely composed of nation- 
ally advertised lines. “It has been my 
experience,” related Mr. Hadley, “that 
an item is half sold if it has been well 
advertised.” 

Merchandise that is advertised regu- 
larly in the various feed trade journals 
has proved to move faster and more 
consistently than others. “A great 
many feed stores,” Mr. Hadley pointed 
out, refuse to be interested in a line 
until the salesman shows the adver- 
tising space used in the feed trade and 
farm publications.” 

Over the years the Hadley family 
has not merely sold feeds, remedies 
and equipment, but they have fol- 
lowed up in scores of cases to make 
sure that customers are achieving satis- 
factory results and are satisfied with 
the performance of the merchandise 
they have purchased from the Hadley 
store. Unless the merchandise over- 
whelmingly pleases a majority of cus- 
tomers, Mr. Hadley does not feel that 
it is good enough to carry in stock. 
If it does perform in a superior man- 
ner, there are many local names avail- 
able for use in selling new customers. 
Quoting the satisfaction of pleased 
customers has been one of Mr. Had- 
ley’s biggest selling points. 

“John Smith, out west of town, is 
one of the poultrymen who never uses 
any other feed,” has been a great sales 
talk opener. The prospect knows John 
Smith and knows he is successful in 
the poultry business. As one name 
after another is cited, all known per- 
sonally or by reputation to the pros- 
pect, it doesn’t take long to convince 
him that a trial, at least, is justified: 
The Hadleys know just about every- 
one in the vicinity of Rensselaer and 
since their hatchery trade extends out 
over 60 miles and because of their 
steady contacts with some 70 to 80 
flock owners who supply the hatchery’s 
eggs, they are widely known even at 
a considerable distance from the town. 

They try to know not only the men 
and women, but the children as well. 
The children of today are the chick 
and feed buyers of tomorrow, they 
feel, and they want to be acquainted 


THE whole family gets into the 
act when it comes to operat- 
ing the Hadley Hatchery & 
Feed store at Rensselaer, Ind. 
Shown above are Mr. and Mrs. 
Hadley and their three daugh- 


ters, Madilyn, 
Carilyn. 


Marilyn, and 


with as many of the youngsters in 
their trading area as possible. 

The friendship for the Hadleys 
which is found on so many farms in 
northwestern Indiana is the real basis 
for the growth and stability of the 
business. They have proven anew the 
old saying, “You can’t know too many 
people. You can’t have too many 
friends.” 

The reason so many like to trade at 
the Hadley family institution—why so 
many in fact never think of buying 
feeds or chicks elsewhere—is the real, 
sincere liking for people that charac- 
terizes the entire family. They are not 
only “good mixers”—they are sincere 
well-wishers. They are never satisfied 
unless the customer is. Nearly every- 
one feels a sort of personal interest in 
the Hadleys. 

One farmer, located 10 miles from 
the hatchery and feed store, explained, 
“We just feel at home there. Back 
when the girls going to high school 
were just the ‘little Hadley girls’ we 
got used to seeing their pictures on 
movie slides in town. We get the 
‘Hadley Chick News’, a sort of hatch- 
ery-feed store newspaper, in our mail- 
boxes regularly. The Hadleys hold 
feeder meetings, trying to educate all 
of us along better feeding lines. When- 
ever we have a problem arise, we feel 


(Continued on page 76) 
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handles goods in interstate lines or handles 
goods in interstate commerce he is covered 
unless the business is exempt for some other 
reason,” Mr. White said. “Similarly, it is 
possible if a firm makes mixed feed locally 
but it is fed to animals shipped in interstate 
commerce, coverage under the act might be 
probable.” 

Mr. White explained that any retail store 
whose greater sales are intrastate, or with- 
in a state, can claim exemption from the 
act. Such an exemption is available if more 
than 50 per cent of the goods are sold 
within the state. If a retailer sells more than 
25 per cent of his total gross volume other 
than at retail he loses his retail exemption, 
according to Mr. White. A company which 
does minor processing such as custom mix- 
ing or grinding for farmers, which activity 
is incidental to the principal business of 
retailing, is also eligible for exemption, Mr. 
White stated. 

William H. Allen, commissioner of 
agriculture of New Jersey, painted a rosy 
picture for the poultry business in the 
Northeast. He said that conditions looked 
good for the poultryman on both the long 


The Human Side 


By EMIL J. BLACKY 


“Gotta make a profit,” says old Uncle 
Bill; 

“Gotta sell for more than cost and 
tamp it in the till.” 

Seems a kind of view point—calculating 
like 

Colder than a mackeral or a rusty 
railroad spike. 


But Uncle Bill has got a way that is 
soothing-like to see, 

When he makes his sales to customers 
in his feed store at Lone Tree. 

lis thoughts are not of mark-ups when 
buxom Mrs. Reed 

Comes in to buy her usual stock of 


Uncele’s poultry feed. 


He's thinking of her flock out there— 
how many eggs they're laying, 

And you'd say he was a partner, help- 
ing her venture paying. 

Yes, Uncle Bill rings up the sale and 
the profit’s automatic, 

And the voice he bids “goodbye” with 
just has no cold-cash static. 


Iunny thing, as sharp as Bill may be 
on costs and buying 

IIc simply deals with people—sells ‘em 
like he isn’t trying. 

For, you yee, beneath Bill's business 
hide, there’s a “know-how,” 
tried and true— 

“If you want to make a profit, help 
others make one too.” 
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and short time basis. Mr. Allen is also in 
the business of raising poultry. He predicted 
higher prices for eggs and poultry this fall. 

Mr. Allen disagreed with figures from the 


bureau of agricultural economics which 
showed a reduction in poultry in the North- 
east. He said there has not been the tre- 
mendous reduction as shown in government 
reports. 

“We should go into the winter with a 
good number of pullets and the pullet busi- 
ness should continue to grow,” Mr. Allen 
said. ““Hatcheries in New Jersey which have 
been running 100,000 to 1,000,000 chicks 

qper year have been turning down orders 
since February. The poultry business is 
sound and those who know how to operate 
will continue to make money.” 

Mr. Allen related how 30 years ago the 
poultryman mixed his own feed using the 
big five ration. He maintained that it is not 
practical for the poultryman to mix his own 
feed today because he can’t get the in- 
gredients at all times to make a quality 
ration and he can't afford to spend his time 
mixing a poor feed when he can use that 
time more advantageously in productive 
labor. 

According to Mr. Allen, poultrymen in 
New Jersey do not want government sup- 
ports. He also indicated that the soft spot 
in February of this year provided an easy 
way to get the marginal producers out of 
the field. 

Speaking of nutrition and good feeds, 
Mr. Allen listed as the greatest contribu- 
tion to poultry nutrition the discovery of 
vitamin D and its incorporation into com- 
mercial feed rations. This made possible 
confinement brooding, Mr. Allen said. 

Executive Director Carpenter wound up 
the morning session with a warning that if 
small business men do not become much 
more keenly interested in politics, they are 
eventually on the way out. 

Mr. Carpenter urged business men to be- 
come active on their local political com- 
mittee organizations. He declared that the 
cause of small business is not lost if busi- 
ness men will wake up and act. 

Stressing the importance of cooperating 
with the federation on legislative matters, 
Mr. Carpenter declared that despite rumors 
to the effect, he does not believe that money 
buys votes. Rather, he indicated, legislative 
representatives are waiting for information 
from their constituents to help them decide 
how to vote. 

At the concluding luncheon June 15, 
E. T. Batchelder, secretary, Association of 
National Advertisers, New York City, spoke 
on the necessity of doing a good job in 
selling the American economic system to 
the average person. He indicated what part 
advertising has played and can continue to 
play in this job. 

The annual banquet was held the evening 
of June 14. Moses Cohen, Atlantic Grain 
Co., New York City, welcomed the dele- 
gates in behalf of the members of the New 
York City grain, feed and allied commodity 
trades who provided an excellent floor show. 
Short talks were given by F. C. Smith, east- 
ern manager of the Poultry & Egg National 
board and Phil Alampi, radio station WJZ 
farm director. 

One resolution passed by the convention 


Convention Sidelights 


In the balloting for directors of the Kas: 
ern Federation, Henry Wallace and War; 
Truman cach got one write-in vote. 

* 

Savage, Inc., Buffalo, specialists in pri: 
ing tags and other material for the fe: 
trade, passed out souvenir pocket walle: .. 
Each contained a note pad every sheet 
which contained a heading indicating th. 
the notes taken were obtained at the Ea.:- 
ern Federation meeting. 

* & 

Much regret was expressed at the decisi. »: 
of President Kenneth Eldred to retire. | 
gave up his federation work on docto: s 
orders. 


Herbert J. Dyer, W. J. Small Co., Kou- 
sas City, came by plane from his horie 
town. When he arrived over New York 
City a dense fog kept his plane in the «ir 
over Manhattan for almost two hours. 

Some speakers and dealers did double duiy 
at the convention. A milk marketing hear- 
ing was being held in the hotel at the saine 
time and a number of persons from the 
convention testified on proposed milk price 


increases. 


* 
Executive Director Austin W. Carpenter 
conducted a straw poll on Republican presi- 
dential nomination preferences. They fin- 
ished in this order: Dewey 76; Stassen 74; 
Vandenberg 49; Taft 40; MacArthur 8; 
Eisenhower 6; Bricker 2 and Warren 2. 


Much of the talk in the halls sounded al- 
most like OPA days. There was constant 
inquiry about whether or not middle western 
corn would find its way East before the 
new crop. 


dealt with revisions in the wage and hour 
law. It asked that clear-cut definitions he 
set forth in regards to the grain, feed and 
allied commodity trades; that a real detin:- 
tion of retail sales be included and that 
the act should provide that processing, 
grading, manufacturing and packaging of 
merchandise done and performed in con 
junction with the retail selling of such goods 
shall not eliminate the retail exemption. 

Another resolution expressed opposition 
to the proposed international wheat agree: 
ment and expressed thanks to retiring pres 
ident Eldred and retiring director and vic 
president Walter F. Oesterling, Butler, |':. 
Thanks were also expressed to the Ncw 
York City hosts at the banquet. Wishes | »r 
a speedy and permanent recovery of hea!'h 
were expressed by resolution to Direct + 
Martin L. Doordan, Bridgeville, Del. 

Directors re-elected for three year teri's 
were: William R. Conklin, Chester, N. * ; 
C. Paul Ward, Candor, N. Y.; Scott Gre, 
Franklinville, N. Y. New directors nam: J 
to the board for three year terms are: Da < 
Greene, Dover, Del.; and Arthur B. Stove, 
Perkasie, Pa. 

Mr. Gray was elected president to su 
ceed Mr. Eldred. Mr. Carpenter was 1° 
tained as executive director and secretar 
treasurer. The election of two new vii° 
presidents was put off until the next mee: 
ing of the board. 
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New Representative 


DAVID P. PETERSEN 


Commercial Solvents Corp., New York 
‘ity, has announced the appointment of 
David P. Petersen as salesman for the agri- 
cultural division. A graduate of the Missouri 
School of Mines & Metallurgy, Mr. Peter- 
sen will cover the midwest, making his head- 
quarters at the company’s St. Louis office, 
926 Spruce street. 


Poultry Scientists Elect 
Dr. H. M. Scott President 


Dr. H. M. Scott, University of Illinois, 
was named president of the Poultry Science 
ussociation at the annual meeting of the 
group held June 21-24 at Colorado A. & M. 
college, Ft. Collins, Colo. Other officers in- 
clude: Dr. W. M. Insko, University of Ken- 
tucky, first vice president; Dr. W. R. Hin- 
shaw, University of California, second vice 
president; and Prof: E. M. Funk, University 
of Missouri, secretary-treasurer. 

Dr. Hinshaw received the $1,000 award 
and gold medal presented by the Borden 
Co., New York, for distinctive contributions 
to poultry science covering the preceding 
seven years. The American Feed Manufac- 
turers association gave its $1,000 award for 
research in poultry nutrition to Dr. H. R. 
Bird, bureau of animal industry, United 
States department of agriculture. 

Awards of $100 each went to Dr. M. B. 
Gillis, Cornell university, for poultry science 
research, and to Prof. J. S. Carver, Wash- 
ington State college, for poultry science 
teaching. Dr. W. A. Maw, MacDonald col- 
lege, Quebec, and Dr. L. W. Taylor, Uni- 
versity of California, were named as Poul- 
try Science Association fellows, an honor 
granted for professional distinction. 

Over 250 members attended the session, 
at which 140 scientific papers were read. 


® WESTERN GRAIN & FEED CO., Ne- 
oraska City, Neb., is constructing a new 20 
hy 40 foot warehouse. 
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FOR BETTER UTILIZATION 
OF EXPENSIVE GRAIN 


It has been proved conclusively by independently conducted 
tests that rations in which grain is properly balanced with 
distillers grain feeds are more productive. The results invariably 
SURPASS rations composed of straight grain. 


The lesson to feed mixers is unmistakable: Mix Produlac or 
_Nadrisol for economy with productivity. Valuable nutritional 
factors—protein and important potencies of the Vitamin B-G 
complex — are present in these excellent ingredients. Feed 
mixers who are not already employing them in their formulas 
would find it profitable to do so. 


PRODULAC AND NADRISOL ARE 
AGAIN AVAILABLE IN SUBSTANTIAL 
QUANTITIES. YOUR REQUEST FOR 
FURTHER INFORMATION IS_ INVITED. 


Mix Produlac Dried or Nadrisol 
Corn Solubles in all rations for 
chickens, turkeys and ducks. 


—also in hog and cattle rations 
and for dogs, horses, game 
birds, fur bearing animals. 


PRODUCTS OF 
NATIONAL DISTILLERS PRODUCTS CORPORATION 
GRAIN PRODUCTS DIVISION © 120 BROADWAY @ NEW YORK 
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corn OLUBLES CORN Dist; 
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@ PICTURED above is an over-all view of 
the newly improved Allied Mills plant at 
Peoria, Ill. which was placed in operation 
May 1. To meet the growing demand for 
Wayne dog food the entire manufacturing 
facilities were completely redesigned and 
modernized. According to company spokes- 
men the new facilities enable the plant to 
produce 60,000 pounds of thoroughly 
blended dog food an hour. 

The new manufacturing procedure, which 
starts on the ninth floor and ends on the 
first, is the result of 19 years of study by 
the Allied Mills research and engineering 
divisions to find the most efficient, scien- 
tific, controlled-quality technique for the 
processing and manufacturing of a quality 
dry dog food. 

Completely modern equipment including 
_a series of blowers, spouts, chutes and con- 
veyer belts is used to speed the transfer of 
bulk ingredients from rail cars to holding 
bins, to the modern percentage line-mixer. 

In keeping with the controlled-quality 
technique, company officials have announced 
that the Peoria plant is making all its own 
whole grain wheat and corn flakes, and soy- 
bean oil meal going into Wayne dog food. 

First step in making the corn flakes is 
cracking and grading the kernels into prop- 
erly sized particles, so that flake sizes will 
run uniform. Wheat kernels are not cracked 
for flaking. Beginning on the ninth floor of 


WAYNE 


the Peoria plant, the wheat and corn cereals 
are cooked under steam pressure to add 
flavor and make the starch more easily 
digestible. 

From the cookers the particles are dis- 
charged to the eighth floor into big pan 
dryers mechanically agitated with continu- 
ously circulating air to dry and cool the 
cereal evenly and thoroughly. Next come 
the tempering tanks where the cereal is 
stored several hours. This “tempering” gives 
the cereal a more uniform texture and color 
by equalizing moisture distribution—impor- 
tant to quality flaking. 

Now the cereal is ready for the flaking 
process on the seventh floor. Tissue-thin 
flakes are made by passing the cereal par- 
ticles between two 1,300 pound alloy steel 
rollers. Flakes are then spouted to the toast- 
ing ovens for browning to a palatable crisp- 
ness. Toasted flakes are passed from the 
long ovens to a carrying belt where they're 
inspected. This belt takes the flakes into 
purifying machines for cooling and remov- 
ing fine, small, or broken flakes by forced 
air. 
Finished flakes are then transferred to 
holding bins on the fifth and sixth floors. 
From here they are emptied into supply 
bins over the big percentage-line mixer 
where flakes, meat meal, liver meal, brewers 
yeast, dried milk products, soybean oil meal, 
vitamin oils and minerals, and other ingre- 
dients are blended and mixed into Wayne 
dog food. 

Twenty-one different dry-bulk ingredients 
can be fed into the percentage-line mixer 
simultaneously with scientific accuracy. Oils 
are preheated to insure the most uniform 
distribution over the dry ingredients. Each 
ingredient is metered into the continuous 


THIS battery of five big steam- 
pressure cookers, shown left, 
adds flavor and breaks down 
wheat and corn starches for 
easier digestibility in the cereal 
flakes made in the Peoria plant 
for dog food. 


mixing line in the exact percentage specified 
by the formula. If proportion of ingredients 


TWO of the four flaking ma- 
chines at the dog food plant 
are shown above. Corn grits 
and wheat grains are made 
into tissue-thin flakes as they 
pass between two 1,800 pound 
alloy steel rollers. 


isn’t exactly right, a “shut off” control stops 
the mixer automatically, so that adjustments 
can be made. 

From the mixer the dog food is spouted 
back to holding bins. These bins feed the 
dog food (Krums) into the sacking ma- 
chine which can be adjusted to dump any 
specified quantity at a time into the various 
sized packages. The bags pass on a con’ 
veyor belt to the stitching machine for clos: 
ing the tops. Then the finished product is 
ready for shipment. 

The same procedure is followed in mak- 
ing Wayne dog pellets (Blox), except that 
from the holding bins, the mixed dog food 
goes to a pelleting machine where it is 
compressed into the convenient bite-size 
pellets. 

@ jJ. R. CLARK & CO., Albuquerque, 
N. M., has installed a new 1 ton Blue Streak 
mixer in its feed mixing department. 
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FULL NUTRIENT Your customers want to buy feeds which make top 


profits. 


eR AL ANCE Larro Feeds help feeders get economical results 


because Larro Feeds offer the full nutrient balance 
needed for top production of meat, milk and eggs. 


Wins Steady General Mills is committed to the policy of build- 
ing business for Larro Dealers by thorough resale 

work, by counsel on nutrition from the well-known 
Customers Larro Research Farm, by continuous national and 
local cooperative advertising, and by time-proved 

selling plans. L-1814 


Address Dept. 21 at our nearest office, Detroit 2, San Francisco 6, Chicago 4 
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Fish stories, no fish, are still coming across 
my desk but we are just naive enough to 
believe that some reader will send the proof 
with his story before the end of the summer. 

Merton Moore of Albers Milling Co., 
Seattle, Wash, reports catching a Beardslee 
trout, 16” long and weighing 114 lbs. Never 
having seen a Beardslee trout, we are won- 
dering how he could tell such a fish from 
a snake. 

Jack Anderson of DCA, Inc., Chicago, 
spent the last part of June fishing in On- 
tario, Canada. Jack had the misfortune to 
contract pneumonia which necessitated a 
short stay in a hospital on the way back. 

Ray W. Biel, proprietor of the Water 
Street mill, Sparta, Wis. and newly elected 


vice president of the Central Retail Feed 
association has returned from several weeks 
fishing in Colorado. 

Ruth Lantz, the gal Friday of the Amer- 
ican Dehydrators association, Chicago, is 
back on the job after having recuperated 
from a recent major operation at her home 
in Ida Grove, Iowa. 

Charles C. Dawe, Dawe’s Manufacturing 
Co., Chicago, will leave July 30 to attend 
the World Poultry congress in Copenhagen, 
Denmark. He will also visit other European 
cities to confer with Dawe’s foreign repre- 
sentatives and to re-establish overseas offices 
which were discontinued due to the war. 

Other members of the feed industry who 
will attend the World Poultry congress at 
Copenhagen include Walter Berger, pres- 
ident of the American Feed Manufacturers 
association, Chicago, who will be one of the 
speakers, and Herman Nagel of the Herman 
Nagel Co., Chicago. 


WHEATY BARLEY 


GROUND PRODUCTS 


CORN 
WHEAT 
OATS 
BARLEY 


SCREENINGS 


SOYBEAN MEAL 
LINSEED OIL MEAL 
SCREENINGS OIL FEED 


ARCHER-DANIELS-MIDLAND COMPANY 


GRAIN DEPARTMENT 


MINNEAPOLIS, 
Branch Offices: Milwaukee, Wis. « 


MINNESOTA 
Buffalo, N. Y. « Kansas City, Mo. 


Omaha, Neb. « Portland, Ore. 
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Several requests are received every week 
for a little booklet “Tips on Writing for 
The Feed Bag” which was prepared by our 
worthy editor, C. L. Onsgard. The requests 
come from all over the United States but a 
recent one was from Frans A. Lucas of 
Batavia-Centrum, Java. 

Among other recent foreign mail is a 
nicely printed and bound book entitled 
“Eggs From Every Cage”. This book was 
written by H. E. Swepstone and published 
by Littlebury & Co. Ltd., Wooster, England. 

Two husky dogs were brought back to 
the United States from the Antarctic by 
Commander Finn Ronne, leader of the 
Ronne Antarctic Research expedition and 
presented to Kasco Mills, Inc., of Toledo 
and Waverly. “Kasco”, a Husky-Malamute 
crossbreed, was the first Ronne expedition 
puppy born in the Antarctic. “Kasco Too”, 
a purebred Malamute, was whelped about 
three months later. 

Owing to an error by our mailing depart- 
ment last month we do not have sufficient 
copies of the June issue of The Feed Bag 
for our files and checking purposes. If you 
can spare yours we would appreciate it if 
you would return it to: Allen E. Bell, cir- 
culation manager, The Feed Bag, 1712 
West St. Paul avenue, Milwaukee 3, Wis. 

Phil Malkerson of the Northern Hay & 
Feed Co., Minneapolis, writes about the 
June cover of The Feed Bag as follows: 
“The horny animals are all rams. Lambs 
follow their mothers, the ewes, not the 
bucks. Would be no point in a farmer hav- 
ing that many rams when only one in a 
hundred is needed.” Phil herded sheep in 
South Dakota 50 years ago and ought to 
know. 

Yours for a tan but not a sunburn—D.K.S. 


Spencer Kellogg to Build 
New Plant at Decatur 


Spencer Kellogg & Sons, Inc., Buffalo, 
N. Y., have announced the awarding of a 
contract for the construction of a $3,000,000 
building expansion program at Decatur, Ill., 
to the Crosby Construction Co., Chicago, 
Ill. The new project will get under way 
shortly and will include a 500 ton per day 
Blaw-Knox soybean extraction unit, a meal 
storage building, and soybean meal and oil 
shipping facilities. 

@ KEMP GRAIN CO., Lexington, Ill., 
has installed a new Clipper seed cleaner in 
its feed and seed department. Albert Charles- 
ton is manager of the department. 
@ UNITED GRAIN & FEED CO., Win- 
chester, Ind., opened its new Super Farm 
store recently with an open house. 
@ ALBRECHT FEED MILL, Greene, Iowa, 
has installed a new 1%-ton Blue Streak 
mixer in its grinding and mixing department. 
RICE CO. OPENS NEW OFFICE 

The Rice Grain Co., Toledo, Ohio, has 
opened a new office in room 628, Security 
building, S. L. Rice, president, has an- 
nounced. The company will still maintain 
its office and elevator at Metamora, Orio, 
and the 200,000 bushel elevator at Toledo. 
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The Secretaries’ 


When it comes to a one-man state cham- 
ber of commerce, you can’t beat O. E. Case, 
secretary of the Kansas Grain, Feed & Seed 
Dealers association. For example, “Because 
our beautiful weather and climate spills 
over into neighboring states, they, too, must 
be quite ideal places to live and work.” He 
adds that “beautiful Kansas weather is very 
materially aiding the 1948 wheat harvest, 


MEET YOUR SECRETARY 

Pete Stallcop should feel right at 
home as secretary of the Pacific North- 
west Grain Dealers association for he 
was born and 
raised on a 
1400-acres wheat 
ranch near Pom- 
eroy, Wash. and 
except for four 
years in the 
army, he’s been 
around the state 
ever since. 

Graduating 
from Washing- 
ton State college 
in 1938, Pete 
served as county 
supervisor for the farm security ad- 
ministration, USDA, in Spokane and 
Colville until September, 1942. Then 
Uncle Sam asked him to join the in- 
fantry and he became an officer the 
following year. He saw a good share 
of the United States, having been sta- 
tioned in 12 camps, and in Little Rock, 
Ark., he found a wife. Pete spent 
seven months in the Phillipines. 

He returned to civilian life in June, 
1946, as a captain in the active reserves 
and took his present job as secretary 
in July the same year. A hunting and 
fishing enthusiast, Pete says that Susan 
Ruth, newly adopted daughter, gets 
most of his attention now. He is a 
member of Alpha Zeta, agricultural 
honorary fraternity, Delta Upsilon, 
and the American Legion. 


Pete Stallcop 


and if the combines beat the elements tu 
the grain, all is well and very good.” 
“Dick” Meinershagen, secretary of the 
Missouri Grain, Feed & Millers association, 
has something to say about his state, too. 
Referring to the annual convention, he 
writes, “For you dear secretaries and espe- 
cially “Sunflower Case,’ there is no prettier 
country in the United States than the beau- 
tiful Missouri Ozarks. We saw a lot of Kan- 
sas cars in that locality, and, no doubt, they 
were glad to get away from that Kansas 
scorching sun. They all seemed to be ‘on 
the road to recovery’ after staying in the 
Missouri Ozarks a few days.’ Mr. Meiner- 
shagen believes that Missouri will have more 
than 40,000,000 bushels of wheat this year. 
“Of all that is good, Iowa affords the 
best... That paraphrased statement comes 
from a third state booster, Mark G. Thorn- 
burg, secretary of the Western Grain & 
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Feed association. He justifies his boosting 
by saying that the Corn state received sev- 
eral inches of rain in the latter part of 
June and the farmers are sitting on top of 
the world as far as indications of crop pro- 
duction are concerned. Mr. Thornburg be- 
lieves that the grain and feed trade exerted 
more influence in congress this session than 
ever before. 

E. R. Humphrey, secretary of the Okla- 
homa Grain & Feed Dealers association 
wants the rest of us to know that the folks 
down his way aren't lazy. He says, “Several 
nice letters were received this month from 
you gentlemen but if you're like we are in 
Oklahoma, you are almost too busy to write 
any letters.” 

The compliments made about the con- 


Hinged type approved by Mill 
Mutual Fire Prevention Bureau 
for Class A or B installation, 
with or without a baffle. 


vention of the Ohio Grain, Mill & Feed 
Dealers association are appreciated by its 
secretary, Van Thomas, who welcomes sug’ 
gestions for future meetings. The Ohio 
winter wheat crop is expected to produce 


‘about 4,000,000 bushels more than _ last 


year, he reports. 

E. S. Herron, secretary of the Illinois 
Grain Dealers association, sends this sug- 
gestion, “How about a resumption of the 
plan to discuss a specific topic each month 
in our Circle letters—especially something 
pertaining to the secretary's problems?” It 
sounds like a good idea, but let’s have some 
comments from the rest of you. 

A man is only as old as he feels, and the 
directors and members of the Texas Grain 
& Feed Dealers association consider their 


MORE AND MORE FEED MILLS 
DEPEND ERIEZ Zermanent Magnets 


HERE are more Eriez Non-Electric Permanent Magnets pro- 

tecting Feed Mills from the hazards of tramp iron, than any 
other type of magnetic protection. Why? First, because 
Eriez Magnets are engineered to fit your present hammermills, 
chutes or spouts, wood or steel. Secondly, Eriez Magnets are 
Permanently Magnetized. They never fail. They always pro- 
tect your equipment, your building, and your product. Third, 
Eriez offers the complete line of Permanent Magnetic Separators 
... plate, pulley, and drum. Eriez Magnets cost little to install 
...and nothing to operate. Let Eriez Engineers help you select 
the most effective, widest used magnetic protection .. . Eriez. 


12 East 12th St. 


ERIEZ MANUFACTURING CO. 
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secretary, G. E. Blewett, somewhat of a 
young man. He informed the convention in 
May of his desire to retire as he believed 
it would be better if the association obtained 
“some younger man of more vitality, ‘pep,’ 
and diplomacy.” But his colleagues knew he 
was peppy enough, and Mr. Blewett con- 
sented to serve during the coming year. 

Crop damage done by floods has been 
small taking everything into consideration 
and the Pacific northwest will produce the 
greatest winter wheat crop that it has ever 
grown, according to Pete Stallcop, secretary, 
of the Pacific Northwest Grain Dealers As- 
sociation, Inc., whose biographical sketch 
is featured in this issue. Rains made spring 
work impossible, so that many acres sche- 
duled for production of dry edible peas, 
spring wheat, barley, and oats will not be 
seeded, but will be summer-fallowed, he 
relates. 

Howard W. Elm, secretary of the Ne- 
braska Grain €& Feed Dealers association, 
wants to make his organization the biggest 
trade association in his state. He adds that 
it can be done easily—through cooperation 
—and that the “force of figures is impor- 
tant when trying to get things done for the 
trade.” The wheat crop generally is very 
spotted, according to reports he has re- 
ceived, but the growth of corn has been 
rapid and the stand is generally good. 

Secretaries with only one convention to 
arrange annually are lucky fellows, accord- 
ing to Fred K. Sale, secretary of the Indiana 
Grain & Feed Dealers association. He re- 
minds the rest of us that he has three yearly 
meetings on his hands. (Confidentially, we 
think he likes it.) 


HYDROL 


— Family 


(Continued from page 69) 


no hesitancy about asking the Hadleys. If 
they don’t know the answer—they find out 
for us.” 

In addition to making excellent use of 
papers, direct mail, movie slides, etc., the 
Hadleys advertise through cooperation. 
They carry on a variety of promotional ac- 
tivities. They have a booth at the local 
county fair every year. They help with 
farm banquets and other farm get-togethers 
and sponsor many such group meetings 
themselves. They are always eager to en- 
courage 4-H club activity. 

The business, which was started in 1934, 
has grown steadily for 14 years. The hatch- 
ery, which operates the year around, has a 
capacity of 180,000 eggs. Despite eminently 
satisfactory monetary profits, the owners 
feel that their real profits have not been in 
dollars and cents. “We have felt ourselves 
grow in business efficiency, broaden in out- 
look, and deepen in sympathy and under- 
standing with the passing of the years. That 
has been our real profit,” explained Mr. 
Hadley. 

One of the high spots in the Hadleys’ 
promotional program is their little news- 
paper, the Hadley Chick News. Feed deal- 
ers and hatcherymen all over the nation 
know of the private newspaper put out by 
the family. Mr. Hadley’s influence on the 
agricultural picture of the Hoosier state 
was recently the subject of an article in the 
Indianapolis Star, Indiana’s largest morning 
newspaper. The paper cited Mr. Hadley for 


the part he has played in making Rennselaer 
one of the livest county seats in the state. 

Active participation in trade associations 
plays a big part in Mr. Hadley’s self-educa- 
tion program. Speaking of his “extra-cur- 
ricular” activities, Mr. Hadley declared, 
“We wish to cooperate—and we wish to 
learn more. We've been here for 14 years, 
growing and learning, but our minds are 
open. In this business one never stands 
still. We wish to go forward rather than 
backward, so we do everything possible to 
win new friends and hold the old ones by 
constantly seeking new ways to improve.” 


Lindsey-Robinson Saluted 
By Virginia Radio Station 


A brief history of Lindsey-Robinson & 
Co., Inc., Roanoke, Va., flour and feed 
manufacturers, was dramatized over radio 
station WSLS, Roanoke, June 27, in the 
third of a series of salutes to local con- 
cerns that have been prominent in the 
growth of the community. 


The history related how a confederate 
veteran, James M. Gambill, Franklin county, 
Va., started the company shortly after the 
Civil war when he opened a flour mill in 
what was then called Big Lick. The name 
of the town was later changed to Roanoke. 


Although the company has undergone 
many changes since it was acquired by the 
Lindsey-Robinson interests in the early 
1900's it still markets its leading brand of 
flour under the name of Gambill’s Best. 


FEEDING CORN SUGAR MOLASSES 


for Adequate Feeding with Economy 


@ Hydrol adds to the palatability of any live 
stock feed mixture —including pellets and cubes. 

The dextrose content of Hydrol is an economical, 
health promoting, quickly assimilated carbohydrate. 


CORN PRODUCTS SALES COMPANY 


17 Battery Place, New York 4, N. Y. 


18th and Grand, Kansas City 8, Mo. °« 
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333 Narth Michigan Ave., Chicago, Ill. 
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Dr. Bird Gets AFMA Award 
For Poultry Research 


Dr. H. R. Bird, in charge of poultry re- 
search for the United States department of 
agriculture, has been named winner of the 
American Feed Manufacturers association 


DR. H. R. BIRD, left, above, 
is shown receiving a check for 
$1,000 from Dr. P. R. Record, 
vice chairman, of the American 
Feed Manufacturers association 
nutrition council, in recognition 
of the most outstanding con- 
tribution to poultry nutrition 
research during the past two 
years. 


$1000 award for poultry nutrition research. 
He became the first scientist to be so hon- 
ored, according to William T. Diamond, 
director of the AFMA agricultural service 
division. 

Presentation of the award was made June 
23 by Dr. P. R. Record, Knoxville, Tenn., 
vice chairman of the feed association’s nu- 
trition council, at the final session of the 
American Poultry Science association con- 
ference held at Colorado A & M college. 

Research work carried on by Dr. Bird at 
Beltsville, Md., featured the most efficient 
utilization of soybean oil meal in poultry 
feeds. Dr. Bird has headed the poultry nu- 
trition work for USDA for five years and 
previously was in charge of poultry nutri- 
tion, research and teaching at the University 
of Maryland. He received his degree in 
poultry husbandry at the University of 
Wisconsin. 


@ A. P. DEGELOS, New Orleans, La., 
has been elected vice president of the New 
Orleans Grain & Feed Co., Inc. 
RESIGNS SALES POSITION 

L. L. Augenstein has announced his resig- 
nation as sales manager of the A. K. Zinn 
& Co., Battle Creek, Mich., effective June 
28, 1948. Mr. Augenstein, who has had 
wide experience in the feed industry, advises 
that his plans for the future are presently 
undetermined. 
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IN THE MASH 


NET : 
WEIGHT 


100 
POUNDS 


CONTAINS NICOTINE IN _ 
ODORLESS«*TASTELESS 
INSOLUBLE NON-VOLATILE 


With Mash-Nic you can offer your 

trade special mashes for controlling ACT IVE. INGREDIENT. NICOTINE. 

large roundworm (Ascaridia galli). (EXPRESSED AS ALKALOID)... 2 2.50% 2 
This is a scientifically prepared INERT INGREDIENTS. sist; 97.50% 
nicotized powder which is readily | 


MADE IN U.S.A. BY 


TOBACCO BY-PRODUCTS & 


CHEMICAL CORPORATION 
‘LOUISVILLE, KY. 


eaten by chickens of all ages. 
Economical: — ONLY 1 POUND 
OF MASH-NIC REQUIRED IN 
100 POUNDS OF DRY MASH. 


For the Poultryman 


Poultrymen are aware of the losses due 
to infestation by large roundworm 
(Ascaridia galli). Mash-Nic in the 
mash controls this parasite without 
Mash-Nic remains *®Y Of the disad- 
inactive until acted vantages found in 
by of ordinary tobacco 
the small intestine dust, Mash-Nic is 
worm lurks, odorless,tasteless, 
and non-volatile. 
It has “chicken 
acceptance.” And 


ASHLNIC 
a job of 
controlling large round: 
‘worm — 


Without shock a 
Without interruption of © 


extensively adver- production 
tised, it has con- Without upset in growth 
: P Without interference in — 
Write for full 
information. ‘ood consumption. 
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CARO-PROT 


Dry — Stabilized 
Free Flowing Vitamin A 


from Carotene Extract 


Recent published re- 


ports show Caro-Prot 
... a most effective 
source of Vitamin A 


for poultry purposes. 


Definctely 
ECONOMICAL 


[: you are interested in the 
best results with the greatest 
economy you will write Now 


for prices and complete data. 


PROT-M 
Hydrolized Amino Acids at 


prices you can’t afford to 


ignore. 


MFG. BY 


WORLD PRODUCTS CORP. 


381 - 4th Ave. 


This month we light the candles on The 
Feed Bag’s birthday cake for John A. Caple, 
secretary-treasurer of the A. B. Caple Co., 
Toledo, Ohio. Mr. Caple, who celebrates 
his birthday Aug. 3, has been associated in 
business with the firm founded by his fa- 
ther for many years. He has been especially 
active in alfalfa trade circles and helped 
organize the American Dehydrators asso- 
ciation. He served three years as a mem- 
ber of the board of directors of the asso- 
ciation; in 1946 he was elected vice presi- 
dent, and in 1947 he became president of 
the organization. Although he admits that 
alfalfa is his main hobby he is also fond of 
saddle horses and enjoys fishing and hunt- 
ing. Mr. & Mrs. Caple have three sons who 
are also sports enthusiasts. 

Other members of the trade who cele- 
brate birthdays in August include: 


AUGUST 1—Val J. Cismoski, Val-A Co., 
Chicago, Ill.; R. C. Fletcher, Iowa Lime- 
stone Co., Des Moines, Iowa; Christy 
Humburg, Christy Humburg Advertising 
Agency, St. Louis, Mo.; G. W. Winston, 
G. W. Winston Co., Milwaukee, Wis. 

AUGUST 2—Paul R. Frohring, General 
Biochemicals, Inc., Chagrin Falls, Ohio; 
Herst Kane, Doughboy Industries, Inc., 
New Richmond, Wis.; J. D. Lawrence, 
Nutrena Mills, Inc., Sioux City, Iowa; 
L. S. Thompson, Larrowe Milling Co., 
Detroit, Mich. 

AUGUST 3—Jack Anderson, D.C.A., Inc., 
Chicago, IIl.; John A. Caple, A. B. Caple 
Co., Toledo, Ohio; Ed Huibregtse, Mon- 
ticello Feed Mill, Monticello, Iowa; O. A. 
McCrea, Pillsbury Flour Mills Co., Min- 
neapolis, Minn. 

AUGUST 4—Arthur B. Fruen, Fruen Mill- 
ing Co., Minneapolis, Minn.; Lewis E. 
McClellan, Cargill, Inc., Milwaukee, Wis.; 
E. L. McKee, Ultra-Life Laboratories, 
Inc., East St. Louis, Ill. 

AUGUST 5—Ray B. Bowden, Grain & 
Feed Dealers National association, Wash- 
ington, D. C.; Walter N. Jones, Vitality 
Mills, Inc., Chicago, Ill. 

AUGUST 6—F. W. Huntington, Ralston 
Purina Co., St. Louis, Mo.; George S. 
Schlegel, Hillsboro Farmers Cooperative 
Wholesale, Hillsboro, Wis. 

AUGUST 7—William D. Flemming, Grain 
& Feed Review, Minneapolis, Minn. 

AUGUST 8—R. C. Bacon, E. R. Bacon 
Grain Co., Boston, Mass.; Norman E. 
Clarke, Hallet & Carey Co., Minneapolis, 
Minn.; R. H. Procter, St. Regis Paper 
Co., New York, N. Y. 

AUGUST 9—William H. Foster, Sargent 
& Co., Des Moines, Iowa; O. R. Brunkow, 
Commercial Solvents Corp., New York, 
N. Y.; G. W. Kruse, P. C. Kamm Co., 
Milwaukee, Wis. 

AUGUST 10—L. J. Hartzheim, Hartzheim 
Feed & Fuel Co., Beaver Dam, Wis. 
AUGUST 11—Bruce Varney, Caro-Green, 

Inc., Kansas City, Mo. 

AUGUST 12 — James G. Maxwell, Los 
Angeles, Calif.; Warren O. Plummer, 
General Mills, Inc., Minneapolis, Minn.; 
J. T. Sexton, J. T. Sexton Co., Inc., Tuc- 


: 
JOHN A. CAPLE 


son, Ariz.; George Wilhelm, Mid-Conti::- 
ental Laboratories, Kansas City, Mo. 

AUGUST 13—D. E. Huntington, Ralstin 
Purina Co., St. Louis, Mo.; J. E. John- 
son, Spencer Kellogg & Sons, Inc., Bui: 
falo, N. Y. 

AUGUST 14—E. C. Kessler, Ames Burns 
Co., Jamestown, N. Y.; E. F. Morris, 
Hopkins, Minn. (New England By-Pi.- 
ducts Corp.) 

AUGUST 15 — Carl F. Berger, Sidney, 
Ohio; H. I. Rode, Franke Grain Cvo., 
Milwaukee, Wis. 

AUGUST 16—M. J. Beaubaire, Gophe: 
State Feed Co., Minneapolis, Minn.; Ver- 
non Dawe, Dawe’s Products Co., Chi: 
cago, Ill.; Roud McCann, American Dry 
Milk Institute, Inc., Chicago, Il. 

AUGUST 17—E. R. Humphrey, E. 8 
Humphrey Grain Co., Enid, Okla.; Ed- 
ward H. Russell, Minnesota Linseed (1! | 
Paint Co., Minneapolis, Minn. 

AUGUST 18—G. H. Homme, Farmers 
Elevator, Kerkhoven, Minn.; R. G. Lea- 
vitt, Ralston Purina Co., St. Louis, Mo: 
G. L. VanLanen, Hubbard Milling C., 
Mankato, Minn. 

AUGUST 19—S. J. Thompson, Ubi!» 
Milling Co., Cincinnati, Ohio. 

AUGUST 20—Robert G. Everett, Gener! 
Mills, Inc., Minneapolis, Minn.; W. # 
Griem, State Department of Agricultu:., 
Madison, Wis.; J. M. Rice, Gland-O-L - 
Co., Omaha, Nebr. 

AUGUST 21—E. W. Myers, Clinton C. . 
Clinton, Iowa; J. Russell Ward, Wils: : 
& Co. Inc., Cedar Rapids, Iowa. 

AUGUST 22 — Jack D. Dean, Midwe « 
Feed Manufacturers association, Kans s 
City, Mo.; J. P. D. Fritz, Larrowe di: - 
sion, General Mills, Inc., Los Angele , 
Calif.; Marvin E. Narramore, Feed In: 
tute of Iowa, Des Moines, Iowa. 

AUGUST 23—J. Leon Anderson, Wilb © 
Feed Co., Inc., Jamestown, N. Y. 

AUGUST 24~—Richard R. Glowe, Nel! 
Feed Co., Chicago, Ill.; G. Fred Obrech , 
Gerard Milk Products Co., Baltimor 
Md. 


(Continued on page 7 
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AUGUST 25 — Charles R. Decker, jr., 
Chase Bag Co., Milwaukee, Wis. 

AUGUST 27—Harry Dean, W & F Miller, 
Iowa City, Iowa; Albert H. Lois, A. H. 
Lois Feed Co., Bassett, Wis.; Donald W. 
Ryan, Reliance Feed Co., Minneapolis, 
Minn. 

AUGUST 29—Casey Jones, Austin, Texas 
(Blatchford Calf Meal Co.); G. F. Mar- 
tin, Mulkey Salt Co., Dayton, Ohio; 
Ward H. Olmsted, Olmsted-Foley, Inc., 
Minneapolis, Minn. 

AUGUST 30 — Edmund Pincoffs, Shell- 
builder Co., Houston, Texas; Bob White, 
Dickinson Bros. Co., Chicago, III. 

AUGUST 31 -—- William Sewell, Strong- 
Scott Manufacturing Co., Minneapolis, 
Minn. 


Premier Peat Moss Elects 


Two Vice Presidents 
Malcolm T. Graham and Abraham J. 


Zemel have been elected vice presidents of 
the Premier Peat Moss Corp., New York, 
company officials have announced. 

Mr. Zemel joined Premier in 1936 and 


Malcolm Graham 


A. J. Zemel 


has been with the company for his entire 
business life, except for three years in the 
air corps during the war. One of the firm's 
leading salesmen, he will have charge of 
field supervision of salesmen. 

Mr. Graham, who has been sales man- 
ager of Premier since November, 1946 will 
be vice president in charge of sales. He was 
formerly associated with Atkins & Durbrow, 
Inc., and from 1934 to 1946 served as 
president of that company. 


Rode Joins Franke Grain 


In Sales Department 


H. I. (Dusty) Rode has joined the 
Franke Grain Co., Milwaukee, where he 
will be active in the sales department ac- 
cording to an announcement by Harry 
Franke, president. 

Mr. Rode resigned as sales manager of 
the Milwaukee Feed & Grain Co., June 25. 
For many years he was manager of the cer- 
eal department of the Chas. A. Krause 
Milling Co., Milwaukee, before joining the 
Milwaukee Feed & Grain Co. in 1946. 

@ R. C. HAUTZ & SON, Oconomowoc, 
Wis., have purchased the Dousman Feed 
Elevator, Dousman, Wis., from Fred South- 
cott and Clarence Knutson. 
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that’s what the 
sales records 
show at Edgerton 
Farmers Warehou 


4 


EDGERTON 
FARMERS’ WAREHOUSE CO. 


EDGERTON, WISCONSIN 


1 Food Company 


Nationa 
Wisconsin 


Fond du Lac, 


Gentlemen: 


We have sold your National 


o-Milk ever since we started 


N 


in business 33 years a60- 
these years it has been our top 


nt 
seller and has brought excelle 


results. our customers like it 
and we like it because we never 


et 
get complaints, but we do 6 


MANU 
, repeat pusiness, and NA AC URED 
a steady. re ] Onty 


AL Foop 


new customers. 
Sincerely, 


EDGERTON FARMERS 


Nor a best seller for 33 years, but the best seller for all of this time, that’s the 
score National No-Milk has rolled-up at the Edgerton Farmers Warehouse, right 


in the heart of one of the best milk producing areas in the state of Wisconsin. 

Why not get started yourself building your calf food business on a foundation 
of brand loyalty that beats out all competition. Hundreds of alert dealers 
already know that it pays out best — in profits and in volume sales. A letter 


from you will bring a prompt reply. Write today. 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN is 


e79 


100 
b 
N 
SINCE 
85 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO Products 
ARMOUR'S ::::.. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 


PILOT BRAND 


T AT Antu Rat Bait 
Wallwhite - Weedette 


STONEMO Granite Grit 


Established 1884 


_ MANEY BROTHERS 


“ MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 


4 


JOBBERS AND 
WHOLESALERS 


FEED AND GRAIN 


MIXED CARS 
CARLOADS 


TRUCKLOADS 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 . 
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(Continued from page 25) 


are not getting all the facts because of rigid censorship but enough 
information is available to indicate that there is a serious breach 
in Communist ranks in Albania and Jugo-Slavia. The Cominturn 
high command in Moscow has approved the resolution adopted 
by the Cominform which condemned Tito as a traitor. He may 
now look for help from the western countries of Europe. Those 
“young hot-heads” may dispose of Tito or try him for treason 
within the next few weeks. Here is the first serious break in the 
iron curtain. Significant events may follow shortly, in that trouble- 
some Balkan area. 


A DRAFT LAW FOR WAR 


When congress passed a draft law in the closing hours of the 
session, this country departed from a traditional policy conceived 
by the tounders of this republic. Resort to compulsory military 
service, heretofore, was always in time of war. Most of the testi- 
mony before the house committee on armed services was to the 
effect that war was not imminent. Secretary Marshall, before my 
committee on foreign affairs, one week before adjournment, testi- 
fied that there was no immediate danger of war, “although,” said 
he, “the world situation is intense, and it could happen.” So, what 
was the justification for this precedent-breaking move? There was 
no unequivocal answer, except the one that we are about to make 
a military alliance with the 16 cooperating countries under the 
Marshall plan. That answer did not satisfy me. 


Only one branch of our armed services has failed to enlist a 
sufficient number of men to meet the tables of organization and 
that’s the army. The navy and air corps are filled to complete 
strength. The army has failed to promote a realistic recruitment 
program. It has raised the requirements and has been rejecting 
four out of every five applicants. Even members of congress who 
were asked to submit to a form of the examination failed. Such 
a program does not make sense. And so, the army effort to recruit 
to full strength was a dud. 


In this atomic age, mass armies of men are ineffective. Congress, 
aware of this fact, did not pinch dollars in appropriating for a 70 
group air force, the continued development of atomic weapons, 
and for essential technical services. The budget for military services 
in the next year will exceed 21 billion dollars. Thus, on this point 
the draft was not necessary. 


Perhaps a more compelling reason for my opposition is the 
fact that this is a step in the direction of totalitarianism. We are 
now about to take our boys for 21 months and teach them the 
art of warfare. After this indoctrination they are members of a 
reserve corps for five years. What is the difference between this 
system and that used by Hitler and Mussolini? There is none and 
that’s the threat to our freedom. It constitutes one of the perils 
to this republic. No nation that has ever embraced militarism— 
and that is what this is—has ever been able to retrace its steps and 
prevent its destruction. History relates the tragic fact that nations 
which have sought security in armed might have never survived. 
In our own time we have witnessed the disintegration of the 
Spanish empire, the Italian, German, and French empires, and 
last the British empire. At one time each of them relied upon 
armed might to maintain their positions. Ultimately they fell and 
today our country which has been free is called upon to support 
these national disasters. Why should we proceed to disaster with 
our eyes open? 


This imposition of this semi-military seige upon us will require 
the re-establishment of economic controls. The blueprints have 
been prepared by the political planners and the military brass 
hats. They are already on the walls. Congress will, no doubt, be 
recalled to meet the request for these controls. Then again, as in 
time of war, governmental regimentation will be the order of the 
day. This constitutes the most serious threat to our republic. 
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YOUR 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you and discuss 
your packaging problems — 
we would appreciate the 


opportunity. 


PROMPT SERVICE 
You'll like the way WERTHAN 


supplies your requirements in 
the fastest possible time. We 
at WERTHAN value our cus- 


tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 


needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 


You should have all the equipment illustrated above. Why? 
... because these units are used by Board of Trade Sampling 
Departments, State Grain Inspection Departments and 
Federal Grain Supervision Offices. The grades on the grain 
you ship are established with these precision devices. By 
having the same equipment you can buy from the farmer 
with more certainty of your grades. You eliminate guess- 
work ... you make money .. . save money. 


Since 1912 Seedburo has been considered headquarters 


for seed and grain testing and grading equipment. Let us 


help you solve your testing and grading problems. 


#105 Steinlite Moisture Tester. America’s most popular modern moisture 
tester for whole and processed grain. More in use than all other electric 
testers combined. Is fast, accurate and easy to use. Calibrated against 


official oven methods and guaranteed to give comparable results. Sold 
on Free Trial basis. 


#34 Boerner Sampler and Mixer. Standard equipment in Federal, Local 
and State Inspection Offices for reducing sizes of representative samples 
‘of grain taken from cars, trucks or bins, Insures accuracy in mixing samples 
jos accurate in grading. 


ANY \ 


Chicage & | 


#396 


#26 Weight Per Bushel Tester. Relief etched beam makes readings 
sharp and clear. Quickly gives weight per bushel, percentage of loss in 
cleaning, and direct weight of sample. Accurate, rugged, durable. Complete 
‘with #65 Government Standard hard wood strike-off stick, 


#150 Filling Hopper and Stand. For use with 1 pint and 1 quart weight 
per bushel tester. Constructed of heavy spun lacquered brass. Sliding 
plate valve is instantly released. 


#22-S Grain Prebes. The official Government standard probe. Made of 
extra heavy gauge brass. 


#10 Grain Dockage Sieves. Made of 20 gauge aluminum, 13 inch 
diameter, 1% inch inside depth. Precision and commercial grades. Write 


for perforations available. 


#64 Sample Pan. For handling samples of grain for testing and grading. 
Standard in all respects. 


#396 Sample Cans. Made of carefully soldered heavy tin—moisture proof. 


#550 Seale. Ideal for weighing grain for moisture tests, dockage per- 


centage, and weight per bushel; also for mail matter up to 18 oz. 


751 CONVERSE BUILDING e CHICAGO 6, ILLINOIS 
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Wisconsin Seed Dealers Make Trips 
To Spooner and University Farm 


The Wisconsin Seed Dealers association 
recently held two successful field trips. On 
June 29 about 200 members were present at 
the University of Wisconsin Hill farm to 
view experimental plots of grain. 

The association also sponsored a trip to 
che Spooner, Wis., branch of the Wisconsin 
igricultural experiment station on July 12. 
At the June 29 meeting members of the 
Jniversity of Wisconsin staff conducted 

nurs of the trial plots of alfalfa, grains and 
vasture seedings. 

Guests showed a great deal of interest in 
he trial plots of barley and oats. Moore 
oarley and Bonda oats displayed most pro- 
rress and hardiness when compared with 
ther varieties growing side by side. 

At the Spooner meeting the morning 
ession was devoted to a discussion program. 
\fter preliminary remarks by James D. 
Hopkins, association president, Madison, 
Xobert C. Woodworth, assistant to the 

resident of Cargill, Inc., Minneapolis, dis- 
-ussed current legislation and its possible 
‘fect on the seed trade. 

Prof. L. F. Graber of Wisconsin reviewed 
progress in Wisconsin agriculture during 
the past 100 years tying in with the state 
centennial celebration this year. Prof. E. D. 
Holden outlined the Wisconsin certified 
seed program and Profs. Hazel Shands and 
Carl Rydberg spoke on seed treating and 
demonstrated various methods. 


American Seed Trade Association 


Names Merritt Clark President 


Merritt Clark, New Haven, Conn., was 
named president of the American Seed 
Trade association at the annual convention 
at French Lick, Ind., June 23-26. Other 
officers elected were: Howard Withey, Min- 
neapolis, Minn., first vice president; Ray- 
mond Sawyer, Shenandoah, Iowa, second 
vice president; and Terris Manley and Ralph 
St. John, incoming members of the execu- 
tive committee. 


Over 1,000 persons attended the conven- 
tion, which was presided over by Dr. J. R. 
Holbert, outgoing association president. In 
his review of the year’s activities, Dr. Hol- 
bert commented on the teamwork between 
industry and research, praised association 
members for their constructive force, and 
listed services which will be needed in the 
future. 

“Our new executive secretary (Bill Heck- 
endorn) has been on the job for a little 
more than six months. Already he has dem- 
onstrated his capacity for organization, for 
wastering perplexing details, and for co- 
ordination. The way he continues to grow 
in this position depends on us, and the 
leadership furnished by our officers and 
committee workers, as well as himself,” Dr. 
Holbert declared. 

He went on to say that the association 
could give more attention to providing 
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service to the smaller-volume handlers and 
to those who concentrate on retail outlets. 

Each year the president nominates a mem- 
ber or person who has contributed to the 
welfare of the organization for life member- 
ship in the seed association. Dr. Holbert 
named Dr. William L. Burlison, University 
of Illinois, “for outstanding achievement in 
administration of basic agronomic research, 


pioneering of soybean and soybean pro- 
ducts, helping to develop good working 
relations between the seed industry and our 
agricultural experiment stations.” 

In his executive secretary's report, Mr. 
Heckendorn outlined the progress made by 
the association and announced that there 
were now 779 members. He also said that 
three new committees had been appointed 
and that the executive committee had au- 
thorized submission to the membership of 
amendments to both the arbitration rules 
and by-laws. 

Special tribute was paid to George S. 
Green, one of the oldest members of ASTA. 


Seed Advisory Committee Outlines Plans 


The seeds advisory committee of the 
United States department of agriculture has 


recommended research which it believes 
should be undertaken in fiscal year 1950 
under the research and marketing act and 
has re-appraised its proposals for work in 
fiscal year 1949, which began July 1, the 
committee has announced. 

Members of the committee which met in 
Washington, D. C. May 24 and 25 are 
shown above, seated, from left to right are: 
Lloyd M. Brown, Albert Dickinson Co., 
Chicago, IIl.; Merritt Clark, Associated Seed 
Growers, Inc., New Haven, Conn.; John D. 
Remsberg, jr., producer, Ruport, Idaho; 
Jess E. Van Fossen, manager, Ohio Hybrid 
Seed Corn producers, Croton, Ohio; R. A. 
Krantz, Yaggy plantation, Hutchinson, Kan.; 
Carl F. Barnum, committee chairman, East- 
ern States Farmers Exchange, Inc., Buffalo, 
N. Y.; Robert Pease, manager, Pease Grain 
& Seed Co., Beatrice, Neb.; Dr. W. L. 
Burlison, department of agronomy, Univer- 
sity of Illinois, Urbana, Ill.; Ray H. Lang, 
L. L. Olds Seed Co., Madison, Wis.; and 
Maurice A. Perry, producer, Hemet, Calif. 

Standing, from left to right are: J. R. 
Allgyer, executive secretary and assistant 
administrator, research and marketing act; 
Mrs. Jean C. Callanan, recording secretary; 
E. A. Meyer, administrator, research and 
marketing act; and Harrison Evans, man- 
ager, E. F. Nunn & Co., Shuqulak, Mass. 

For 1950 the committee suggested that 
to increase utilization there be a study of 


ways to treat seed unfit for seeding, and of 
possible outlets for such treated seed. In 
the field of production the committee listed 
two needs for: developing and improving 
harvesting equipment for large seeded leg- 
umes and for vegetable seeds; some system 
under which vegetable seed stocks could be 
nationally distributed to determine their 
adaptability, yield, and disease and insect- 
resistant characteristics in co-operative tests. 

In the field of marketing for 1950 the 
committee recommended: analysis of cover 
crop seed requirements of the southeastern 
states upon which northwestern producers 
could base production plans; a study of pro- 
cessing and distribution practices needed to 
maintain seed quality which might point the 
way to more efficient and economical han- 
dling; improved production and marketing 
methods for blue lupine seed, to reduce 
costs and encourage wider use of this crop; 
a survey of ECA countries to show what 
seeds are produced in exportable quanti- 
ties, and kinds and quantities that need to 
be imported, especially from the United 
States; more information from foreign coun- 
tries as to crops planted, planting and har- 
vesting seasons, planting rates and crop 
yields, 

In re-appraising its recommendations for 
the work year starting July 1, the commit- 
tee gave priority rating to the development 
and improvement of equipment for harvest- 
ing and cleaning grass and legume seeds 
and to studies on sampling and testing seeds. 


836 


Mr. Green was president of the association 
in 1907 and had headed the earlier Illinois 
Seed Co., Chicago, many years ago. 
Included in the convention were ad- 
dresses by leaders in the industry, in govern- 
ment, and in education. A banquet was held 
on June 24 at the French Lick Springs hotel. 
In a session of the farm seed division, 
the following officers were elected: Milt 
Zellmer, Albert Dickinson Co., Chicago, 
chairman; Russell Billings, Buffalo, N. Y., 
vice chairman; and Carl Roth, Ed F. Man- 
gelsdorf Co., St. Louis, Mo., secretary. 
Charles Morse, San Francisco, Calif., was 
named chairman of the garden seed divi- 
sion. Other officers elected were Paul War- 
ren, vice chairman, and T. T. Hopkins, 
secretary. 
Junior seedsmen officers named were: 


Walter Juengling, Chicago, chairman; Bill 
Buch, Indianapolis, vice chairman; and John 
Waller, Guadalupe, Calif., secretary. 


Pacific States Seedsmen Elect 
Manley at Annual Convention 


Terris A. Manley, Advance Seed Co., 
Phoenix, Ariz., was elected president of 
the Pacific States Seedsmen’s association at 
the 22nd annual convention at Sun Valley, 
Idaho, recently.. 

Other officers include: Charles Morse, 
Ferry-Morse Seed Co., San Francisco, first 
vice president; James Jenks, Jenks-White 
Seed Co., Salem, Ore., second vice presi- 
dent; and Harold Ferguson, Pacific Guano 
Co., Berkeley, Calif., secretary-treasurer. 

More than 300 members registered and 


For Your Own Brands or Custom Mixing 


STERLING POULTRY BALANCER 


Here's your chance with a high quality concentrate to 
cash in on two big outlets for feed—growing mash and 
egg mash. Sterling Poultry Balancer 35% is very popular 
among feed mixers. Use it to mix your own brands of 
growing or laying mashes or for custom mixing. It has 
given complete satisfaction for years. Keep a stock of 
Sterling Poultry Balancer for steady volume and profit. 


NORTHRUP KING «CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


12 new applications were accepted, six of 
which were Canadian firms. Therefore, the 
organization intends to change its name to 
Pacific Seed association. 

The convention held only two half-day 
sessions so that the members could enjoy 
fully the recreational features of Sun Valley. 


The Nitragin Co. of Milwaukee 


Celebrates 50th Anniversary 
The Nitragin Co., Milwaukee, Wis., . 


pioneer in its field, is celebrating its 50t! 
anniversary as a producer of legume bac: 
teria. To Franklin J. Matchette, founde 
and first president of the company, goes th 
most credit for the development of labora 
tory cultures. 

When Nitragin was first distributed ‘ 
farmers in bottles, the bacteria were grow: 
on the surface of a jelly-like medium, the 
company has reported. They were washe:| 
off and mixed with seeds when ready fo: 
use by the farmer. In looking for a way to 
make his product available to the farmer 
in a form more easily applied to legume 
seed, Mr. Matchette hit on the idea of 
growing legume bacteria in a liquid form 
under aeration. 

Since then Nitragin inoculants have been 
distributed nationally and the company has 
been a leader in research on legume bac- 
teria. L. D. Matchette has headed the busi- 
ness since 1922 and is assisted by three 
sons, Jack, Dick, and Jim. 


USDA Offers to Sell Ryegrass Seed 


In Lots of Five or More Carloads 


The United States department of agri 
culture has offered to sell its stock of com- 
mon ryegrass seed in lots of five or more 
carloads—at least 60,000 pounds per car— 
at $7.75 per bag for top-grade seed, f.o.b., 
Pacific northwest. The price of single car: 
lots is $8.10 per bag. 

The seed is being offered for immediate 
shipment to enable farmers to increas2 their 
1948-49 acreage of winter cover crops, the 
agricultural department has reported. 
seed is from the 1946 harvest, packaged in 
even 100-pound net weight capacity bags 
which will be labeled to show the late:t 
analysis. 

Anyone interested in buying this seed 
should contact George Bradley, director, 
Chicago CCC office, 623 South Wabash 
avenue, Chicago 10, Iil. 

@ FRANCIS CARROLL WEEKS, Weeks 
Seed Co., Hutchinson, Kan., was married 
June 5 to Miss Merna Belle Becker, 
Hutchinson. 


@ OTTO W. NOLL, St. Louis, Mo., has 
been elected treasurer of Corneli Seed C»., 
St. Louis, succeeding George A. Ober. 
NEW SEEDBURO CATALOG 

The annual catalog of the Seedbuo 
Equipment Co., Chicago, Ill., is now ava’ 
able, Richard D. Harfst, vice president, his 
announced. Features include a department! 
index, introductory pages to departments, 
and a complete listing of Seedburo field 
agents. Copies of the new catalog may be 
obtained by writing to the company at 615 
West Jackson boulevard, Chicago 6, Il. 


THE FEED BAG — July, 1948 


| Cash i the Big D tore 
ash in on the Big 
[ T 
i 
| 
i 


George Edler Leaves for Europe 
To Conduct Seed Survey for USDA 


George C. Edler, seed statistician of the 
bureau of agricultural economics, has left 
for Europe to conduct a survey of the pro- 
duction of, and potential market for, vege- 
table and field-crop seeds, the United States 
department of agriculture has announced. 

Mr. Edler has prepared the department's 
estimates of seed production for the past 31 
years. The investigation, which he is ex- 
pected to complete by late September, will 
follow the general pattern of surveys made 
under the research and marketing act and 
will be similar to a study he made regarding 
seed supply and demand in Europe after 
World War I. 

First-hand information about the ade- 
quacy of seed supplies will enable the de’ 
partment of agriculture and the seed indus- 
try in the United States to plan and exe- 
cute seed marketing and distribution opera- 
tions in the most effective possible manner, 
the department said. 

@ CLINTON NURSERIES, Clinton, 
Conn., has announced the appointment of 
the Lindsay Advertising agency, New Ha- 
ven, Conn., to handle its advertising and 
publicity programs. 

@ WILLIAM R. BOWER, Fowler, Ind., 
who had been in partnership with Robert 
Tilton in the hybrid seed corn business, has 
purchased his partner’s interest in the busi- 
ness and will operate it in the future as the 
Bower Seed Co. 


Seed Meetings 


Georgia Seedsmen’s Association, 
Piedmont Hotel, Atlanta, Ga. 
July 28-29 


American Soybean Association, Ho- 
tel Peabody, Memphis, Tenn. 
Sept. 13-15 


Western Seedsmen’s Association, 
Hotel President, Kansas City 


Nov. 1 

Louisiana Seedsmen’s Association, 
Virginia Hotel, Monroe, La. 
Nov. 5-6 


Texas Seedsmen’s Association, Ho- 
tel Galvez, Galveston.....Nov. 7-9 
Virginia Seedsmen’s Association, 
John Marshall Hotel, Richmond, 
Va. Dec. 11-12 


@ OGDEN GRAIN CO., Ogden, Iowa, 


has installed a new truck scale. 


JOINS CENTRAL SEED SERVICE 
James Bibbins has joined the Central 
States Seed Service, Inc., Lima, Ohio, the 
company has announced. A graduate of 
Michigan State college, Mr. Bibbins was 
formerly manager of the Southern States 


Cooperative Hybrid Seed Corn Production 
& Research. 


McMichael Elected President of 
Florida Seedsmen’s Association 


H. D. McMichael, Tampa, Fla., was 
elected president of the Florida Seedsmen’s 
association at Miami, Fla., recently. Other 
officers named were: Francis Brannan, Ocala, 
first vice president; George H. Cooper, 
Princeton, second vice president; and Jos- 
eph G. Toth, Miami, secretary-treasurer. 

Over 150 persons heard the committee 
reports and addresses by seed experts. Ed- 
gar Martin, Jacksonville, chairman of the 
scholarship committee, announced the es- 
tablishment of an annual $200 scholarship 
for sophomore to senior students at the 
University of Florida. A university commit- 
tee will select the recipient, who will experi- 
ment and study problems of interest to 
seedsmen. 

@ SOUTHWEST LIME CO., Neosho, 
Mo., has opened a new feed store in that 
city. 

@ SEED TRADE NEWS, Chicago, Ill. 
weekly newspaper of the seed industry, cele- 
brated its 25th anniversary June 23. 


DEATH TAKES A. M. ELDRIDGE 


A. M. Eldridge, 82, secretary of the Iowa 
Seed Dealers association for many years, 
died May 25 in Pasadena, Calif. Born in 
Washington, Iowa, he was associated with 
the old Henry Field Seed Co., Shenandoah, 
Iowa; the Bruns Seed Co., Washington, 
Iowa; Iowa Seed Co., Des Moines; and the 
Olds Seed Co., Madison, Wis. 


_TRIPLE SCREENED 


Shellbuilder 


“PURE CRUSHED 


3 Sizes: 
e Hen 
Pullet 
Chick 


Shellbuilder Co. 


__HOUSTON, TEXAS 


HELP YOUR HENS 
LAY AND PAY— 


SHELLBUILDER CO. 


HOUSTON, TEXAS 


3 Bag Sizes: 
80 |b. 
@ 50 |b. 


25 |b. 


Alfaita Meat 
lor Better heed: 


Ww. furnish a certificate of 
analysis with each carload 


of Ark Valley Alfalfa Meal 


Air Mail. . 


THE ARK VALLEY ALFALFA MILLS, INC. 


Grain & Feed Dealers National Assn. 


. Write ... Wire 
Hutchinson, Kansas 


MEMBER 


National Hay Association 
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— Wage-Hour Law 
(Continued from page 29) 


grocer which does not alter the character 
of the establishment. Of course, they should 
rot be confused with the manufacturing 
operation undertaken by a feed manufactur- 
ing plant whose main business is manufac- 
turing and not selling to the small farmers. 

After reviewing what I have said so far, 
you may arrive at the conclusion that your 
firm docs not meet the requirements of a 
retail or service establishment exemption. 
There are, however, other exemptions from 
bofh the minimum wage and overtime pro- 
visions which may apply to some of your 
employes. 

One is an exemption which applies to 
employes who are engaged in a bona fide 
local retailing capacity. You may have one 
or more employes who regularly and cus- 
tomarily are engaged in making retail sales, 
the greater part of which are in intrastate 
commerce. Such individual employes would 
be considered exempt since they are em- 
ployed in a bona fide local retailing capa- 
city. Another example is the employes who 
perform work which is considered imme- 
diately incidental to the making of retail 
sales. For instance, tasks which are inci- 
dental to retail sales would include the mix- 
ing of feed at a retail customer's request or 
wrapping of a package for such retail cus- 
tomer. Employes who do such work would 
be exempt since they are employed in a 
bona fide local retailing capacity. 

Another exemption to be considered is 
that which applies to outside salesmen. An 


employe, to meet such exemption, must be 
regularly engaged away from his employer's 
place of business in making sales or obtain- 
ing orders or contracts. He also must be 
employed primarily for the purpose of 
making such sales. He may do work which 
is incidental to and in combination with his 
ewn duties on sales or solicitations. This 
will not interfere with his exemption. 

Further, both outside salesmen and em- 
ployes engaged in a bona fide local retailing 
capacity are permitted a 20 per cent leeway 
in the performance of work of a nonexempt 
nature. The 20 per cent limitation is applied 
on the basis of the total number of hours 
regularly worked in the week by nonexempt 
employes. For instance, if an office worker 
works 45 hours a week, then the salesman, 
in order to be considered exempt, is per- 
mitted to do no more than nine hours of 
nonexempt office work. 

In the course of the day or week, an 
employe may work both as an outside sales- 
man and as a retail salesman within the feed 
store. His combination of duties within the 
scope of both exemptions will not disqualify 
him from either exemption. 

FEED CLUB OUTING SEPT. 9 

The Chicago Feed club will hold its fall 
outing on Sept. 9 at the Rolling Green 
Country club, W. D. Cunningham, outing 
chairman, has announced. The committee 
reports that this affair will surpass the suc- 
cessful spring outing with an elaborate pro- 
gram, more prizes for the outstanding golf- 
ers, and a finer dinner. 


Two New Executives Joir 
Valley Dehydrating Co. 


Two new executive appointments for th 
Pacific coast headquarters of the Valk 
Dehydrating Co. have been announced | : 
Ed Fishel, general manager, at Kingsbu: 


Fred Braddock David Murch 


Calif. Fred N. Braddock has been appoint. 
manager of the brokerage and purchasioyg 
departments and David H. Murch has been 
named special representative for the || 
western states. 

Mr. Braddock has spent 17 years with 
coast cooperatives in managerial and buyer 
positions, the most recent of which was 
manager of the feed department for the San 
Joaquin Poultry association. He also spent 
three years with the naval aviation forces. 

Mr. Murch is well acquainted with west- 
ern sales operations having been closely as 
sociated with Pacific coast vitamin supple: 
ment and feed concentrate manufacturers. 


Eagle Roller Mill Co., New Ulm, Minn. 


We Save You Money 


When you employ us, our skill, ex- 
perience and buying power safeguards 
your interest. Before building or remod- 


eling, find out what we can do for you. 


| Costs nothing. Write today. 


TBBERSON COMPANY 


and Contractors 


Minneapolis, Minn 


Ath Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


* 


CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BUTTERMILK POWDER 
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AUSTIN W. CARPENTER 


A new and brighter era for the small 
business people of America dawned when 
the Republican national convention wrote 
into its party platform at Philadelphia on 
June 23, this plank: 

“Small business, the bulwark of Amer- 
ican enterprise, must be encouraged 
through aggressive antirmonopoly ac- 
tion, elimination of unnecessary con- 
trols, protection against discrimina- 
tion, correction of tax abuses, and 
limitation of competition by gov- 
ernmental organizations.” 

Businessmen numbering approximately 
200 and with representatives from nearly 
every state in the Union, dropped business 


This report by Austin W. Carpenter, 
executive director, Eastern Federation of 
Feed Merchants, was sent direct from 
Philadelphia where he covered the Re- 
publican national convention. Mr. Car- 
penter was one of ‘the spark plugs’ 
among a group of 100 businessmen who 
urged the resolutions committee to write 
into the Republican platform a recogni- 
tion of American small business. His views 
as expressed in this column are his own 
and are not necessarily shared by the 
publishers of The Feed Bag. 


at home long enough to come to Philadel- 
phia as background support for the repre- 
sentatives of National Associated Business- 
men, Inc. in their presentation to the Re- 
publican resolutions committee of petitions 
signed by upwards of 400,000 citizens from 
all walks of life, urging the platform com- 
mittee to endorse the principles of govern- 
ment economy, tax equality and tax relief. 

Thus for the first time in history has a 
political party given merited recognition of 
SMALL BUSINESS and put itself on rec- 
ord in favor of its encouragement through 
the elimination of factors which have re- 
tarded or nullified equality of competitive 
opportunity. 

True it may be that political platform 
pledges mean little beyond providing cam- 
paign ammunition. Far too frequently, such 
pledges are forgotten and discarded after 
election. Be that as it may, the march of 
small business representatives upon the Re- 
publican platform makers and delegates at 
Philadelphia developed consciousness in the 
minds of a great many Republican politi- 
cians that small business people are tired 
of being pushed around by selfish pressure 
groups and are definitely resolved to make 
their voices heard in the political affairs of 
the nation. 
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It wasn’t an easy accomplishment to se- 
cure the injection of the anti-discrimination 
small business plank in the party platform. 
Representatives of the farmer cooperatives, 
backed by those of the farm organizations, 
were in pitching to strike out the plank. 

With equal force, the cooperatives fought 
to secure a plank endorsing the principle 
of farmer-owned and farmer-controlled co- 
operatives under present laws. The last 
three words, of course, were insisted upon 
to cover the present income tax free status 
of the cooperatives. 

In the final draft of the platform, the 
principle of the farmer cooperatives was 
endorsed but without including the income 
tax free status which was wrapped up in 
the proposed words “under present laws”. 
The small business plank was finally written 


into the platform in the identical phrase- 
ology quoted in the opening paragraph. 

This victory for small business people is 
the strongest proof that can be offered of 
the value of aggressive teamwork political 
action by businessmen. It’s a glorious start 
in the right direction. 

Elections in congressional districts all the 
way across the country are the next targets 
upon which to focus our sights. Business- 
men should alert themselves in every con- 
gressional district for the purpose of press- 
ing home to candidates our expectancy of 
their help, if elected, in encouraging small 
business through aggressive anti-emonopoly 
action, elimination of unnecessary controls, 
protection against discrimination, correc- 
tion of tax abuses and limitation of compe- 
tition by governmental organizations. 


BUCK THE TREND... 


—- road—a compromise between 
a, these two extremes. Grain- 


| ...toward GRAIN 
| and CONCENTRATE 
feeding! 


Thoughtful feed dealers 
watch trends. Time was 
when some farmers fed grain 
and nothing else, while 
others bought complete feeds. 
Now there’s the wide middle 


producing farmers have learned 
that there’s extra profit in add- 
ing a good balancer. That’s 


where you and we come in. The 
<= combination of the farmer’s own 
grain... plus your brand name... 
g plus The Hubbard Sunshine Way 
. +. Meets every test as the profitable 
way of doing the feeding job. Write 


for complete details. 
Milling Co. 


EASTERN BRANCH: AMBRIDGE, PENNSYLVANIA 


BARD SUNS 
The HUB HINE 


Distlay 
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— Attractive 
(Continued from page 4/7) 


been able to build up a thriving business 
in three short years. “Eye appeal plus buy 
appeal is the answer,” asserted Mr. Parker. 
By combining a good location with a hand- 
some store front, Mr. Parker has been able 
to create a number of impulse sales to per- 
sons who are attracted to his store’s ex- 
terior and come in for a “look around”. 


The modern appearance has been espe- 
cially efficacious in gaining feminine patron- 
age. “Women customers appreciate the neat- 
ness and attractiveness of the store,” ex- 
plained Mr. Parker, “and prefer to buy as 
much as possible here instead of trading at 
stores nearer their home, even though it 
may be a slight inconvenience coming to 
town.” 

Mr. Parker has found that farm women 
now represent a sizeable segment of feed 
store patronage and purchase a good per- 
centage of the family’s feed supplies. A 
contributing factor in this shift in buying 
power has been the continued acute short- 
age of farm labor in the Aliceville area. 
Farmers who formerly came to town fre- 
quently to replenish their feed stocks are 
now forced to stay in the fields and let their 
wives handle the shopping chores. 

Mr. Parker has arranged his store for 
maximum customer convenience. As one 
Aliceville citizen observed, “Others may 
sell more feed than Tom Parker, but no 
one does a better job of selling it!” 

Feed stacks are low so that husky cus- 


tomers may help themselves if they so de- 
sire. Aisles are extra wide in Mr. Parker's 
store and there’s plenty of room, even when 
the store fills up on Saturday afternoons. 
Mr. Parker keeps an ample supply of adver- 
tising and feeding literature available at all 
times and devotes much time to arranging 
displays and posters. 

Besides large stocks of livestock and poul- 


try feeds and sanitation supplies, Mr. Park- - 


er handles a sizeable stock of flour. This is 
given a choice location at the front of the 
store along with chicken feed and poultry 
feeding equipment so that the three lines 
will funnel business to one another. Garden 
seeds, hay, screen wire, and small hardware 
items are also stocked. Several brooders in 
the rear of the store take care of Mr. Park- 
er’s modest baby chick demand. 


Careful selection of a location and full 
utilization of its advantages has paid hand- 
some dividends for the Alabama dealer. He 
knows from profitable experience how much 
depends upon the two prime factors in his 
business climb, location and appearance. 

@ GORDON G. JONES, Hygiene, Colo., 
has been appointed general manager of the 
Big Thompson Mill & Elevator Co., Love- 
land, Colo., succeeding Roy Carter. 

—— 
@ MT. PLEASANT CO-OP ELEVATOR 
CO., Mt. Pleasant, Mich., has embarked on 
a $30,000 expansion program which will 
include construction of a new 4 bin storage 
unit of 16,000 bushel capacity, a new 
cleaner and grain dump, and a 30 by 50 
foot addition for a display room and office. 


— Aggressive 


(Continued from page 17) 


continued to climb up and up ever since 
The head man in this heads-up firm 
Dom Vietti, is a broad-smiling Italian wit! 
23 years of selling experience behind him 
Although he continues to spark the organi- 
zation, he relies heavily on his sons. Gen 
is the number one outside salesman, Do 
is the warehouse foreman, and Johnn 
doubles as sales manager and office manage 
Three trucks handle the delivery chor: 
for the company. The Vietti’s firm has bui 
up a reputation of offering the community 
most efficient delivery service. Every ord 
is dispatched the day it is received, or if : 
comes in too late, goes out first thing tl 
next morning. Like the postman, the Viet: 
trucks go through in all kinds of weathe: 
The original building housing the Quali: 
Flour & Feed Co. is a 40 by 80 foot build 
ing. Recently a 40 by 60 foot wing wa, 
added, giving the company storage spac: 
for an additional 40 cars of flour and feed 
If another flash depression strikes the 
company, Dom Vietti and his trio of sor 
plan to repeat the antidote applied th: 
time, with perhaps the addition of oth« 
innovations supplied by the sales consciou- 
father and sons. 


@ HOLGATE GRAIN & SUPPLY CO, 
Holgate, Ohio, is completing construction 
of a 75,000 bushel tank-style, concrete ele- 
vator to take the place of the wooden 
structure destroyed by fire. The new eleva 
tor will cost approximately $100,000. 


A BLEND of all Available 
FISH SOLUBLES in DRY 
FREE-FLOWING Form 


Avoid the messy handling 
of wet solubles. Packed 
either in 40 pound papers 
or 100 pound burlaps. 


A Trial will satisty 


Remember a BLEND of 
solubles is better than any 
individual type. Write for 
further information or pick 
up a trial order from one of 
our warehouse stocks listed 
below. 


Used Pound for Pound Against 
Wet Solubles 


W.C. PRATT COMPANY 


20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 


Pease Hay 
Commission Co. 3939 So. Union ave. 629 South Concord 
Des Moines, la. Chicago, Ill. So. St. Paul, Minn. 


New Century Co. Security Supply Co. 


Under one 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
_ Pickup—We Favor Legitimate 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 44 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


THE FEED BAG — July, 1948 


( 
3 
¢ 
| 
} 
= 
Ss 
88 e 


Vitality Names Holcombe 
Sales Promotion Manager 


E. C. Holcombe has been named direc- 
tor of sales promotion of Vitality Mills, Inc., 
Chicago, Ill., it has been announced by 
W.N. Jones, vice president. Mr. Holcombe 


E. C. HOLCOMBE 


is the author of a series of articles on retail 
merchandising which appeared recently in 
The Feed Bag. 

With Vitality Mills for over 10 years, 
Mr. Holcombe has served as salesman, dis- 
trict manager, and, more recently, Illinois 
sales manager. He will be in charge of 
dealer and consumer promotion and will 
work with A, C. Adams, general sales man- 
ager, in sales training programs. 


Perkins Appointed to Post 
On Harriman’s Staff 


George W. Perkins, executive vice pres- 
ident of Merck & Co., Inc., Rahway, N. J., 
has been named by the economic coopera- 
tion administration to the Paris staff of 
W. Averell Harriman, United States special 
representative in Europe. Mr. Perkins will 
serve as deputy to Langbourne M. Williams, 
jr., director of the industry division. 

Leaving his post with the company June 
30, Mr. Perkins will remain as director on 
leave of absence. He has been executive 
vice president and director of Merck since 
1927 and was treasurer until 1947. 

A graduate of Princeton university, Mr. 
Perkins received a master’s degree at Col- 
umbia university. He is a veteran of both 
world wars, receiving the Legion of Merit 
for service in the European and_ Pacific 
theaters in World War II. 

@ HAROLD BROWN, Carpenter, Iowa, 
has purchased the feed and produce business 
formerly owned by Nuel Culbertson. 
@ WAID WALDO, Traer, Kan., has com- 
menced construction of a concrete eleva- 
tor with a capacity of 71,000 bushels. 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors 
Malt Cleaners 


Reels, Bins, Tanks 


Elevator Casings 
Elevator Legging 
Elevator Heads 


Feed Hoppers Elevator Boots 


Fire and Dust-Proof Elevators 


Conveyors and Fittings 


BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


THE COMPLETE LINE... 

Tonnage builders . . . profitable 
4 specialties . . . priced to win your 

market, built to hold it....... 

VITALITY MILLS INC., Board of Trade, Chicago 4, Ill. 
Manufacturers of famous VITALITY 

Poultry, Turkey, Hog, Dairy and 

Livestock Feeds. 
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— Hoosiers 
(Continued from page 32) 


which stresses human dignity and responsi- 
bility.” 

Following the close of the Monday morn- 
ing session the balance of the day was de- 
voted to sports and recreation. The various 
events scheduled and the chairmen in charge 
were as follows: 

Bridge—Mrs. Phillip Legge, Uniondale; 


Golf—Charles W. Holstein, Indianapolis; 
Corn game—Harold Gray, Crawfordsville; 
Bait casting—Forest E. Conder, Marion; 
Horseshoe—R. W. Brown, Carlos; Softball 
—Robert Snyder, Indianapolis, and Marcus 
Kendall, Carmel. 

The annual banquet including a musical 
program was held in the main dining room 
of the hotel Monday evening. A beautiful 
traveling golf trophy, which was offered by 
the association for the first time this year, 
was won by George White, Chase Bag Co., 


PURE 


ECONOMICAL 


AND 


PILOT 


BRAND 


OYSTER SHELL 


FOR POULTRY 


99 25/100 Calcium Carbonate 


Hen and Chick size 


« CUSTOMERS EXPECT « 


to insure proper nutrition of livestock and poultry 


The value of toptneE for live- 
stock and poultry has long been 
recognized by nutritional ex- 
perts. As a result, most manufac- 
turers are including 1opINE in 
their formula feeds, mineral 
mixtures and salt blocks. 

Farm animals, like human be- 
ings, need small amounts of 


@ 


IODINE EDUCATIONAL BUREAU, INC. 


IODINE to prevent goiter and 
related conditions. In goiter 
areas, IODINE is a vital necessity. 
Elsewhere it is a sensible pre- 
caution. Your customers want 
IODINE in the feed products they 
buy. They expect it! Make sure 
your formula feeds and mineral 
mixtures contain IODINE. 


St. Louis. It will become the permanent 
possession of anyone winning it three times. 
Runner-up was C. W. Holstein, Holstein 
Animal Feeds Co., Indianapolis. 

First place in the bait casting tournament 
went to Tom King, King Bag Co., Cincin- 
nati, Ohio. Lucian Garner, Lawrenceburg 
Terminal Elevator Corp., Lawrenceburg, 
took second prize. 

R. W. Brown, Farmers Grain Co., Carlos, 
defeated Joe Bowen, Indianapolis for first 
place in the horseshoe pitching tournament. 


Two New Booklets Issued 
By American Dehydrators 


Copies of the new trade rules adopted by 
the American Dehydrators association last 
January are now available, according to an 
announcement by Lloyd S. Larson, associa- 
tion secretary. This new booklet incorpor- 


Rures 


Conor 


» 


ates the new constitution, the bylaws, the 
code of ethics, and a complete listing of the 
association membership. 

A second booklet, “Raise More Pigs with 
Less Feed,” a complete summary of research 
material on dehydrated alfalfa for swine 
feeding by Prof. Damon Catron, department 
of animal husbandry, Iowa State college. 
has also been published by the dehydrators 
association. Copies of both booklets are 
available from the association headquarters 
located at 53 West Jackson boulevard, Chi- 
cago 4, Ill. 


Announce Organization of 
New Brokerage Business 


Organization of a brokerage firm, the 
Warren Brokerage Co., has been announced 
by Earl K. Warner, Oscar M. (George) 
Kjellander, and Norman F. Hoglund, all 
of Minneapolis. 

The three principals in the firm were all 
formerly associated with the Archer-Daniels- 
Midland Co., where Mr. Warren was in 
charge of soybean oil meal sales, western 
division; Mr. Kjellander was with the credit 
department; and Mr. Hoglund with the 
soybean oil meal division. 

Offices of the new firm, which opened 
July 1, are located at 915 Metropolitan Life 
building, Minneapolis. 

@ PAUL HASSMAN, New Hampton, 
Iowa, has purchased the Jack M. O’Hall- 
eran elevator. 

@ R. B. CONDER, Sweetster, Ind., has 


been named manager of the Martin Grain 
Co's elevator. 
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Celebrating its 40th anniversary and the 
opening of new and larger quarters at 201 
North Wells street, Chicago, Ill., the Sim- 
monds & Simmonds Advertising agency, 
Chicago and St. Louis, held open house 
June 25 for more than 350 clients and 
guests. The new offices consolidate various 
departments formerly on three different 
floors. 

F. M. Simmonds, jr., who founded the 
business in 1908, was on hand at the open 
house to greet old friends. Phil W. Tobias, 
president, has announced the beginning of 
an expansion program with the addition of 
several more account executives and the 
enlarging of the creative and production 
departments. 

Company officials, shown above, getting 
ready to dig into the cake, from left to 


right are: Phil W. Tobias, jr.; Phil W. 
Tobias, sr., president; Merle R. Fuller, vice 
president in charge of the St. Louis office; 
Carmen L. Guyot, secretary-treasurer; Al- 
bert M. Wolf, vice president of the Chicago 
office; F. M. Simmonds, jr., founder; and 


Sherwin L. Tobias, in charge of media. 


@ S. O. CHRISTENSEN, Los Angeles, 
Calif., has been appointed manager of the 
feed department of Van Waters, Los An- 
geles. 

@ FARMERS UNION ELEVATOR CO., 
Walhalla, N. D., is building a new $150,000 


elevator. 


@ ROCK RIDGE ROLLER MILLS, Lu- 
cama, N. C., has installed a new Blue Streak 
corn cutter and grader. 


moe 
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* from Armour 


A feed dealer once gave me an unforget- 
able lesson in good business. The two 
of us were watching a farmer pull away 
from the dock with a big load of mixed 
feeds. “ Nice customer;” I commented. 
“Yes,” said the dealer, “I get all his bus- 
iness. I sell him good feed at the right 
price.” 
* 


Good feed at the right price. That's 
the road to steady customers, and 
more of them. 


* 


In order to sell customers good feed 
every time they buy, you must have a 
dependable source of wholesome ingre- 
dients for mixing. You can’t afford to 
lose customers because one of the ingre- 
dients is rancid or of low quality. You 
don’t want customers telling you that 
their chickens went into a moult, or that 
their hogs didn’t seem to gainso well on 
that last batch of feed. 


* 


Armour’s 60% Digester Tankage 
and Armour’s 50% Meat and 
Bone Scraps are prepared daily 
from our own slaughter. We take 
great care to preserve whole- 
someness. The proper ratio of 
calcium and phosphorus in 
Armour’s 50% Meat and Bone 
Scraps comes from good, whole- 
some packing house bone, and 
from no other source. 


* 


Armour products store well under prop- 
er conditions, mix well, and maintain 
their wholesomeness because they are 
made right. Remember these Armour 
products for their wholesomeness and de- 
pendability: 


Armour’s 50% Meat and Bone Scraps 
Armoutr’s 60% Digester Tankage 
Armour’s Special Steamed Bone Meal 
These are good feeds at the right price. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


AND 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 


Simmonds & 
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PREMIER PEAT MOSS 
CORP., 535 FIFTH AVE., NEW YO! 


Hendrix Made Big Chief 
For Aid to Navajos 


An example of how an advertising agency 
man’s idea can result in loads of publicity 
for a client was demonstrated June 23 when 
Clyde O. Hendrix, president, Pillsbury Mills, 
feed and soy division, Clinton, Iowa, was 
given an Indian name. 

Mr. Hendrix recently decided that since 
all his salesmen called him “chief” he ought 
to form a regular Indian tribe. His plan 
was to admit a group of leading salesmen 
cach year into the tribe as “braves” and 
present them with suitable rewards. 

In discussing this with C. B. Cory of 
McCann-Erickson, ‘Inc., Chicago advertising 
agency for Pillsbury, Mr. Cory, or “Barney” 
as he is more familiarly known suggested 


e992 


that Pillsbury donate a quantity of flour 
and feed to Navajo Indian relief. 

So Mr. Cory advertised in the want ad 
sections of several Chicago newspapers for 
a Navajo Indian who could accept a gift 
for his tribe in the Navajo language. Eugene 
Charles, a Navajo of Wheaton, IIl., answered 
the advertisement along with a man who 
wanted a Navajo rug identified, a publish- 
ing house with a new Navajo film, a wo- 
man who wondered if the Navajos needed 
old clothes and another who wanted to re- 
late where she had recently heard a Navajo 
quartet. 

The idea snowballed along and finally 
resulted in a luncheon June 23 at the Bis- 
marck hotel, Chicago, and good newspaper 
publicity. The Pillsbury firm donated 8,000 
pounds of sheep pellets and 2,000 pounds 
of flour to be sent to New Mexico for 


FLA AME BQ 


For Poultry, Livestock 
and Fur Bearing Animals 


Phone 


L. D. 44 or 21 


FLAMBO FEEDS-pEPENDABLE QUALITY 


We Solicit Private Label Business 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 


Navajo relief. The Chase Bag Co. and Cen- 
tral Bag & Burlap Co., both of Chicago, 
sent along 500 yards of dress print materia! 

A number of Indians in full dress ai- 
tended the luncheon. Dancing Girl, a Win- 
nebago Indian lass, placed a war bonnet on 
the head of Mr. Hendrix and officially gave 
him the Indian name Kakh-lIokal-Tuka, 
which means “Strong-Man-Who-Has-Many- 
Things.” Other members of the Pillsbury 
organization who witnessed the ceremony 
were vice president B. W. Hunter; M. E. 
Cook, advertising manager; George Morris, 
assistant sales manager; and Bob Hamilton, 
traffic superintendent and company plane 
pilot. 

In the above picture are shown, left to 
right, Mr. Hendrix and Mr. Charles; Wil- 
liam Brock, Chase Bag Co., and George 
Clifford, Central Bag & Burlap Co. 


If you want to sell a quality 
line FLAMBO feeds fill the bill. 
Accurately compounded of fine 
ingredients, they mean profit- 
able feeding for your customers. 
We also specialize in pulverized 
grains—450 ton daily capacity. 
Phone or Wire for Quotations. 


Teletypewriter 
Phillips 14 
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hy David Roddis. Prior to that time he had 
been employed as manager of the Pillsbury 
company’s store at Rochester. Then a few 
years ago he was joined by Eldon Roddis, 
his son, who had been employed by the 
International Harvester Co. 


From the very start the Roddis Feed Mill 
has stressed quality feed, seed, and fertil- 
izer in order to maintain and expand its 
position as Rochester’s leading feed and 

‘ed store. Businesslike and very efficient, 
‘ey nevertheless have time to be friendly 
ith their customers and confer with them 
bout their problems. 

“Unlike some feed dealers,” commented 
avid Roddis, “we do not make it a point 

, call on customers at their farms. I’m 

ire it pays off for them but we feel our 

eadily growing business requires all our 

‘me right here in the feed mill. We let 
customers know we appreciate their business 
and want them to keep on trading with us 
but we feel that our satisfied patrons are 
our best salesmen.” 

The Roddises also emphasize use of 
inoculants for legumes. If a customer doesn’t 
ask for an inoculant, the Roddises casually 
include a supply of one of the commercial 
inoculants with the shipment of soybeans 
or clover seed. Then if the customer com- 
plains he doesn’t need the inoculant, the 
Roddises turn to the nearest farmer and 
ask for his opinion. And invariably the 
farmer says that he uses the inoculant and 


Provide a safe place and 
Confine smoking to that place 


PREVENT FIRE 
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MILL & ELEVATOR FIRES 


are often caused by 


SMOKING 


If smoking must be permitted 


MILL MUTUAL FIRE 
PREVENTION BUREAU 


that a farmer is a fool for not using it on 
his legumes. 

“That's the best kind of testimonial,” 
chuckled Eldon Roddis. “Beats anything 


I've ever seen for convincing skeptics that _ 


an inoculant is necessary.” 


Rochester is often a port of call for ill 
or ailing feed dealers who need the advice 
of specialists at the Mayo clinic, and usually 
the visiting dealers find their way out to the 
Roddis Feed Mill to talk things over. There 
they are escorted around the new seed 
cleaning plant, and over and over again the 
Roddises have been advised it’s one of the 
finest setups as far as efficiency, low-cost 
and simplicity of operation are concerned 
that the visitors have ever seen. 

The Roddises extend a blanket invitation 
to all feed dealers to visit their plant. They 
claim there’s nothing remarkable about it 
but that it might have some labor and time- 
saving features that would be of interest to 
feed dealers planning to extend their ser- 
vice to farmers by putting in a plant for 
custom cleaning and disinfecting of seed 
grains. 


REUBEN BROWN RETIRES 


Bemis Bro. Bag Co., has announced the 
appointment of H. J. Wehrenbrecht as 
manager of the company's New Orleans 
plant. He succeeds Reuben H. Brown who 
retired July 1 after serving with Bemis 
since 1900. Although relinquishing his 
managerial duties, Mr. Brown has con- 
sented to continue with the company for 
several years as special representative. 


Frank Stoll, Kansas City 
Grain Publicist, Dies 


Frank M. Stoll, 49, former Kansas City 
grain publicist and newspaperman, died 
June 17 as the result of a heart ailment fol- 
lowing an appendectomy. He served as 
public relations director for the Kansas City 
board of trade and for the Midwest Re- 
search Institute, Kansas City, and more re- 
cently as research assistant to the city 
auditor there. 

Mr. Stoll was a veteran of both world 
wars, serving as a lieutenant in the first 
and as a major with the military police in 
England in the second. He is survived by 
his widow, a son in Los Angeles, and four 
sisters. 


Illinois Feed Association 
Puts Out First Directory 


A new directory compiled by the Illinois 
Feed association, listing all feed, seed, grain 
and hatcherymen in Illinois has just come 
off the press, according to E. F. Dickey, 
secretary of the association. The book is 
keyed to show the particular type of busi- 
ness engaged in by each firm. 

Copies of the directory, the first put out 
by the association, can be obtained at $5 
each by writing Mr. Dickey, 1204 First 
National Bank building, Peoria 2, Ill. 


@ PRAIRIE GRAIN CO., Henry, Ill., has 


opened a new elevator at Hennepin, III. 
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RESULTS 


M IXERS of top quality 
feeds use ALDEN Calcium 
Carbonate, For ALDEN 
mixes easier and gives better 
results. For nearly twenty 
years ALDEN has main- 
tained a uniform quality and 
purity ... Test-proved by a 
leading national laboratory. 
Specify ALDEN ... for easy 
mixing and top-notch results. 
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discontinued during the war because of 
shortage of help have not since been put 
back in. A line of seeds will probably be 
added next year, the dealer predicted. 

Feed sales in 1947 accounted for a gross 
of $140,000. Increased sales since the move 
was made to the new store in September of 
last year indicate that the 1948 gross will 
top this figure. 

Practically all sales are cash, although 
Mr. Bryant does allow some short term 
credit. He makes it a hard and fast rule 
never to allow his total outstanding credit 
tu exceed $1,000. Total credit losses in the 
10 years Mr. Bryant has been in business 
have totaled only $35. 

The Bryant store is advertised regularly 


in local newspapers, with a weekly free dis- 
tribution paper which blankets the county 
rated as the top medium. 


However, it is the hundreds of messages 
that go out every three or four months over 
Mr. Bryant's signature on the penny pos- 
tals which maintain the individuality of the 
advertising and keep Charles A. Bryant in 
close personal touch with his farm trade. 


DAWES NAMES NEW DISTRIBUTOR 


The Standard Feed & Seed Co., Madison, 
Wis., has been appointed distributors of 
Dawe’s Vitamelk base and Flavonne Ribo- 
D in central and southern Wisconsin, ac- 
cording to an announcement by Earl Pivan, 
director of sales promotion, Dawe’s Manu- 
facturing Co., Chicago, Ill. The Dawe’s Co. 
is one of the pioneers in the field of vitamin 
concentrates. 


Recommend 


CA LY FEECOS 


Calf raisers have preferred Ryde's calf feeds for 35 
years ... they know they can depend on Ryde's uni- 


RYDE’S 


form quality at lower costs. Sold through dealers 


exclusively. 


Recommend R YD E '$ 


---- IN THE RED DOTTED BAGS.... 


Cream Calf Meal 
for gruel feeding 


RYDE & COMPANY 


5425 W. ROOSEVELT RD. 


& Cream Calf Flakes 


for dry feeding 


CHICAGO 50, ILL. 


CECIL F. MARSH 


Cecil F. Marsh, general manager of thie 
feed mill division, the Glidden Co., Indian- 
apolis, Ind., has announced his resignation 
effective Aug. 1. Mr. Marsh has not made 
known his future plans except that he will 
be taking a much needed rest. His home 
address is 5850 College avenue, Indianapolis. 


A New Quality Line of 


Dry Vitamin Products 


Atkins & Durbrow 
Standard Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Farina base 


Atkins & Durbrow 
DeLux Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Middlings base 


Atkins & Durbrow 
Dry A 
3,000 A per gram 
1,362,000 A per pound 


Atkins & Durbrow 
Dry A& D 
in practically any 
combination of potencies 


Fortified Sardine Oils 

| General Mills, Inc. 


Arpro Wheat Germ Oil 


Barrett Division 
Allied Chemical & Dye Corp. 
Niacin 


| Sperti, Inc. 


Brewers’ Dried Yeast 


Carogreen, inc. 


Dehydrated Alfalfa 
Sun Dried Alfalfa 


ATKINS & DURBROW, INC. 
165 JOHN ST., NEW YORK 7, N. Y 


KANSAS CITY 
BOSTON 


CHICAGO 
OMAHA 


MINNEAPOLIS 
DETROIT 


THE FEED BAG — July, 19°98 


Resigns Glidden Post 
| 
an em ant 
ate 


Newly Organized Feed Club 
Names Ben Roth President 


Ben A. Roth, manager, feed & milling 
division, Honeggers’ & Co., Inc., Fairbury, 
I'l, was elected president of the Livington 
County Feed club, which was organized 


BEN A. ROTH 


under the auspices of the Illinois Feed asso- 
ciation at the Fairbury hotel on June 14. 

Other officers named were: Harold Rapp, 
Flanagan Hatchery, Flanagan, vice presi- 
dent; Earl Dippon, Dwight Produce, Dwight, 
treasurer; Robert B. Ewan, Livingston Grain 
& Supply, Saunemin, secretary. 

Committee chairmen include: Merle Phil- 
lips, Corn Belt Hatcheries, Pontiac, pub- 
licity; Fred Martin, Livingston Grain & 
Supply Co., Pontiac, program; Paul Zim- 
merman, Graymont Co-op association, Gray- 


mont, membership; Sam R. Honegger, 
Honeggers’ & Co., Inc., Forrest, legislative; 
Bill Sterrenberg, Farmers Grain Co., Char- 
lotte, public relations; Leland Anderson, 
Bush Hatchery & Milling, Dwight, enter- 
tainment. 

Members voted to hold meetings on the 
second Monday night of each month and to 
rotate among the towns within the county. 
Ed Dickey, Peoria, secretary, Illinois Feed 
association, told members that feed men who 
are in constant contact with farmers are 
best equipped to get across to them and to 
feeders the information made available 
through research and science. 

Mr. Roth, who had been appointed tem- 
porary chairman by the state association, 
told the group that increased sales could 
best be effected through helping the farm- 
ers to increase their income through proper 
management. “A uniform egg law in the 
state requiring the proper labeling of eggs 
according to grade, similar to the manner 
in which grain is graded, is essential if the 
poultryman is to receive deserved income 
for proper production,” Mr. Roth said. 

@ SHEARER & SON, Hobart, Ind., cash 
and carry feed store owned and operated 
by Howard and Calvin Shearer, recently 
opened for business. 

@ KURTH MALTING CO., Milwaukee, 
Wis., has made a grant of $500 to Kansas 
State college, Manhattan, Kan., to further 
studies of improved methods of milling malt. 

BEMIS CLOSES OREGON PLANT 

Instead of reopening its flood damaged 
plant at St. Helen’s, Ore., the Bemis Paper 
Bag Co. is hastening completion of its new 
units at Vancouver, Wash. company offi- 
cials have reported. The new plant is ex- 
pected to be ready for operation this month 
and prior to its opening the Northwest is 
being served by shipments from Bemis 
plants at San Francisco, Wilmington, Calif., 
and Peoria, Ill. 
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BAG PRINTING 


IN COLORS 


We are equipped to print your 
burlap textile bags 
your own label, in colors. 

This specialized service brings 
you an extra advantage in pack- 
aging your products. 


Ideas and color sketches for your approval 


—=} WRITE-WIRE OR TELEPHONE-COLLECT —— 
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BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 
and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 


longer life and greater 
durability. It’s guaranteed 
for your protection. 


The Duplex Mill and Mfg. Co. 


Springfield, Ohio 


A new $400,000 feed mill is now being 
constructed by Schultz, Baujan & Co., com- 
monly known as the Beardstown Mills at 
Beardstown, Ill. The project is expected to 
be completed by July, 1949, and will in- 
crease the company’s present feed capacity 
by about 300 per cent, company officials 
reported. 

Shown above is an airplane view of the 
present mill and an architect’s conception 


FEED GRAINS ... 


FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


Highest @ 


FOR FEED MIXING 


TANK CARS 


Shipments. f from. Gulf 


pRUMS 
and Atlantic Seaboard 


NATIONAL MOLASSES COMPANY 


e996 


PHILADELPHIA 34, PENNA. 


of the new plant. The new nine-story struc 
ture will include 18 concrete bins 130 feet 
high for bulk storage of feed ingredients. 
The addition will be built next to the pres- 
ent plant, but will not hamper the use of 
present production facilities, a company 
spokesman announced. Production of the 
new mill will be 36 tons per hour and with 
minor additions the capacity can be in- 
creased to 60 tons per hour. The Beards 
town Mills now operates two flour mill 
units with a combined capacity of 4,000 
cwts. per day, a corn mill of 1,000 cwts. 
capacity per day, and a feed mill of 300 
tons per day capacity. The new plans also 
include installation of eight large pellet 
mills, 


Daniel McLaughlin Joins 
Electric Steel Elevator 


Daniel T. McLaughlin, assistant secretary 
of the Minneapolis Grain exchange, will 
join the staff of the Electric Steel Elevator 
division, Russell-Miller Milling Co., Minne- 
apolis, Sept. 1. A graduate of the Univer- 
sity of Notre Dame and the University of 
Minnesota Law school, Mr. McLaughlin 
practiced law in Minneapolis until 1941 
when he joined the federal bureau of in- 
vestigation. He served with the FBI until 
March 1946 when he accepted his post with 


the Minneapolis Grain exchange. 


@ J. J) CONNERLY GRAIN CO., Mil ers’ 
ville, Ill., is completing installation of a 45 
foot scale with a concrete platform. ‘he 
company is also enlarging its office facilivies. 

NAGEL PUBLISHES NEW BOOKLET 

The Herman Nagel Co., 53 West Jack-on 
boulevard, Chicago, now has available ‘or 
distribution a handy booklet entitled “Focts 
for Feed Men.” It explains symptoms of 
trace mineral deficiencies and reviews some 
of the work on this subject at experimental 
stations. Copies of this booklet may be liad 
without charge by writing to the firm. 
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Millers National Favors 
Change to Cwt. Basis 


A move to get the grain and feed in- 
dustry to quote grain prices by the hun- 
dredweight rather than the bushel received 
added impetus last month when the Hook- 
Up, official publication of the Millers Na- 
tional federation, published an article sup- 
porting the change. 

The proposal has already been endorsed 
by the American Feed Manufacturers asso- 
ciation, the Central Retail Feed association 
and several other state associations. The 
Feed Bag, Feedstuffs, Northwestern Miller 
and several other spokesmen of the trade 
also have voiced approval of a change to 
the hundredweight basis. 

The following is an excerpt from the 
Hook-Up for June 17: 

“Occasionally during the past six or seven 
years millers have written to the federation 
in behalf of the idea that transactions in 
grain should all be made on the hundred- 
weight basis and that the bushel should be 
abandoned as a measure of weight in grains. 
Several recent correspondents, in comment- 
ing on this subject, have pointed out how 
easy it was to kick out the obsolete barrel 
and replace it with the more convenient 
hundredweight basis on flour, and they 
think the same tactics should be applied to 
the bushel. 

“We suspect that probably everyone in 
the milling industry would be glad to see 
the hundredweight basis used for all grain 
purchases and sales. Such a step would be 
a boon from an accounting standpoint, and 
it is logical from every point of view. We 
can’t think of a really good argument against 
the idea. Those who want it adopted should 
note that the first major step to be taken 
to bring about this desirable piece of pro- 
gress is to persuade the grain exchanges to 
change the unit of future trading from bu- 
shels to hundredweights. When this is done, 
the bushel would quickly fall by the way- 
side on cash transactions, and the job of 


"| don't mind you flying—but | don't 

believe the company regulations re- 

quire all feed salesmen to carry a 
stewardess!" 
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conversion from the out-of-date bushel to 
the modern hundredweight would soon be 
accomplished. 

“The above comment disregards the fact 
that undoubtedly a lot of resistance to the 
substitution of the hundredweight for the 
bushel as a unit of transactions in grain 
would be offered by grain growers and by 
the country grain trade. With all due re- 
spect to both of these estimable elements of 
the body politic, it must be said that both 
of them are governed by habit to a greater 
extent than are most people. The habit of 
computing grain prices in terms of bushels 
is so strong among these folks that it would 
almost require a mental revolution to change. 
However, were the exchanges to embark 
upon having grain quotations issued in 


terms of hundredweights, complaints from 
the country over the change would probably 
not be much of a factor.” 


@ HERMAN CONLEY, Ozark, Ark., in 

partnership with Homer Hillard, has opened 

a retail feed business in Ozark. 


MARKET NEW POULTRY WORMER 


Introduction of a new poultry wormer 
called Cloro-Caps has been announced by 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa. The new product will be packaged in 
50, 100, 300, and 1000 bird sizes. Accord- 
ing to company officials the new product is 
the first wormer to be put on the market 
that will expel chicken tapeworms heads 
and all. 


CASH IN on the Egg Season with 


STERLING PAPER COMPANY 


B & Lippincott a 


STERLING 


EGG CARTONS 


For EXTRA profits and GREATER 
dependability, handle Sterling egg 
cartons. Write for details TODAY! 


Philadelphia 34, Pa. 


KNOW THEM BY THEIR BRAND 


MEAT AND BONE SCRAPS 


REDWsRAND 


DIGESTER TANKAGE 
BONE MEAL 


QUALITY IN FEEDS IS ECONOMY IN FEEDING 
SROVE ALL FEEDS 
HOLD FAST 
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is proved good for feeds 
To hold fast its excellence 


of quality 1s our continuing 


pledge to our customers. 
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ahoma City * Albert Lea * Omaha 
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Blue Ribbon COST 
CALCULATOR — en- 
ables you to figure your 
bag cost per ton of 
product, quickly, ac- 
curately. Sent without 
obligation along with 
Blue Ribbon Bag Price 
| List. Write today to 
1 Dept. FB. 


BAG & BURLAP CO. 
4515 S. Western Blud., Chicago 9, Lil. 
Plants at West Burlington, la., Chicago, Il. 
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National Publishes New 


ELECTRIC TRUCK LIFTS 
_OVERHEAD-TRAVELLING 


by the Grain & Feed Dealers association, 
T H E J U M B re) according to an announcement by Don F. 
Clark, secretary. The new bulletin is a take- 
Electric Truck Hoist is specified in modern instal- off on a newspaper extra put out for the 
lations for speed and dependability. The improved presidential primaries—only this time it’s 
Jumbo is self-locking. It is designed by Elevator Buttercup, high butterfat producer, who 
Men to save time and money for Elevator Men. “DS by - landslide. AP ee 
The winning platform, which is called 
aA “no easy road to success . . . but not too 
hard either,” contains seven planks. They 
are: 
1. Summer succulence. Carefully planned 
pastures, soiling crops, or summer silage. 
2. Cut hay early, cure it properly and 
store it carefully to save its food value. 
3. Plenty of good feed. 
Brokers of — 4. No free boarders. Keep records, or 
join a DHIA. 
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Write for full Information 


“THE GRAIN ELEVATOR 
AND MILL SUPPLY HOUSE" 


MINNEAPOLIS, MINNESOTA 


and big. 
6. Dry me off 60 days before calving and 
U. M. C. Calcium Carbonate Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 7. Milk me regularly. Milk me quickly. 
Treat me kindly. 
Mill Feeds — Packing House By-Products Copies of the new bulletin may be ob- 


tained by writing Mr. Clark at 100 Mer- 


UNITED FEED PRODUCTS CO, | 


205 W. WACKER DR. CHICAGO, ILL. Day Co. Announces New 
Autoclean Dust Filter 


Introduction of a new dust filter for the 
milling industry that will operate continu- 
ously and automatically with a minimum of 
cloth area has been announced by the Day 
Co. of Minneapolis. 

Since the cleaning mechanism operate- 
continuously, no shutdown of any portion 
of the filter is necessary for cleaning or 
rapping, the company claims. Units are 
available in multiples of four tubes and 
have no flat surfaces, 

Complete information about the new 
Autoclean dust filter may be obtained from 
the company by requesting bulletin 481. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
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ELEVATOR CUPS bigger dairy 
are 
MADE STRONGER 
will 
LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 


Check the PROVICO DEALER = 
Moline, Illinois PROVICO FEEDS “Now for practice, children, when the 
for names of distributors and capacity next car comes along, mother wants you 


analysis form No. 20 Phone Poplar 0200 Cincinnati 32, Ohio to run out to the center line and back!" 
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Joins J-M Corp. 


W. J. GRAYSON 


W. J. Grayson, formerly with Darling & 
Co., has been appointed sales representative 
for Illinois and Indiana by the J-M Trading 
Corp., Chicago. Mr. Grayson will handle 
the full J-M line of feed ingredients, 
Squibb’s D-Sec, Biotol sardine oils and 
peat moss. Educated at Maryville college, 
Maryville, Tenn., Mr. Grayson joined Dar- 
ling & Co. shortly after his graduation in 
1929. He was associated with that firm’s 
animal feed department for over 17 years. 


Dr. Salsbury’s Announce 
July Training Schools 


Two training schools for poultry supply 
dealers will be conducted in July at Dr. Sals- 
bury’s Laboratories, Charles City, Iowa the 
company has announced. Dr. Hugh Light- 
body again will supervise both five-day ses- 
sions which will begin on July 19 and 26 
respectively. 

Practically every aspect of poultry-raising 
will be considered, along with the diagnos- 
ing of diseased birds through post-mortem 
examinations. 

The company has sponsored the schools 
since 1934 when it began its dealer educa- 
tional program. Reservations for the course 
may be made by writing the firm or con- 
tacting a Dr. Salsbury representative. 


@ A. E. SCHULTZ, Toledo, Ohio, secre- 
tary of the Toledo Board of Trade, has 
been named vice chairman of the Great 
Lakes division of the National Scalemen’s 
association. 

@ WALTON & MYERS, Upper Sandusky, 
Ohio, has commenced reconstruction of its 
elevator which was badly damaged by fire 
Dec. 11, 1947. 


@ J. K. THARPE, Ronda, N. C., has in- 
stalled a new Blue Streak feed mixer. 
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BROKERS 


Feed Ingredients and Grains 


BOB DOYLE 


Teletype CG 1466 
Phone Wabash 0028 


BILL CASSELMAN 


JACK ANDERSON 


4006 Board of Trade 
CHICAGO 4, ILL. 


HEADQUARTERS FOR 


Mt. Airy Gran-I-Grit 
Pilot Brand Oyster Shells 
Armour Meat Feeds 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 
Clear Quill Poultry Concentrates 
Leader Peat Litter 
Fish Meals 
Nopco A &D Dry Vitamin Products 
Small’s Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Linseed — Cottonseed — Soybean 

Meals 
Servall Stazdry Poultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 

Western Condensed Buttermilk 
Anderson Chick Boxes and 
Hatchery Supplies 


Waterloo Mills Company 


Manufacturers and 


Distributors 
WATERLOO 


COTTONSEED MEAL 
CAKE and PELLETS 


SOYBEAN MEAL, and PELLETS 
PEANUT MEAL 


COTTONSEED FEED 
28% Protein 


COTTONSEED HULLS 

COTTONSEED HULL BRAN 

GROUND PEANUT SHELLS 
(Car lots only) 


Wire us collect, any time, for 
Delivered Prices 


On request, we will send you our weekly 
market letter with quotations. 


THE BRODE’ CORPORATION 
P. O. Box 700 


Phone: L.D. 271 MEMPHIS, TENN. 


KEN MILLER 


Special Trunk Line 
MAin 5065 


During Trading Hours 
e MAin 6212 


AND 


FEED INGREDIENTS 


FEED MANUFACTURERS 


BECHER-BARRETT-LOCKERBY CO. 


563 Grain Exchange 
Minneapolis 15, Minnesota 
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BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


FEED JOBBERS 


CHAMBER OF COMMERCE Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


WRITE US FOR FURTHER INFORMATION 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


4\ TENNANT & Hoyt Co. 


LAKE CITY, MINN. 


TRY THE NEW 
DEVOLD DRY D3 


147-P Varick St., New York 13, N.Y. 


PEDER DEVOLO Olt COMPANY 


Division of CHAS. L. HUISKING & CO., INC: 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


New Bag Conveyor 


Development of a new steel grating type 
of filled bag conveyor has been announced 
by Union Special Machine Co., Chicago, 
for use on its line of class 20500 bag closing 
machines. The conveyor belt is made up 
of a % by 1 inch mesh laced together with 
12 gauge spindle wires. All parts have 
smooth safety edges and a wide choice of 
conveyor lengths are available, the company 
has reported. A close up view of the belt 
at the drive pulley end is shown above. 


Purina Magazine Wins Top 


Honors for PR Program 


The Merchant’s Checkergraph, dealer 
magazine published by Ralston Purina Co., 
St. Louis, Mo., recently was awarded top 
honors in the consumer publications field 
by the American Public Relations associa- 
tion. John McGinty, editor, was presented 
with a silver trophy at the close of the 
organization’s four-day meeting at American 
university, Washington, D. C. The maga- 
zine, which circulates among 7,500 Purina 
dealers and their employes, was recognized 
for its leadership in promoting public rela- 
tions between agriculture and business. 


Chick Association Makes 
Grant for Turkey Research 


A grant of $1,500 annually for three 
years has been made by the International 
Baby Chick association to the poultry de- 
partment of Kansas State college for studies 
in the infertility of broad-breasted bronze 
turkeys. The work is being carried on at 
the college poultry farm, Manhattan, Kan., 
under the direction of Dr. Loyal F. Payne, 
head of the school’s poultry department. 

Infertility in broad-breasted bronze tur- 
keys has been a long time headache to tur- 
key growers. As many as 25 to 30 per cent 
of the eggs of these birds are commonly in- 
fertile, presenting a tremendous obstacle to 
efficient production. 

@ FARMERS UNION ELEVATOR, 
Wimbledon, N. D., is planning construc- 
tion of a 60,000 bushel elevator annex and 
improvement of its present buildings. 
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Vantress Crosses Named 
“Chicken - of - Tomorrow” 


The Vantress Hatchery & Breeding farms, 
Marysville, Calif., with their Cornish-New 
Hampshire crosses, were named winner of 
the national “Chicken-of-Tomorrow” con- 
test at Georgetown, Del., June 24. The 
Great A. & P. Tea Co., contest sponsors, 
presented the California breeders with $5,000 
and awarded $2,000 more to seven other 
contestants. 

Other winners were: Arbor Acres farm, 
Glastonbury, Conn., White Rocks, second; 
H. GC. Bates, Litchfield, Me., and E. J. 
Bittner, Westmoreland Depot, N. H., Joint 
ent:y of New Hampshires, third; Nichols 
Poultry Farm, Inc., Kingston, N. H., New 
Hampshires, fourth; John Spangenberg, 
West Haven, Conn., White Rock crosses, 
fifth: Shenandoah Hatchery, Mauertown, 
Va.. New Hampshires, sixth; John E. Weid- 
lich. Roanoke, W. Va., New Hampshires, 
seventh; and Linn’s Hatchery, Puyallup, 
Wach., Cornish-New Hampshire crosses, 
eighth. 

With the exception of the Arbor Acres 
farm second-place entry, all eight winners 
had won top honors in individual state con- 
tests and placed high in regional competi- 
tion. The Vantress birds had topped the 
California state contest and placed second 
in the western regional competition. 

H. L. Shrader, United States department 
of agriculture, made the awards at cere- 
monies at the Georgetown high school. D. 
D. Slade, chairman of the national “‘Chick- 
en-of-Tomorrow” committee, was master 
of ceremonies. 


McLaughlin, Ward Names 
Harry Reid Controller 


Harry F. Reid has been named controller 
of McLaughlin, Ward & Co., Jackson, 
Mich., according to A. L. Ward, president 
and general manager. Mr. Reid had been 
associated with Consumers Power Co. of 
Michigan for the past 15 years where he 
held the post of general credit and collec- 
tion supervisor. 

The new controller is a graduate of 
Ferris Institute and has been active in both 
wholesale and retail credit associations. 


"Better Feeds and Seeds For 
Northwest Needs’’ 


CREAMERIES, INC. 
FEEDS SEEDS FERTILIZERS 


iio 2201 N. E. KENNEDY + MINNEAPOLIS 13, MINN. 


ALFALFA 
MEAL 


Sun-Cured and C O N S E RV E 
Dehydrated G Al N 


Increase 
Feeding efficiency 
with Balanced 


EAGLE 
FEEDS 


MILLING CO. 
LAMAR, COLORADO 


ST. LOUIS, MO. 


CHANDLER. ARIZ. EAGLE ROLLER MILL CO. 
New Ulm, Minn. 


For all poultry 
and livestock 


THE FEED BAG 


"What became of Edgar?" 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 
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THE 
STANDARD 
OF THE 
INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


PATENTED 


- The scientifically built 

“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 
and hes increased capacities where- 
ever installed. 


leg. Wet ite for our 
Form 


Screw Conveyor Corporation 
\ PRODUCTS 


719 Hoffman St. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Des Moines, Ia. 


CARUS MANGANESE 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 

and sell. Stock Carus emer for : 
who mix their own. It’s the anti-per 
element absolutely needed in all gro 
and breeding mashes to prevent Pera 
short legs, short wings, parrot beak. ' 
for free bulletin and prices. 


CARUS CHEMICAL CO. 


Box 
LaSall-. 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal ¢ Malt Sprouts 


Mill Feeds 


CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


A 
L 
E 
Y 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


LABORATORY 
SERVICES 


Vitamin Assays 
Mineral Determinations 
Commercial Feed and 
Fertilizer Analyses 


WISCONSIN ALUMNI 


RESEARCH FOUNDATION 


P. O. Box 2059 
Madison |, Wisconsin 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


MINNESOTA 


GIRL FLOUR 
and finest 


MILL FEEDS 


.. order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers © Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Buildin; Baltimore 2, Md. : 
Philadelphia 6, Pa. Chamber of Comme:ce 
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GRAN-1-GRIT 
pNsOLUBLe GRANITE GRIT 
THE NORTH CAROLINA GRANITE coRrP. 
mount 6. 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


FOR SALE: 60 HP Buckeye diesel, % ton 
Haines mixer, 50 HP hammer mill with motor 
ind starter. Blue Streak corn cutter and grader, 
4” Sprout Waldron Attrition Mill with crusher 
& magnetic equipment, 1 Burton mixer, 2 Wi- 
ona pneumatic systems. Write Box JU 12, The 
“eed Bag, Milwaukee 3, Wisconsin. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
-latest style machine—used short time. Write 
<D-15, c/o The Feed Bag, Milwaukee 3, Wis. 


Hammer Mills—Blue Streak Prater Rebuilt. 
Standard Mills—sizes 30 and 50, like new. Ac- 
essories and Piping optional. McLaughlin, 
Ward & Company, 200 E. Pearl Street, Jackson, 
Michigan. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
ver hr. A-1 condition, guarantee. Write LE-21, 

‘o The Feed Bag, Milwaukee 3, Wis. 


MACHINERY & MOTORS FOR SALE 

The following General Electric induction mo- 
tors, totally enclosed, fan cooled: 75 h.p., frame 
505, type K. volts 220/440, speed full load 1780; 
10 h.p., frame 324, type KF, volts 220/440, speed 
full load 1745; 10 h.p. frame 326, type K, 220/ 
440 volts, speed full load 1150; also GE 75 h.p. 
motor, type MTC-537 4 75 1800, volts 440, 
speed full load 1750; GE 60 h.p., type K, frame 
4443, volts 220/440, speed 1765; GE induction 
motor 5 h.p., type KT 160-4-5-1800, volts 440, 
speed full load 1730; Fairbanks Morse induction 
motor 15 h.p., frame 00100-type HAO, 440 volts, 
speed 1200; Fairbanks-Morse electrical motor 
7% hp., B type, 440 volts, frame H10B, speed 
900. Lincoln motor 10 h.p., frame D 311, volts 
440, speed 900; Falk motoreducer, size 28 DU- 

O. 11-976—ratio 3.5 to 1, RPM 1750 to 500; 
5 hp. Master motor frame 1230W, type PA, 
volts 220/440. RPM 1725; also 2 bag pilers both 
10 foot long with adjustable frame, % h.p., 
3 phase, 60 cycle—one with 220 volt and one 
with 440 volt motor. Write Lawrenceburg Ter- 
minal Elevator Corp., Lawrenceburg, Indiana. 


Available immediately in the East, two new 
bolted steel 6784 bu. cap. grain storage tanks, 
3 bu. Richardson Scale, new bag sewing ma- 
chine, rolls, purifiers, mixers, hammer mills. 
Muncy Mill Machinery Co., Muncy, Penn. 


One used 1 Ton floor level feed mixer. Good 
condition. $175.00 FOB Cambridge City, Indi- 
ana. One No. 20 Blue Streak hammer mill with 
permanent magnet, good condition. $100.00, 
FOB Cambridge City, Indiana. Snyder Equip- 
ment Company, 15 East Washington Street No. 
529, Indianapolis 4, Indiana. 


HELP WANTED 


Top Notch Sales Manager. Aggressive well 
established Chicago feed manufacturer doing 
business in corn belt has opening for sales man- 
ager to take full charge of sales. Must be ex- 
perienced and have successful record. Reply fully 
in first letter. Replies confidential. Opportunity 
unlimited for right man. Write Box JU 23, The 
Feed Bag, Milwaukee 3, Wisconsin. 


BUSINESS FOR SALE 


Feed Mill & 7 Plant. Private Brand, 
wholesale and retail. ave done 15 years of 
good profitable business. In the heart of north- 
ern Iowa’s corn belt feeding territory. Doing 
from $50,000 to $60,000 business per month. 
Reason for selling health. Write Box JU 16, 
The Feed Bag, Milwaukee 3, Wisconsin. 


@ BALLARD’S FEED STORE, Fordyce, 
Ark., suffered a $30,000 loss when fire de- 


stroyed the property recently. The loss was 
only partially covered by insurance. 


@ STATES SEED CO., Garland, Tex., 
has built a new plant 274 feet long and 48 
feet wide, giving 13,152 feet of floor space. 


FIRST WHEAT AT TOLEDO 
The first car of 1948 soft red wheat 
reached the Toledo, Ohio, market July 6, 
it has been reported by A. E. Schultz, 
secretary, Toledo board of trade. The car 
graded No. 2 red tough, weighed 59.1 
pounds per bushel, showed 14.9 per cent 
moisture, and 1.3 per cent damage. 


Buy Site at Bloomington 
For New Purina Plant 


The Ralston Purina Co. has announced 
the purchase of a site at Bloomington, Ill. 
as the location for a new feed manufactur- 
ing and soybean solvent extraction plant 
which will employ about 150 persons. 

The new plant will be able to produce 
about 200 tons of feed on a eight-hour basis 
and the extraction unit will have a daily 
capacity of 250 tons. The building layout 
will permit doubling of the proposed capa- 
city at a later date, company officials said. 


@ ERWIN SCHULZ, Parkston, S. D., has 
been named manager of the Parkston Grain 
Co. 

@ RALPH W. HOWARD, Howe, Ind., 
has succeeded Robert Taylor as manager of 
the Lima Elevator Co. 


Distributor Available 


One of our clients, a distributing or- 
ganization which has been covering the 
poultry and animal feed trade; the seed 
and nursery trade, etc., for more than 
sixty years, throughout the Mid-West, 
Eastern and Southern States, is open to 
consider the distribution of one more 
product. Warehouses are strategically 
located throughout the country so that 
quick deliveries can be made. Principals 
only. References exchanged. Please ad- 
dress your reply to: Tyler Advertising 
Agency, 70 E. 45th Street, New York 
Ni Y. 


TO HELP YOU SOLVE 


Your feed production problems in 


FORMULATION 

PLANT OPERATION 
LABORATORY 

SPECIAL ASSIGNMENTS 


C. W. Sievert and Associates 


12626 Ann St. Blue Island, Illinois 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


_Feed miller with good milling and some tech- 
nical experience for night shift. Opportunity for 
advancement in mill of good capacity. Young 
man preferred. State experience, education and 
references. Staley Milling Company, Kansas City 
16, Missouri. 


Capable man for feed store manager. Salary 
& profit sharing bonus. Wonderful opportunity 
for energetic man with feed and seed experience. 
Williams Bros., Menomonie, Wisconsin. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


MISCELLANEOUS 


Hatching Year ’Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 

Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 
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Amburgo Co. 105 
Arcady Farms Milling Co. ...............-......------ 14 
Archer-Daniels-Midland Co. 74 
Ark Valley Alfalfa Mills 85 
Armour & Co. 91 
Atkins & Durbrow, Inc. 94 
Becher-Barrett-Lockerby Co. ...........---.------------- 99 
Bemis Bro. Bag Co. 10 
Blatchford Calf Meal Co. 2 
Borden Co. 7 
Brode Corp. 99 
Brown-Forman Distillers Corp. .................------- 4 
Bunge Corp. 100 
L. Burmeister Co. 89 
Calcium Carbonate Co. 18 
Capital Flour Mills 102 
Carus Chemical Co. 102 
Central Bag & Burlap Co. ———............... 97 
Central Mills, Inc. 24 
Cereal Grading Co. 102 
Chase Bag Co. 36 
Commercial Solvents Corp. .............----------------- 42 
Corn Products Sales Co. 76 
Davis Enterprises, Inc. 11 
Dawe’s Products Co. 59 
Dehydrating Process Co. 38 
Des Moines Oat Products Co. ................----.----- 102 
Deutsch & Sickert Co. 102 
Peder Devold Oil Co. 100 
Dings Magnetic Separator Co. .............-.....----- 12 
Donovan Feed Co. 95 
Doughboy Mills 80 
> A; ime. 99 
E. F. Drew & Co. 33 
Dreyer Commission Co. 104 
Duplex Mill & Mfg. Co 96 
E. I. du Pont de Nemours & Co.................- 48 
Eagle Roller Mill Co. 101 
Electric Steel Elevator 103 
Eriez Mfg. Co. 75 
Excelsior Milling Co. 105 
Feed Supplies, Inc. 88 
Flambeau Milling Co. 92 
Franke Grain Co. 12 
Fredman Bag Co. 106 
Fruen Milling Co. 12 
General Mills 73 
Halibut Liver Oil Producers .....................-.---- 51 
Hallet & Carey 105 
Hardy Salt Co 54 
Hendy Feed Co. 95 
Hiawatha Grain Co. 103 
R. R. Howell Co. 98 
Hubbard Milling Co. 87 
T. E. Ibberson Co. 86 
International Paper Co., Bagpak Division... 65 
Iodine Educational Bureau ........................-------- 90 
Iowa Feed Co. 104 
Iowa Limestone Co. 93 
Jacobson Machine Works 40 
Max Katz Bag Co. 104 
Kellogg Milling Co. 8 
Spencer Kellogg & Sons, Inc 61 
Percy Kent Bag Co. 92 
King Midas Flour Mills 108 
Koelsch Grain Co. 95 
ke Bodde. Peed) @ Gram 86 
Land-O-Lakes Creameries, Inc...........-....-.------- 101 
Lattin, Inc. 101 
Leary Grain Co. 104 
Lederle Laboratories 67 
Maney Bros Mill & Elevator Co....................- 80 

J. Martenis a..102 
aac Creamery Co. 106 
Merchants Feed Corp. 103 
Merck & Co., Inc. 13 
Midwest Burlap & Bag 95 
Mill Mutual Fire Prevention Bureau............ 93 
Milwaukee Feed & Grain Co...................------- 80 
Morton Salt Co. 30 
Mullin & Dillin Co. 96 
Murphy Products Co. 107 
Herman Nagel Co. 52 


National Alfalfa Deh drating & Milling Co.....101 


National Distillers Products Corp. ................ 71 
National Food Co. 79 
National Molasses Co. 96 
Nellis Feed Co. 95 
Newsome Commission Co. 95 
New England By-Products Corp......................- 35 
Nopco Chemical Co. 56 
North Carolina Granite Corp. -................-.-..---- 102 
Northern Milling Co. 12 


Northrup, King & Co. 84 


@ 104 


Winthrop Stearns, Inc. 6 
Wisconsin Alumni Research Foundation........ 102 
World Products Corp. 78 


Chase Co. Appoints Koch 
Manager of New Plant 


R. R. Koch has been appointed manager 
of the newly acquired Los Angeles plant of 
the Chase Bag Co., Chicago, according to 
R. N. Conners, vice president and general 
sales manager for the company. 

Mr. Koch has been associated with the 
Chase organization since 1923, joining the 
firm’s sales staff shortly after his gradua- 
tion from Washington university. For the 
past 10 years he has been sales manager of 
the company’s Portland, Ore., branch. 


Board of Trade Approves 


‘Futures Trading in Rye 


The Chicago board of trade has ordered 
that trading be permitted in future contracts 
calling for delivery of rye in December, 
1948, and May, 1949, according to Richard 
F. Uhlmann, president of the board of 
directors. The order went into effect July 12. 

The board fixed the minimum initial mar- 
gin on rye futures transactions—other than 
hedging or spreading—at 40 cents per bu- 
shel and the minimum maintenance margin 
at 20 cents per bushel. 

@ VINCENT PHILLIPS, Boscobel, Wis., 
has purchased the Kelma Feed Mill, Bloom- 
ington, Wis., from William Kelma. 
@ WEBB ELEVATOR, Tennessee, IIl., is 
installing a Big Chief 60 HP hammermill. 


DRY VITAMIN 


Oyster Ghell Products Co... 90 
: | FEEDSTUFFS 
remier Peat Moss Corp. ......--..---.---------- 
98 Both Cash and Futures 
| DREYER COMMISSION Co. 
Russell-Miller Milling Co. 27 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Ryde & Co. 94 Board of Trade Bldg. Kansas City, Mo. 
Dr. Salsbury Laboratories 68 
Co. 
avage, Inc. 
Schultz, Baujan & Co 66 Order Your 
Sea. Board Sales, Co is | KELL-PHOS* now 
ea Board Sales Co. = 
. B. Sedberry, Inc. 62 
Co. 82 Call *(Phosphorus and im- 
Co. 8s all or write portant trace minerals) 
Sidney Grain Machinery Co, .........-.-...--.---------- 
C. W. Sievert & Asacciates 103 IOWA FEED co. 
Silmo Chemical Corp. 22 618-620 Des Moines Bldg., Des Moines 9, Iow: 
Sprout, Waldron & Co. 9-94 
A. L. Stanchfield & Co. 104 
Inc. 
terling Paper Co. 7 
Strong-Scott Mfg. Co. 3 
Sunset Feed & Grain Co 100 Ss & | E M Oo N E Y 
Superior Packing Co. 104 with 
Tennant & Hoyt Co. 100 
Tidewater Grain Co. 102 
Dobacco: By-Products Co. 77 
Tyler Advertising 103 
Ultra Life Laboratories, Inc. 45 
Union Service Co. 102 
Peed Co.. 98 
Val Co 10s BAGS 
i-D 
Vitality Mills, Inc. 89 
a 
Waterloo ce Co. 99 PLAIN or PRINTE> 
B. I. Weller 106 D 
Werthan Bag Co. 81 
Western Condensing Co. = 
INDIANAPOLIS, IND 
K. I. Willis Corp. 98 
Wilson & Co., Inc. 97 


MARION, IND. 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps | 


Digester Tankage 
Bone Meal — Blood Meal . 


Superior Packing Co. 


St. Paul, Minn. 


SOYBEAN MEAL . . . MILLFEEDS 


LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 
Minneapolis 13 


Minnesota 


LEARY 


GRAIN COMPANY. 
1023 ‘CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 
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Hayden Elected President 
Of Kentucky Feed Group 


Joe Hayden, Hayden Mill & Grain Co., 
Springfield, Ky., was elected president of 
the Kentucky Feed association at the fourth 
annual convention held at Louisville, June 
25. A. B. Young, Checkerboard Feed store, 
louisville, was named vice president, and 
L. E. Painter, Middletown, was re-elected 
secretary-treasurer. 

Directors named were: K. D. Smith, Bal- 
lard & Ballard Co., Louisville; $. T. Chase, 
Lexington’ Roller Mills, Lexington; Carl 
Hudgins, Sun Ray Feed Mills, Lexington; 
A. L. Everett, J. C. Everett Co., Maysville; 
and Edward Yopp, Yopp Seed Co., Paducah. 

Adoption of a hundredweight basis in 
crain trading instead of the bushel basis was 
javored by the association. Four speakers 
jughlighted the convention. 

V. H. Engelhard, vice president of Bal- 
lord & Ballard Co., in emphasizing the re- 
tailing function, said: “No business can af- 
ford to rest on the assumption that it is 
operating as efficiently as possible. The 
conditions under which business must be 
done are changing. It is time to take care- 
ful stock of your entire organization, to 
streamline and simplify your operations.” 

Lack of adequate financing is the chief 
reason for feed business failures, according 
to Sanford Wise, Ralston-Purina Co. He 
pointed out the importance of bookkeeping, 
a balanced sales volume, and expense, in- 
ventory and credit controls. 

In his talk on tax equality, George T. 
Holmes, secretary of the tax equality com- 
mittee of Kentucky, declared that the tax 
advantage of cooperatives is “throttling 
small merchants in some states.” 

T. C. Higgins, Rhode Island State col- 
lege research department, told of experi- 
mental work with sulfa drugs in feeds, say- 
ing that advances have been made in re- 
ducing chick losses from coccidiosis. 


Kansas City Feed Club 
Enjoys Rainy Golf Pariy 


Rain didn’t stop 20 members of the Kan- 
sas City Feed club from enjoying a golf 
party June 22. In the evening a buffet din- 
ner was served to 95 members and guests 
at the Indian Hills Country club. 

Prizes were awarded the following: Ray- 
mond Rust, Quisenberry mills, winner of 
blind bogey event; Howard Riley, Riley 
Feed Co., low gross score; Bruce Varney, 
Car-O-Green, Inc., low net score; and Rex 
Darnall, Lamson Bros. Co., high score. 

M. A. McClelland, M. A. McClelland Co., 
entertainment committee chairman, arranged 
the event. 

@ MASTER FEED & SEED CO., Madi- 
son, Wis., has been granted a building per- 
mit to construct a one-story 105 by 75 foot 
addition to its plant at an estimated cost of 
$20,000. 


@ BATES MILLING CO., Van Buren, 
Ark., has installed two new feed mixers, 
one for dry feeds and one for a sweet, 
molasses mix. 
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THE ORIGINAL PRE-WAR 


TEHR-GREEZE 


FABRIC CEMENT 
IS BACK 


— Better than ever — 


FOR REPAIRING GRAIN BAGS 
WHITE — Repairs all types of 


cloth, canvas and leather goods. 
A tough, versatile adhesive with 
thousands of uses in home, repair 
shop and farm. 


AVAILABLE FOR IMMEDIATE DELIVERY 
Write for Trade Prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Ill. 


SPECIALISTS IN VITAMIN 
AND MINERAL CONCENTRATES 


TRAINED REPRESENTATIVES 
WORK WITH YOU "ON THE SPOT" 
FOR EXACT FORMULATION 


TO LOWER FEED COSTS AND 
RAISE FEED QUALITIES 


FOR INTEGRITY — RELIABILITY 


THE 


PERSONALIZED FEED IMPROVEMENT SERVICE 


1421 CHESTNUT STREET, PHILA2, PA. 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry-Dairy Cows-Pigs 
EXCELSIOR MILLING COMPANY 


Minneapolis 


“All in 


one bag” 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 


Members: 


American Feed Manufacturers Association | 
The Grain and Feed Dealers National Association 
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20% GREATER DIGESTIBILITY 
O of GRAIN PROTEINS 
WHEN BLUE RIBBON 


CONDENSED BUTTERMILK 
IS USED 


Tests made at a leading midwestern agri- 
cultural school prove that when buttermilk 
is added to the diet of hogs and poultry. 
digestibility of grain proteins is increased 
by 20% or more. 


Plain Condensed Buttermilk 
© Fortified Pig Buttermilk, with Vitamins D and S 
@ Fortified Chick Buttermilk, with Vitamins D and G 


Fortified Breeders’ Buttermilk ‘E', with Vitamins 
D, G, and E 


WRITE US FOR PRICES 


PLANTS THROUGHOUT THE CENTRAL 
WEST STATES 


THE MERCHANTS CREAMERY CO. 


CINCINNATI 14, O. 


536 LIVINGSTON ST. 


YEAR 


FOR ATTRACTION 
aud ACTION 


Get an eye full of that streamlined curved 
construction! Keen, isn't it? (We are talk 
ing about the Calumet Cup.) Yes, and that 
Logarithmic Curve design means plenty o! 
action, too, when it comes to speeding up 
operation. The 


BURLAP AND COTTON 


VACUUM CLEANED FOR SUPER 
ECONOMY . . . PRINTED CALU MET CUP 


FOR INDIVIDUALITY. 


with high ends and front provides greater capaci! 
. "three times more capacity than old sty! 

buckets,"" so we are told by scores of elevate: 
operators. Then, too, the Calumet can be space: 
closer on belt. Belt speed can be increased . 

decreased over wide range with satisfactory result:. 
Operates efficiently over any sized pulley. N> 
critical speed. No 
backlegging. 


ASK YOUR 
JOBBER 


Or write for cape 
city data sheet 


po. Be 1. WELLER CO. 


30 E. CLYBOU No. 1,944,932 327 S. LaSalle St., Chicago 4, Ill. 
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Good pasture is a cheap feed in the summer time. But pasture alone does not make a 
complete ration. It often lacks vital substances that are needed to avoid costly set- 
backs, breakdowns and retarded production. Even when grain is fed with pasture, a 
good concentrate is needed to bolster it up so as to sidestep costly losses. 


You can help your customers do a better, more profitable feeding job when you 
show them how MURPHY’S CUT-COST CONCENTRATE can balance up and 
fortify pasture rations. CUT-COST CONCENTRATE supplies, ‘‘al/ in one bag,” 
the vital protein, mineral and vitamin substances that livestock must have for 
healthy growth and top production. 


Your business will profit most when you sell your customers the concentrates they 
need to properly balance up their pasture and grain feeding so they can make more 
money out of their livestock. 


There’s a good profit in every bag of MURPHY’S CUT-COST CONCENTRATE 
you sell—but most important, Murphy’s helps you create satisfied, repeat customers. 
Write today to find how the Murphy franchise can help you make more money. 


MURPHY PRODUCTS CO., Burlington, Wisconsin 
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How YOU as a Feed Dealer 
Can PROMOTE BETTER FEEDING 


You as a feed dealer, know more than anyone else about the advantages of fortified feeds. More 
than anyone else, you enjoy direct contact with local feeders and hold the key to better feeding 
in your community. But there is a vast number of farmers in every community who do not use 
fortified feeds because they are not aware of these advantages. These farmers are a challenge to 
feed dealers and feed manufacturers alike. It is a job for both of us to reach this large potential 
market and explain the important place fortified feeds have in the farm picture. 


To do this, we must talk efficiency and profit. 


A FORTIFIED AND BALANCED FEED ® Maintains production because it contains 
IS MORE EFFICIENT all the elements necessary to sustain the 


Reduces consumption of grain and feed because 


hidden hunger is eliminated. Fortified feeds are “a Hive mag. sturdy, young stock and reduces | 
balanced in proportion to its protein so that the ee ae ne 
animal gets a truly balanced ration. Efficiency and profit are the two primary benefits of 
es li tial el } if | _ tortitied feeds. We as a feed manufacturer and you ‘ 
as a feed dealer must continually TALK these points 
which are needed for growth, high production and to farmers if we wish to have fortified feeds take their 1 
sound health. These are often lacking in grain due rightful place on the farm. 
to soil depletion. 
® Promotes and maintains good health in the Apple River Mill Company 
animal which directly contributes to improved Feed Division G 
health of farm families. Ki Mid Fl Mill 
A FORTIFIED FEED as our 
IS MORE PROFITABLE <> | 
Manufactured to bring maximum and sustained | 
production. MINNEAPOLIS 15, MINNESOTA 
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